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PLENARY SESSION



Adam Glaz, Associate Professor
Maria Curie-Skfodowska University in Lublin,
(Poland); Department of Linguistics and Literary Studies

RESEARCHING COMMUNICATIVE COMPETENCE: DELL HYMES’
PROCEDURE OF S-P-E-A-K-1-N-G

At one point Noam Chomsky (1965) proposed the notion of linguistic
competence, which he defined as a speaker’s underlying ability to produce (and
recognize) grammatically correct expressions. This is a useful notion but woefully
insufficient and inadequate for studying language in use. Therefore, another
American linguist, Dell Hymes (1972), came up with the notion of communicative
competence, which he understood as a speaker’s ability to speak a language well in a
variety of social situations.

But communicative competence is a vague and slippery notion, as well as
being notoriously difficult to study. So as to provide some way of analyzing it,
Hymes proposed a procedure that he encapsulated in the mnemonic acronym S-P-E-
A-K-1-N-G, whose initial elements stand for the following parameters of the speech
situation:

Setting/situation (or place)

Participants (i.e., who is involved in an exchange and what is expected of
them)

Ends (why the spech event is taking place, what goals people have)

Act sequence (the sequence of what happens in what order, e.g. in greetings:
who begins and how)

Key (the mood or spirit in which communication takes place)

Instrumentalities (or channels: speaking, writing, signing; plus varieties of
language used: dialect, registers, professional jargon)

Norms (expectations as to the appropriateness of speech)

Genres (different kinds and types of speech events, e.g. conversation, lecture,
gossip, sermon, political speech, joke, haiku poetry, etc.)

In this talk we will look at a few samples American English spoken in specific
contexts and will try and identify these parameters. Specifically, we will look at the
parameter of genre: in some contexts, it is relatively clear that the given performance
is a political speech, a religious sermon, etc. However, in some other contexts, the
genre distinctions become fuzzy. One specific example that will serve as an
illustration 1s President Barack Obama’s eulogy for Rev. Clementa Pinckney
delivered at the memorial service at Emanuel African Methodist Episcopal Church in
Charleston, South Carolina, in June 2021.

REFERENCES
1. Chomsky, Noam. 1965. Aspects of the Theory of Syntax. Cambridge, MA: MIT
Press.
2. Hymes, Dell. 1972. On communicative competence. In J. Pride, & J. Holmes
(Eds.), Sociolinguistics (pp. 269-285). Harmondsworth: Penguin Books.
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Yan Kapranov,

Doctor of Sciences (Philology), Associate Professor, Professor

Kyiv National Linguistics University (Ukraine);

Associate Professor at the University of Economics and Human Sciences
in Warsaw (Poland)

RESOURCES AND OPPORTUNITIES OF OPUS IN
TRANSLATION STUDIES: SPECIAL REFERENCE TO
EDUCATIONAL AND SCIENTIFIC ACTIVITIES

It should be noted that requirements of the ISO 18587:2017 EU Standard were
involved, emphasizing pre-editing, inter-editing, and post-editing of the machine
translation. The students are provided with innovative EU translation technologies
based on the texts belonging to different discourses. This confirms the hypothesis that
EU innovative translation technologies help any translator save time, money, and in
some cases, health. These tools allow everyone to learn about Europe, its economy,
history, culture, education, politics, and values, especially when you do not speak
European languages.

In this context, the concept of multilingualism/multiculturalism is actualized,
which is more philosophical, although it is simultaneously related to both language
and culture.

In general, the variety of languages of the modern EU is now an objective
reality. In creating the EU, a conscious decision was made not to introduce the
primary language but to preserve different languages and provide them equal rights.
As we can see, the EU was conceived as multilingual or multicultural, and there is
even the Commissioner for Education, Training, Culture, and Multilingualism.

At the same time, multilingualism/multiculturalism in the EU complicates
interactions between ordinary people and academic institutions, commercial
structures, and states in general. In addition, protecting cultural heritage and
preserving language diversity requires constant and significant investment because
European institutions spend a lot of current budgets on translation and interpretation
services. Due to the fact that the EU considers language diversity an integral part of
cultural heritage, the main principle of preserving the equality of languages is fixed in
its fundamental treaties.

When the first computers appeared, the idea concerning their usage for solving
polymorphic issues arose. This issue was relevant at different stages of the
development of computers and technological progress: from the time of the first
computer technologies that were unsuitable for the full implementation of automatic
translation to the most modern ones, even digital ones that are still not perfect and
perfect machine translation tools, which indicates the vital role of the translator-post-
editor in the quality of inter- and transcultural relations.

The field of Artificial Intelligence (Al) continues to attract attention of many
scholars working in Corpus Linguistics. Chomsky himself categorically did not
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recognize this approach. In support of his skeptical views, scholars cite his extremely
radical objections (for example, Professor Alla Korolyova at the international
conference on corpus linguistics at the National Pedagogical Drahomanov
University), quoting his answer on this matter, given in a 2004 interview when asked
about his attitude toward corpus linguistics. The answer was as follows: “Corpus
linguistics does not mean anything" (cit. in Andor [1]). Moreover, his supporter,
Professor Lees, as far back as 1962, at a conference at Brown University, declared
that "creating a corpus is a waste of time and government money. Moreover, a native
speaker can provide more examples of any phenomenon of English grammar in ten
minutes than can be found in many millions of words of random texts".

Chomsky, a founder of American generative linguistics, is convinced that the
corpus approach is reduced to a trivial observation of a large amount of data and "is
not a method of scientific knowledge, and therefore cannot provide either a
successful solution to cognitive and practical problems or the accumulation new
knowledge."

However, already in the middle of the 20" century in linguistics, early
generativist illusions were replaced by text-centric and discourse-centric trends,
which are based on the understanding that the study of any fragment of the language
system should be carried out using a representative number of texts of the
corresponding language, which, in principle, there is a corpus. However, the criteria
for such representativeness are still under development.

Furthermore, therefore, judging by the long discussion around the main
guestion, what is the corpus approach as a direction of applied research: a
requirement of the time or a new temporary trend in linguistic studies? We must state
that although it is still far from its completion, it is already possible to provide a
preliminary convincing and promising answer to this question, which fits into the
context of the views of Plungyan, who assures that without corpus linguistics,
modern linguistic science will undergo a significant regression.

Moreover, already preliminary observations and critical analysis of the scien-
tific literature on this problem give reason to assume that three approaches to the as-
sessment and significance of the corpus direction for the study of linguistic phenom-
ena have been formed in modern science: 1) radical-categorical, 2) moderate-
skeptical, and 3) scientific-promising. In world science, the debate is not about the
attitude of scholars to the corpus but about the approaches to working with this lin-
guistic resource and its reliability as a search engine.

Moreover, both frequency phenomena and occasionally used units can be
studied and interpreted on corpus materials. Comparing and analyzing the data
obtained through different corpora, it is possible to identify linguistic variability and
patterns of language changes, predict the further development of the phenomenon
under study, etc.

According to Plungyan (2008), the corpus-based approach makes the results
more empirically relevant. The scientist assumes that the fundamental novelty of the
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results of corpus research gives grounds for the development of absolutely innovative
"corpus dictionaries” and "corpus grammars,” conclude and verified about a specific
fixed corpus. In turn, the corpus nature of dictionaries and grammar increases their
reliability and verification, thus preventing subjectivity and incompleteness. The
creation of analyzers and specialized dictionaries for automated corpus mark-up
(morphological, syntactic, thematic) is technologically possible only within the
framework of corpus linguistics (cit. in Boriskina [2, p. 27]).

OPUS is a free corpus system in open access (URL: https://opus.nipl.eu/),
which contains corpora of texts from L1 and L2 to L3...L.n from various Internet
resources and which is constantly replenished. All texts are converted and aligned
according to the methodology of corpus linguistics. The name of the corpus resource
OPUS (English ... the open parallel corpus) was formed from the English word
CORPUS by omitting the letters C and R.

The key characteristics of the OPUS corpus resource include the following: if
the first characteristic is multilingualism because OPUS contains more than 90
European / non-European languages, then the second is parallelism because OPUS
contains a large number of parallel text corpora. The multilingual nature of the corpus
makes it necessary to process its documents in language-specific ways, so work is
currently underway to create special processing programs for all languages included
in OPUS.

In the article "Parallel Data, Tools and Interfaces in OPUS," Tiedemann notes
that OPUS contains more than 3,800 language pairs, which is more than 40 billion
tokens in 2.7 billion parallel units [6, p. 2216]. In addition, it is worth emphasizing
that OPUS also provides tools for parallel processing and monolingual L1 data, as
well as several options for searching data, making it a unique resource for research
activities of any direction.

Tiedemann proposed a model illustrating the scope of the 100 most numerous
language pairs included in the selection of OPUS text corpora. The model shows that
these subcorpora significantly exceed the 100-million-word mark, which is high even
for data-intensive natural language processing (NLP) [6, p. 2216].

Today, according to Tiedemann, the Spanish-English pair of 36 million parallel
sentences containing approximately 500 million tokens remains the language pair
with the largest volume of parallel data. Despite the fact that a large number of these
popular language pairs are mainly traditional languages, among the top 100, there are
also various language pairs that, on the contrary, have a lower resource potential.
These are parallel texts with such pairs as Bulgarian-Hungarian and Romanian-
Turkish. Moreover, they contain more than 100 million words, which are the most
rarely used [6, p. 2216].

As for the subject matter of the texts, Tiedemann notes that "the largest
domains covered by OPUS are legislative and administrative texts (mainly from the
European Union and related organizations), translation of subtitles for films and data
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on the localization of software projects open source. There are also many nonfiction
texts and other smaller texts from various online sources" [5].

The advantage of the updated versions of OPUS is the ability to download texts
in different formats for all subcorpora. Thus, all data is provided in native XML
format (using the XCES Align DTD for sentence alignment), Translation Memory
eXchange (TMX) format, and plain text format (for Moses/GIZA++). In addition, a
unique interface was developed for searching for specific language resources (see
Fig. 3). A Wiki resource (http://opus.lingfil.uu.se/trac) was also developed with
additional information about the corpus. Furthermore, the website and OPUS-related
data are stored on a separate dedicated server to reduce interference with other
processes (http://opus.lingfil.uu.se) and users [6, p. 2216).

In conclusion, it should be mentioned that the verification of one-, two- and
three-component L1 and L2 lexical constructions in OPUS proved its effectiveness in
checking equivalents / differentiated equivalents in L2 texts, which helps the
translator ensure the correctness of translations.

REFERENCES

1. Andor, J. (2004). The master and his performance: An interview with Noam
Chomsky. Intercultural Pragmatics, 1(1), 93-
111.http://doi.org/10.1515/iprg.2004.009

2. Boriskina, O.0. (2015). Korpusnoye issledovaniye yazyka: moda ili
neobkhodimost'? [Corpus study of language: Fashion or necessity?]. Vestnik VGU.
Seriya: Lingvistika i mezhkul'turnaya kommunikatsiya, 3, 24-27.
http://www.vestnik.vsu.ru/pdf/lingvo/2015/03/2015-03-03.pdf

3. Plungyan, V. A. (2008). Korpus kak instrument | kak ideologiya: O
nekotorykh urokakh sovremennoy korpusnoy lingvistiki [Corpus as a tool and as an
ideology: On some lessons of modern corpus linguistics]. Russkiy yazyk v nauchnom
osveshchenii, 2(16), 7-20. http://www.philology.ru/linguistics2/plungyan08.htm

4. Plungyan, V.A. & Rakhilina, Y.V. (2009). Novyye vozmozhnosti
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possibilities of the national corpus of the Russian language as a unique Internet
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248. John Benjamins, Amsterdam/Philadelphia, Borovets, Bulgaria.
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Shorena Gogiashvili,

Affiliated Associated Professor,

the Faculty of Humanities and Social Sciences
Sulkhan-Saba Orbeliani University,

Ani Demetrashvili,

International Black Sea University Thilisi, (Georgia)

VISUAL LEARNERS AND ONLINE LEARNING IMPACT ON
THEIR ACADEMIC PERFORMANCE

This article studies visual learners and the impact of online learning on
individuals who prefer to learn languages using visual materials such as diagrams,
Images, videos, and interactive reproductions. During the pandemic as everything
was online it was very important to understand how visual learners managed to adapt
these processes. In this article advantages and challenges associated with this
approach is discussed.

In this study effective strategies for optimizing the online learning experience
for visual learners, such as the use of multimedia resources and providing
opportunities for social interaction is discussed. In the final analysis, this article
focuses on providing insights into how online learning can be fitted to meet the needs
and necessities of visual learners and encourage their academic achievement.

David Gracon,

PhD in Communication and Society,

Visiting Professor and US Fulbright Scholar
Transilvania University of Brasov. Brasov, (Romania)
Faculty of Sociology and Communication

DEMOCRATIZING CRITICAL MEDIA
LITERACY EDUCATION: PRELIMINARY NOTES ON FORMING
THE MEDIA LITERACY ACCESS INITIATIVE (MLAI)

| am in the process of constructing an independent non-profit educational
organization to foster and spread critical media literacy skills locally and globally. |
have recently completed a second MA degree in Leadership Studies (in Servant
Leadership) at Gonzaga University located in Spokane, Washington, USA, where a
proposal and outline of this organization has been completed as my final capstone
project. However, I am looking for additional feedback regarding my idea and
proposal from other academics and educators going forward. The working name of
the organization is the Media Literacy Access Initiative (MLAI).
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The Media Literacy Access Initiative (MLAI) is an educational startup
organization I wish to independently construct and implement in the public sphere.

Media literacy is the ability to analyze and critique media; critically understand
media as a business; to consider alternative media; to make/produce digital media,
promote unmediated experiences and to actively participate in democracy with
increased critical thinking skills.

This will start as a small-scale organization that | will run and teach
independent of being a university professor of media studies. At first, this will be a
solo endeavor where | teach media literacy workshops in the community (for
example at public libraries, primary/secondary schools, college/universities,
community centers, religious organizations, nursing homes, within international
contexts for both educators, students and everyday citizens). Eventually | would like
to hire a small staff of instructors who can teach the workshops alongside my efforts
and leadership. A long-term vision of the organization is to create a larger
community service-based organization akin to AmeriCorps, where recent college
undergraduates (in Media or Communications) and those with a master’s degree can
serve communities by becoming educators and trainers of critical media
literacy. They will also receive training via MLAI to keep the teachings consistent.

The primary rationale of MLAI is to provide critical media literacy educational
access/equity to citizens in the United States and in a global context. Since media has
become such a profound agent of socialization in our daily lives, it is vital to
understand how media is constructed, for whom, and for what purposes. It is
estimated the average American interacts with media for 8 hours a day, which
amounts to a third of our lives. Media literacy training is typically limited to the
college classroom, a very limited and elite audience where only about 30% of
Americans receive a bachelor’s degree (and within this, a select few obtain media
literacy skills). While some states such as Illinois are mandating media literacy at the
high school level, the critical subject matter is generally not taught more broadly in
the United States and abroad. This lack of media literacy education has large
implications for democracy, as people can easily be manipulated by media ideologies
and information. Thus, a primary goal of this initiative is to set up an educational
organization and increase access to media literacy education and training in both face
to face and in an online context to better promote democracy and vital critical
thinking skills both locally and globally.
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SESSION WORK Ne 1

MODERN LINGUISTICS:
LANDMARKS AND
RESEARCH AREAS



Larysa Soloviova,
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FUNCTIONAL COMPOSITION AND
PHRASEOLOGY IN MODERN ENGLISH

Word formation has achieved a significant development in our era which is
characterized by an increase in complex concepts in various spheres of human
communication, social, political and economic life, multifaceted human activity,
inner world, emotional experiences and rational evaluation.

The problem of composites is distinguished by a significant number of
researches of new word formation productive processes and is the range of scientific
interests of a number of linguists (D. Il. Kveselevych, L. F. Omelchenko,
M. M. Polyuzhin, N. Fabb, H. Marchand [2; 3; 5; 7; 8], etc.).

At the same time, despite the huge number of works on various aspects of a
compound word, there is an insufficient development of the problem of productivity
of composite phraseological units in the English language. The topicality of the
research is determined by the increased interest to phraseological composition — the
formation of new words, new meanings of words and derivatives from phraseological
units as a whole or from their core components, which is still an insufficiently studied
issue in the system of functional compositology.

Phraseological composition is a source of the language enrichment at the
expense of its own means, thanks to the ability to create new signs based on already
known ones in the language system itself [4].

Functionally oriented compositology is considered as an approach in the study
of composite lexemes that takes place through the prism of systemic structural,
semantic and stylistic aspects providing for their widespread use in spoken language

[3].

In the last decade, as in all previous periods of the English language
development, a large number of new units have been created by composition (word
formation). Compound English words are not only complex in structure, but in
semantics as well: most often the meaning of a composite is not the sum of the
meanings of its components, most often there is a complete or partial reinterpretation,
therefore a significant part of compound words can be considered phraseological
units [6].

The purpose of our study is to identify derivationally active phraseological
units that are the source of complex secondary nominations.

A derivationally active phraseological unit should be considered as a stable
phrase that can serve as a basis for the formation of a correlative compound lexeme,
I.e., one that has derivational potential.

New aspects that are being raised in the theory of word formation in Modern
English and are waiting to be solved are the enrichment of the lexical composition of
the language on the basis of phraseological units (phraseological derivation,
phraseological composition) and the identification of derivationally active
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phraseological units, e.g., lickdish, lickladle, lickbox, lickspit, pickthank, pickpocket,
scatter-brain, kill-joy, stop-gap, stay-at-home, cure-all, do-all, carry-all, go-ahead,
slapstick, slapjack, turncoat, speak-easy, pull-bone, go-fever, daredevil, spit-fire,
makepeace, spendthrift, lackluster, fill-belly, skinflint.

There are specific for each nation figurative and associative mechanisms of
reinterpretation of the original meanings in the secondary nomination. The culturally
marked connotation arises as a result of the interpretation of the associative and
figurative basis of a phraseological unit or metaphor by correlating it with cultural
and national standards and stereotypes.

The phraseology of any language is the most valuable linguistic heritage that
reflects the worldview, national culture, customs and beliefs, imagination and history
of the people speaking that language. Thanks to phraseology, and especially
idiomaticity, one can penetrate into the distant past not only of the language, but also
of the history and culture of native speakers. It is in the images of phraseology and
stable comparisons, in particular, that the national linguistic picture of the world is
most fully expressed, since the phraseology of a language reproduces the national and
cultural identity of a language group caused by its living conditions and the
peculiarities of historical development.

The observations indicate that when using a phraseological unit, from a large
number of certain life situations and objects of the external world native speakers first
select those that most closely correspond to the fact to be characterized and evaluated
with the help of a phraseological unit.

The study of the world picture phenomenon, namely, the phraseological world
picture, deserves close attention due to the fact that the problem of semantics
formation, derivation and trends in language development occupy a special place in
the study of the world picture at the phraseological level [1, p. 508].

Many composite phraseological units of Modern English are characterized by
different degrees of stylistic reduction, intensively spread in colloquial speech and
strengthen their general stylistically reduced colouring, which is characteristic of
"low" colloquialisms, slangisms and jargonisms. English composites-phraseologisms
occurring in everyday speech can serve as an illustration of the process of
neutralizing colloquial elements, subcolloquialisms, slangisms and jargonisms in
literary spoken language, satisfying the social need not only for intellectual but also
for emotionally expressive units, e.g., wall-flower — a girl who was not invited to
dance; backbite — to slander someone who is not there; gate-crasher — an uninvited
guest, a spectator without tickets, Am. coll. a beggar; to pigeon-hole — to put under a
cloth, to put on the back burner; highbrow — an intellectual; egghead — often
humorous a thinking person, an intellectual, a polymath; argus-eyed — sharp-eyed,
alert; kiss-me-quick — a small woman's hat, a curl; to fat-cat — to get special
privileges, to button-hole — to keep someone for heavy complaining conversations,
baby-kisser — a candidate running for election; beef-eater — 1) a lifeguard at the
English court or a Beefeater (a soldier guarding the Tower of London), 2) a "meat
eater"”, a glutton (about an obese servant), 3) Am. sl. infantryman, sl. Englishman;
boot-legger — a trader of prohibited goods; frog-eater —a Frenchman.
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Modern English has a number of phraseological units that arose from the
lexicalization of verbal attributive combinations with nouns, e.g., take-home pay, go-
slow strike, America's get-rich-quick society (fringe, speculators, schemes), touch-
and-go business, touch-and-go affair, touch-and-go battle, touch-and-go sketches,
the Government's do-nothing approach, this do-nothing situation, do-nothing
reactionaries, happy-go-lucky housewife, go-as-you-please freedom, go-as-you-
please affair.

Constant expansion of the range of culturally marked phraseological
composites and their functional and stylistic differentiation in various communication
spheres testifies to the derivative relevance of these lexemes, their communicative
and pragmatic potential, as well as the necessity and importance of studying these
formations, which help shed light on the peculiarities of the functioning of the
nominative mechanism in the structural and semantic system of word formation in
Modern English.

The perspective of the research lies in a further study of the problems of
cultural and national connotations in the formation of the lexical background of the
phraseological composites through the prism of the contrastive cultural basis of the
phenomenon of intercultural communication.
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SOCIAL MEDIA: SEMANTIC ANALYSIS OF ASSOCIATIVE FIELDS

Introduction. The emergence of the global internet and social networks have a
significant impact on the life of a modern person. Social networks have become an
integral part of our lives and are an important tool for communication and
information exchange. Instagram Facebook, TikTok, and YouTube have a significant
Impact on the Ukrainian-language worldview of Ukrainians. Facebook, Instagram,
Tik Tok, and YouTube have an associative meaning for Ukrainians? How are the
associative fields of these stimulus words constructed?

Language helps you build communication with each other. Social networks
create their own language of communication to a certain extent. Linguistics has
traditionally analyzed human language by observing the interactions between sound
and meaning [3, p. 4].

Actually, in the conditions of a free associative experiment, connotations are
distinguished that go beyond the lexical meaning of a word and visually indicate
culturally important associations associated with this word.

Methods. We chose a free associative experiment as a means of research. The
online survey involved 72 respondents, who mainly represent the student audience.
The experiment was carried out during January 2021.

In psycholinguistics, the associative experiment is one of the most important
and effective means of studying the perception of the world through the prism of
language by society of the meaning of words. Meaning is an idea or concept that can
be transferred from the speaker's mind to the listener's mind by applying it to a
language or other form [3, p. 2].

Having obtained associative fields as a result of an associative experiment,
each of the associative fields combined reactions that have a common connection and
can form a semantic sphere. The semantic spheres identified in the associative field
reveal all possible meanings in which this word is used and how it functions in the
mental lexicon of a person. In one associative field of the stimulus, the evaluation
sphere will be dominant, for the other — the activity sphere, and so on. Reactions with
a word stimulus can have ‘evaluative', 'subject-object’, activity', ‘attribute’
relationships, and so on.

The semantic sphere ‘activity’ includes reactions that determine the active
attitude to the stimulus.

’Object’ a semantic sphere consisting of reactions to which an action can be
directed. The semantic sphere,, subject” contains reactions that are carriers of
activity. In this analysis, the object-subject sphere was combined, since the same
reaction can act as both an object and a subject at the same time.
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‘Generic concepts’ — a semantic sphere in which reactions are grouped, which
are often synonymous with the word-stimulus, can be equivalents of the lexical
meaning of the word-stimulus, or enter the same semantic field as the stimulus.

TikTok

In the associative field of the word-stimulus TikTok, the spheres were
identified:

1. ‘Content’ is a sphere that contain reactions, what the Tiktok is used for, and
what the respondent can find there. These are reactions: video 10, music 3, dancing 4,
short videos, trends, memes, videos, videos, entertainment videos, audience
recruitment platform, video material, modernity.

2. ‘Activity’ is a sphere that combines reactions with a certain active semantic
connection, where the respondent's reaction indicates a certain activity related to the
word stimulus: entertainment 4, self-expression, video recording, creativity, viewing
various videos, pastime, recreation.

3. ‘Subject-object’ sphere combines reactions — for young people, children,
youth, blogger, audience 4-20, schoolchildren, teenagers.

4. Emotional and evaluative reactions: nonsense 3, I'm not there, fun 2, |
don't use, nonsense, fashionable, laughter, interesting information, garbage, fun, lost
time, oh, but nothing happens; negative, primitive, wild, toys, a lot of small children,
stupid songs, without meaning, motive, stupidity, jokes, empty videos.

Emotional evaluation reactions include a positive and negative assessment of
the stimulus word.

Instagram

1. ‘Generic concepts’: blog monetization platform, social network, Facebook.

2.°Activities’.  correspondence, viewing photos of friends, social
communication, surveillance, business, likes, communication.

3.‘Subject-object sphere’: friends 3, bloggers 4, audience 15-30,
acquaintances, cats.

4. ‘Means’: camera.

5. ¢‘Contents’: photo 19, pictures 2, stories 2, books, face photos, videos,
interesting posts.

6. ‘Emotional and evaluative sphere’: stylish, bright, beautiful photos,
unknown, motive, uninteresting, self-love, garbage, for young people, interesting
content, curious, my sons are sitting there, I'm not there, a lot of junk, lies, dump,
nothing, killing time, not yet, youth, bright pictures, | don't sit on Instagram.

YouTube

1. ‘Generic concepts’. YouTube logo, alternative TV, platform for blog
monetization, premium.

2. ‘Activities’: video viewing, self-development, interactive, development,
reviews, blogging, record videos.

3. “Contents’: instructive videos and TV series, video 16, Music 4, movie 7,
information field, information, educational and social content, educational, content,
video content, news, blogs, roller skates, stand-up.
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4. ‘Emotional and evaluative sphere’: interesting videos 4, a good thing and
at the same time not), interesting facts, everything for life, the best, informative,
sometimes interesting materials, there is everything that the soul wants; then empty,
then thick; vital; what | love; necessary, useful, cool thing, many useful videos and
audiobooks, videos about what is interesting, free useful information, informative
videos, childhood, some back, life hack, often, motive.

Facebook

1. “‘Generic concepts’: social network 12, news platform, blue color, website.

2. ‘Activities’: communication 4, information 3, tracking, searching, reading
news, messages, congratulations on all holidays.

3.‘Subject-object sphere’: audience 30-60, Mark Zuckerberg 5, relatives,
friends 2, older people, for 30+, colleagues, adults, relatives.

4. ‘Contents’: news 8, photo 3, documents, videos, algorithms, school, motive,
diverse information, diversity, contacts.

5. ‘Emotional and evaluative sphere’:. incomprehensible, interesting,
unimportant news, negative, old age, old age, outdated, rumors, fake news, bograch.

Conclusions. The modern language picture of the world of young Ukrainians
is formed under the influence of social networks. Facebook installs a video, photo,
and social network (the words TikTok and YouTube are used to respond to video,
the stimulus INSTAGRAM s used to respond to photo, and Facebook is used to
respond to social network). Facebook is perceived by respondents as a social
network and a place for communication, then Instagram is only for viewing photos.
Facebook Instagram and Tik Tok are rated associatively as easy-to-use social
networks, while Facebook serves to communicate, view news, congratulate you on
your birthday, and search for various information. YouTube has an associative
meaning of positive evaluation, which is dominated by reactions that emphasize the
cognitive aspect of this social network.

2. Associative fields of words — stimuli form almost identical semantic spheres-
'activity’, ‘emotional-evaluation’, ‘contents’ and ‘subject-object’.

3. Data from a free associative experiment, when participants respond with the
first word, which comes to mind is the most approximate form of that what do
respondents think about this or that concept.

4. An online survey showed that respondents did not always carefully read the
instructions for participating in the experiment and instead of reactions (the word that
first comes to mind when reading the stimulus word) pointed to their social media
profiles. This indicates inattention, the peculiarities of the stimulus words themselves,
and the inability to have direct contact with the experimenter to clarify the
experimental conditions.

The results of this study give us an idea of the meaning of concepts Facebook,
Instagram, TikTok and YouTube in the Ukrainian language consciousness and how
they are reflected in us.
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Ipuna bacau, x.neo.u., ooyenm
Yepracovkuil 0epircasHUull mexHol02iuHULl YHigepcumem

CIHOCOBHU CJIOBOTBOPY TEPMIHIB Y
C®EPI EKOHOMIKH B AHIJIIMCHKIN MOBI

Po3ymiHHS MOpP(QOJIOTIYHOT Ta CIOBOTBIPHOI CTPYKTYpHU TEPMIHY € TOJIOBHOIO
MEPEAYMOBOI0O HOT0 MPABWIBHOIO TMEpeKyany. BakIMBHUM TakKoX € pO3yMIHHS
CEMaHTUYHHUX BIJIMIHHOCTEH MIX TEepMiHaMHU 1 cloBaMH. 3TiJIHO 3 Kiacu(ikalli€ro,
3anpornoHoBaHow B. Kapabanom [2], 3a Oy10BOIO TepMiHU MOAUISIOTHCS HA: «IIPOCTI
(mpocTi KOpeHeBi clioBa), mNoxigHl (cydikcanbHi, npedikcalibHi, CcyQikcaabHO-
npediKcaibHi), CKJIaJH1 Ta TEPMIHH-CIOBOCIOIYUYECHHSD.

JI. BapxynapoB [l] mMOSCHIOE, IO «...MPOCTHH TEPMIH € HEMOXITHUM
1 CKIIQJIa€ThCsl JIUIIE 3 OJHIET KopeHeBoi Mopdemu (Hampukian, bill — paxyHOK,
market — puHok, finance — @iHaHCH), WOTO OCHOBa 3AJIMIIAETHCS HE3MIHHOIO,
110 11 CKJIaAy BXOJATH T'OJIOBHE 3HAUEHHS CJIOBA, A0 AKOI MOXYTb IPUETHYBATUCS
mopdomoriuni ¢uekcii. Toal sk MOXigHI TEPMIHU MICTATh OJIHY KOPEHEBY Ta OJIHY
(un Oinbmie) adikcanbHy Mopdemy»: marketing — MapKeTHHT, management —
MeHe/KMeHT, financial — ¢inancosuii, development — po3BuTok, banking —
OaHKIBChbKa cmpaBa, OaHKIBHHUIITBO). Cepen adikciB HAyKOBEIb BHOKPEMIIIOE IBI
rpynu 1) BracHi (BHYTpilllHI 3aCO0M MOBH); 2) 3all03UYEHI.

[ToxigHl cioBa, 3aJeXKHO BiJ KUIBKOCTI M XapakTepy adikcalbHUX MopdeM,
NOAUISIIOTh HA BYXKYl THUIU 3a JCPUBALINHOI MOS0 [5]. 3a3Buyail BUAUISIOTH
YOTUPU CIIOCOOU CIIOBOTBOPY (Tad:. 1.1.).

HaykoBui BBaxaroTh, L0 Mepuiui, MOpQOJIOTiYHMA Crocid HaiyacTiie
BUKOPUCTOBYETHCSI B IMPOLIECI YTBOPEHHS EKOHOMIYHUX TepMiHIB. fIK 3a3Haudae
T. [Tanbko [4], «B MOpGOJIOTIUHIN CTPYKTYpl CIIOBa-TEPMiHA, YTBOPEHOTO MIJISTXOM
adikcarii, opraHiyHO 3aKJIaJIcHI OCHOBU CTPYKTYpPHOI CHCTeMaTru3allii, sSKi MarTh
MepIIOYEproBe 3HAYEHHS JUIsl TEpPMIHOJOrli, came ToMmy adikcambHUN Crocid
CJIOBOTBOPY OYB 3aBXKIH B IIEHTP1 YBaru JOCIITHUKIBY.
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O.JloTka 3a3Hadae, MO0 «...MEpEeBaKHa OUIBIIICTh BCIX MNPOAYKTUBHHX
B TEPMIHOJIOT1YHIN JIEKCUIll CY(IKCIB € 3aMo3W4eHUMM 3 JIATHHCBKOI, T'PEIbKOi
Ta ()paHIy3bKOi MOB III€ B MIi3HIA CEpeIHbOAHTIINCHKUM mepion» [3]. BigmosiaHo,
JUIS. BIPHOTO TEpeKyany YTBOpEeHHX adiKCadbHUM IUIIXOM TEPMIiHIB HEOOXI1JTHO
3HATH MPOAYKTHBHI apikcu B migMOBI (hIHAHCIB Ta BMITH MPABWIHHO AUTUTH CJIOBO
Ha KOMITOHEHTH.

Tabmuns 1.1. — Cmocobu c10BOTBOPY

Croci6 CytHicTh [Mpuxnaan
CIIOBOTBOPY
Mopdomoria- | HoBi ciioBa yTBOPIOIOTHCS Marketing — MapKEeTHHT,
HUN 3a gomomororo adikciB, 10 | Management - MEHEIKMEHT,
NpUETHYIOTBCS 10 TBipHOT oc- | financial - (biHaHCOBHIA,
HoBU  (y T.4. mpedikcanpuuii, | development — po3sutok, banking —
cyikcanpamii, npedikcalbHO- | OaHKIBChKA CIIpaBa, OAaHKIBHHUIITBO
cyikcanbHMiA crIOCOOH)
Mopdostoro- Hose cioBo ytBOproetbest BHa- | TO bill — BucraBmatu paxyHok (Bifg
CHHTAaKCHYHUH | CIiIOK mepexony ciiB i3 oxamiei | bill — paxyHok; offer — odepra, mpo-
JI0 1HIIOT YaCTHHHU MOBU no3uiis (Bixto offer — mpononysa-
TH, HaJIaBaTH, 3a0e31euyBaTH)
Jlexcuko- Hose cnoBo ytBOproeThesi BHa- | Eurodollar — eBpononap, overdraft —
CUHTAKCUYHUN | cHifioKk 00’eqHaHHS ABOX abo | oBepapadr, duty free — a’roTi pi;
OibIIe CITiB underwriting — KymiBis IIHHUX I1a-
NepiB 3 METO iXHBOTO IMEpernpoia-
Ky; demarketing — 3axoau i 3HU-
JKCHHS TIOTUTY Ha TOBapH
Jlexcuxo- Hose cnoBo yrtBOproerbes BHa- | Grant — rpant; bill — 3akoHOMpOEKT,
CEMaHTHYHUH | CJIJOK 3MIHM 3HA4YCHHS BXKE | KYMIOpa, PaXyHOK,
HasIBHOTO CJIOBA

VY pesynbTaTi aHanizy HU3KU TMEPEKIIaiiB poOIT 3 €KOHOMIKM Ta OaHKIBCHKOI
COpaBd, a TaKOX TEPMIHOJOTIYHUX CIIOBHHUKIB MPUXOJAUMO IO BHCHOBKY,
10 NMEPEBAKHO BHKOPUCTOBYETHCS B MPOLECI MEPEKIaAy JIHTBICTUYHUNA NpPHUIOM
JIEKCUYHOTO €KBIBAJIEHTa, KOJM B YKPAaiHCHKIM MOBI BHUKOPHUCTOBYETHCS TOBHA
BIJIMOBIJIHICTh J0 aHrJiMchKoro TepmiHy. Hacammepen e cTocyeTbcsi OCHOBHUX
TEPMIiHIB €KOHOMIKH: €KOHOMIKa, (DiHAHCHU, MEHEPKMEHT, MApKETHHT, OaHK, CUCTEMA,
KpPEJIUT, JIOTICTUKA, ITOJATKH Ta 1H.

Boanowac ciij 3a3Ha4UTH, 1110 Ma€ Miclle TIEBHE MepeHaBaHTAXKEHHS CYy4acHO1
€KOHOMIYHOi Ta OaHKIBCHKOI TEPMIHOJIOTII HOBHMH CJIOBaMHU 1HIIIOMOBHOTO
MOXOJIKEHHS, 1110 0€3 PO3TIIyMaueHHs Ta MOIIYKY BIAMNOBIIHUKA YKPATHCHKOIO MOBOIO
BUKOPHUCTOBYIOTHCSl SIK B HayKOBId, Tak 1 B MyONiIMCTUYHIN jekcuii, B 3MI, mo
4acTO YCKJIQJHIOE PO3YMIHHSI TEKCTY AJis 0ci0, 110 He € axiBUsIMHU B JaHii cdepi.
[Ipuknagy Takux TEPMiHIB, IO YBIMIILIM y IIMPOKUN BXKUTOK, CI1J PO3MOAUIMTH HA
JIBI TPYIU: TaKi, 1110 YaCTKOBO BXKE 3pO3YMUI1 MIEPECIYHOMY HOCIEBI YKPaiHCHKOI MOBU
(mampukiian, rioOamizallis, IHTEpHaIlloHami3alis, Jioepaizallis, AeleHTpai3alis,
dbparmenTanis, yHidikalis, JapKITaIi3alis, cTapTam, TpalT) Ta Ti, 10 KoMy Maike
He 3po3yMulnl (cmiH-odu, Qopcaiit, daHaApa3uHr, ObI0 AUTIHKEHC, KOMILJIAEHC,
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KOHTPOJIIHT, ayTCOPCUHT, JICTHHT Ta 1iH.). [lomyk TepMiHIB-BIIIOBITHUKIB
YKPaiHCHKOIO MOBOIO JIJIS ITUX Ta 1HIIMX aHTJIIHCHKUX TEPMIHIB 1 iX BIPOBAKCHHS Y
HAayKoBY Ta mpodeciiHy MOBHY KOMYHIKAIllO, J03BOJUB O TO-TIepIe, Kparie
YCBIJIOMJTIOBATH OCOOJMBOCTI E€KOHOMIYHHUX TMPOIECIB HedaxiBILsIM, IEePEeCIYHUM
rpoMajisiHaM, a Mo-Apyre, He BTpadyaiach OM aBTEHTUYHICTh YKPaiHChKOi MOBHU.

["onoBHUM 3aBIaHHAM NEpeKiaaaya B MpoIleci Nepexiaay € mpaBuiIbHUN BUOIp
npuioMy TepeKiaay Uil 4iTKoi, 3p03yMUIOl Ta TOYHOI Iepeaadl CyTHOCTI TepMiHa.
[lepmiuM eramoM TMOHIYKY TEpMiHA-BIAMOBITHUKA Yy PIiAHIA MOBI € aHami3
BJIACTUBOCTEH HOBOTO IHIIIOMOBHOTO TIOHATTS. Y TOMY pa3i, KOJM Ha3Ba
IHIIIOMOBHOTO TIOHATTSI-TepMiHA 0a3yeThCs HAa WOTO HAMTOJNIOBHIIIIM BIACTUBOCTI YU
JOpPEYHOMY TIOPIBHSHHI, TO ¥ B IHmMMX MoBax (Ha SKi 1€l TEPMIHO3HAK
MePEKIAAAETHCS) Il O3HAKH € BU3HAYATLHUMU. Y TaKMX BUMAJKAX MEPEKiIaa TepMiHa
€ TepeKIaJioM 3BUYAfHOT MOBHOI OJMHUIlN, TOOTO HAWUMPOCTIINIUM HUISIXOM
ni0MpaHHs Ha3BU y 3a3HAYEHIM MOBI JI0 IEBHOTO 1HIIIOMOBHOTO MOHSITTS.

[lepeknang €KOHOMIYHOI TEPMIHOJOTIT 3AIMCHIOETHCS MUITXOM JIEKCUYHHUX,
JIEKCUKO-CEMAHTHYHUX Ta JIGKCUKO-TpaMaTUYHUX TpaHchopmarlliil. YHopsaKyBaHHS
€KOHOMIYHOI TEPMIHOJIOTIi HEMOXKJIMBE 0€3 IPYHTOBHOTO HAyKOBOTO PO3pOOJICHHS
€KOHOMIYHUX TIOHSITh, 1 B I[bOMY TMOJIATA€ HEPO3PUBHUN 3B’SI30K EKOHOMIYHHUX
MOHATH 1 TEPMIHIB, 10 iM BIJANOBIIal0Th. 32 YMOBHU HEIOCTaTHHOI KOHKpETH3allil
€KOHOMIYHOTO MOHATTA (POPMYBaHHS TOYHOI TEPMIHOJIOT1] HEMOKJIIUBE.
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THE FUNCTIONING OF ODORATIVE VOCABULARY IN
PERFUMERY DISCOURSE

The source of the vocabulary that describes smells can be not only words from
dictionaries, but also comments from people who write about their impressions of the
purchased fragrance. By studying the language used in these forms of
communication, linguists can gain a deeper understanding of the subtleties of
language. The study of this type of vocabulary, called odorative, leads to interesting
and important conclusions that can be applied to a wide range of fields, from
marketing to the social sciences. In the field of linguistics, the analysis of reviews and
comments has become a popular method for studying language use. Analyzing the
language of comments, we can investigate what words native speakers choose to
describe their feelings and transfer these impressions into words. Smells are a
component of the world picture of the people [2], therefore the study of the fragment
that constitutes the odorative vocabulary is a significant contribution to the
development of linguistic research.

There is a growing body of research examining the perception of scents and the
description of experiences through words [1, 3, 5], particularly in the perfume
discourse available in comments [5]. The material of this study was reviews of
perfumes from the site Fragrantica [4], which is the leader in Ukraine in terms of
perfume reviews. Today, Fragrantica has turned into a global community, available in
several languages, including Ukrainian, making it accessible to a Ukrainian-speaking
audience.

Five perfume notes were selected for analysis: jasmine, lilac, rose, cherry and
raspberry, which were analyzed in 54 reviews of perfumes with this component.

The jasmine note is a complex mixture of different characteristics. After
analyzing the comments, several thematic groups can be identified, for example, a
description that conveys an emotional or taste sensation. The following groups are
distinguished: visual, sound, taste, emotional, temperature and tactile perception,
descriptive and metaphorical characteristics, aroma prestige. According to
temperature perception, some commentators consider the jasmine aroma "warm" and
others "cold". This discrepancy in perception may be due to personal preference or
perception of the jasmine aroma. Descriptive characteristics used to describe jasmine
were "mysterious”, "brilliant", "intense" and "simple". They indicate the complexity
and multi-layeredness of the jasmine smell. The metaphorical impressions of jasmine
also deserve attention. Users have used such interesting phrases as "spherical in a
vacuum™ and "understandable, familiar, but with iridescence", which emphasize the
uniqueness of the jasmine note. It is also worth noting that the adjective "rich" was
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found twice in reviews of perfumes with a dominant note of jasmine. Also taking into
account the adjective "luxurious” and "simple", it can be concluded that the fragrance
can give a certain status to the person who wears this perfume, but it can be enjoyed
by everyone. Jasmine evokes various emotions in commentators. One commenter
noted that the scent is "addictive” and that the scent of jasmine makes the person "feel
the power to create and move forward." However, others find it "boring" or "tiring".
This emotional perception suggests that the jasmine note can bring to mind a wide
range of feelings and emotions. In one review, there was even a comparison of
jasmine with "steel", so it can be assumed that this is a really strong and complex
aroma.

Dominant Classification of odorative adjectives
note
Sound Visual Emotional perception: | Taste perception:
percepti perception:
on:
Jasmine | transpar bright exciting sweet-poisonous
ent- attractive makes feel the power to warm-sweet
ringing create and move
loud forward
Lilac - beautiful causes euphoria -
it smells like a

May garden, well
watered by the

evening rain

Rose - - playful, honeyed
associations take me sugary

somewhere in the last sweet

century juicy

Cherry - chic, luxurious - sweet

tasty
compote

sour

juicy

Raspberry | ringing chic cheerful sour

pleasant sweet

positive

Commentators' impressions of lilac aroma can be divided into three categories
of perception: visual, tactile and emotional. Visually, some commentators have
described the lilac-dominant perfume as "beautiful”, "sophisticated”, "subtle",
"watery", "naturalistic”, "photorealistic” and even that the fragrance "smells like a
May garden well watered by evening rain". In general, users associated the smell
with spring. Speaking of tactile perception, one commenter describes the scent as
"gentle." This proves that the smell is not too strong and sharp, but rather subtle and

pleasant. Finally, the emotional perception of the fragrance was extremely positive.
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One commenter finds the note "absolutely stunning", while two other users said it
was "euphoric”. These strong emotional responses indicate that the smell has a
powerful and invigorating effect on those who smell it.

The aroma of roses has captivated people for centuries, and continues to do so
today. Fragrantica users have shared their thoughts and feelings about this rose-
dominant perfume, and it's interesting to analyze how they perceive it differently.
Some described the fragrance in terms of its tactile perception, using words such as
"wet", "soft", "comfortable". Others commented on the visual perception of the rose
note, choosing descriptions such as “clean", "sophisticated”, "slightly retro" and
"juicy". Analyzing these words, the fragrance may conjure up images of a freshly
plucked rose or an old perfume bottle. Even more, the impressions of the smell of the
rose from the point of view of temperature perception diverged, because for some it
turned out to be "warm" and for others "cold". However, the word "cold" was used
twice in reviews of rose perfumes. Such a discrepancy may be related to individual
associations and memories of this flower. Taking into account the emotional
perception of the rose note, the words "playful”, "dramatic”, "noire", as well as
"associations take me somewhere in the last century" indicate that this note is vivid
and can take you back in time. Finally, some commentators have described the aroma
of rose in terms of its taste perception, using words such as "honeyed", "sugary" and
"sweet". The word "sweet" was used five times in relation to this note, which makes
it clear that this is the main characteristic of the smell.

The cherry note collected the most descriptions from the taste category. The
adjectives "sweet", "tasty" and "sour" vividly convey the impression of the aroma of
this note. In addition, the aroma was compared three times with compote, a drink that
combines the above-mentioned characteristics. The visual perception of the cherry
smell is described as "juicy", so it evokes the image of a ripe cherry. The aroma is
sensual and possibly provocative by emotional impression. After all, some
commentators perceive the cherry note as "playful” and "seductive". Finally, some
commentators have described the fragrance as "elegant”, "luxurious" as well as
"gentle™, expressing its status and tactile characteristics.

Analysis of "'raspberry' comments that perfumes with a dominant note of
raspberry evoke a series of associations similar to cherry. Five people noted that the
aroma is "sweet", four - "juicy”, and two - "sour". The emotional perception of the
note was different and generally positive. The adjectives "cheerful”, "pleasant™ and
"positive"” were used in relation to the raspberry aroma. It is also visually perceived as
"“fresh"”, tactilely as "gentle" and status-wise as "“chic". Also, one user considers the
smell "ringing™ when associating it with sound.

Overall, the study highlights the value of reviews and comments as a valuable
source of vocabulary for analysis and advances our understanding of the role of
odorative vocabulary in the linguistic picture of Ukrainians. Describing the
perception of smell with words requires special language skills. Transferring one's
sensations from the sensory sphere of smell to words develops the language
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personality and imagination. Odorative vocabulary of the Ukrainian language is an
important element of linguistic culture and is inextricably linked with the national
identity of Ukrainians. After all, the aromas and smells of our homeland, flowers and
other elements that surround us have become not only part of our language
experience but also our perception of the world around us. A large number of
odorative words make the Ukrainian language unique. It gives the opportunity to
describe aromas using a variety of words and expressions that convey various
emotions, associations, and mental images. This analysis indicates the need for
further research on this topic and the application of a wide range of analysis methods.
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ENGLISH BORROWINGS OF THE SOCIO-POLITICAL DIRECTION AND
THEIR FUNCTIONING

The main aim of the research is to study English-language borrowings of a
socio-political direction and their functioning. English is one of the most common
languages in the modern world and, in this regard, such research is quite relevant,
because English loanwords in this field are used more and more frequently. Research
on exact topic can help to understand how the English borrowings use affects
language culture and facilitates or hinders communication. Moreover, the research
can clarify issues related to changes in speech and the English borrowings influence
on the language lexical-grammatical structure.

The end of the 20th — the beginning of the 21st century became a time of an
incredible expansion of political, economic and cultural ties of Ukraine with foreign
(primarily with English-speaking) countries. This caused an increase in the influx of
foreign vocabulary into the Ukrainian language — anglicisms (words, their separate
meaning, inflection, etc., which are borrowed from the English language). The
number of borrowed anglicisms to name new phenomena present in English-speaking
world practice, which appeared in the language in connection with political and
economic reforms, has especially increased. The mentioned process intensification is
primarily facilitated by extraneous factors: socio-political and economic
transformations in Ukraine, its openness and integration into international structures,
involvement in European cultural and informational interactions [2, p. 1].

The main reasons for the English language prestige were: — strengthening and
increasing England prestige on the world stage; — the formation in public opinion of
the English language as a progress language; — creation of favorable linguistic
conditions for three centuries, which facilitated the English words borrowing; — the
English literature increase, which contributed to the English language exit from the
top closed circle to the broad society layers [1, p. 27].

The English loanwords functioning in the Ukrainian language has several
aspects. Firstly, they are used to denote new concepts that appear in social life. For
example, the term “6i3Hec” was borrowed from the English language and became
generally accepted to denote commercial activity. Secondly, English borrowings are
used to indicate already existing concepts that have their equivalents in the Ukrainian
language, but of which the English version is preferred due to its convenience and
familiarity. However, the correct foreign language term meaning fixed in the
dictionaries should be followed, for example: the term “menemkment” (from the
English term “management”), according to the Dictionary of Foreign Language
Words — management of economic processes, production, goods and services
circulation; “menemxkep” is a hired administrator, therefore, not every administrator is

29



a manager, although recently those who head this or that organization, enterprise or
firm call themselves like that [3, p. 47].

The borrowing foreign words process has ambiguous effects on the Ukrainian
language development. On the one hand, it is enriched, but on the other hand, its own
elements are displaced and replaced by words with a similar meaning. Studies have
shown that the English loanwords use can have both positive and negative
consequences for the Ukrainian language and culture in general. Positive effects
include improving communication between countries and cultures, as well as
facilitating the activities internationalization. In addition, anglicisms enrich the
language with new terms and expressions that reflect modern realities and increase its
prestige on a global scale. On the other hand, excessive borrowings use can lead to
the Ukrainian language impoverishment and the threat of its identity, as well as to the
language barriers emergence between different social and cultural groups in Ukraine.
Anglicisms in speech occupy an important place in such areas as business and
market, socio-political and legal spheres, marketing and management, but it is
necessary to remember that their excessive use leads to the impoverishment of the
native language [5, p. 27].

One possible way to improve the loanwords use is to preserve your own
language, using borrowings only when they are necessary for accurately thoughts and
ideas expression. In addition, it is necessary to take into account the local
characteristics and the context of the borrowings use in order to avoid inappropriate
or incorrect words usage.

For example, loanwords from political vocabulary such as “demoxpamis”,
“pecnyonika”, “xKoncmumyyia” Ta “napaamenm’, are COMmon in many countries
around the world. However, their functioning may have different shades of meanings
and connotations, depending on the country political system, history and cultural
characteristics. It is also important to examine the English loanwords use in the mass
media and social networks, where they may cause some discussion and controversy.
For example, the English words use in the Ukrainian mass media texts can cause
indignation among some population groups who support the Ukrainian language and
culture preservation.

A distinct group of jargon units in terms of emotional and expressive saturation
in socio-political texts are lexemes that denote objects, actions and states that
characterize specific politicians, state and public figures, in particular: mpoaumu
means “posting provocative messages on the Internet and on forums in order to cause
conflicts between participants, insults and war of edits”; gpeitkosuir means “fake,
falsified”. E.Q.: Pizua enada 6yna 6 Ykpaini, ane, wob6 max 6e3COPOMHO
Kypascumucob, MpOAUmMU GIACHUL HAPOO, HACMIXAMUCS, BUBUWYBAMUCL | He
siouyeamu nio Hozamu 3emiaro (“Bucoxuit 3amox”, 05.08.2019); Cmix xpize civosu: y
coymepedxcax mpoaame I onmapegy uepes nadinua epueni (“I'azera mo-ykpaincbku”,
07.11.2014); ®eaxosi subopu (BBC VYkpaina, 28.10.2014); Vci uymku npo
npusnauenus Typuunosa cexpemapem PHBO yu Tumowenko minicmpom M3C
Yoprosin nazusac geirkom (“JIbBiBchKka razera”,15.11.2014) [4, p. 126].
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An anonymous survey was conducted among 30 people of different age groups
— 18-29 and 30+ to understand their attitude towards the English words use. 29 of
them confirm that they use anglicisms in their everyday life and only one interviewee
(18-29 years old) does not need them.

The survey participants were asked to write the socio-political sphere
anglicisms that they personally use. Statistics show that the word éiznec is the most
used — written by 12 people. The words imioac and sidep are mentioned by nine
people, meneorncmenm and 6rooxcem by eight and seven people, respectively.

Ten socio-political anglicisms were also selected for the study — camim,
imMioxc, imniumenm, iHcanoep, KOHZpeCMeH, N00il6aHHA, NONYNIZM, 0j0Kaoa,
aioep and icmeonimmenm. The task was to mark those of them that are known to the
interviewees. The research showed that the words imioac and nioep are the most
common — they were chosen by 29 people. The second place was taken by the words
camim and imniumenm — 27 people voted. Incaitoep, konzpecmen and onokaoa are
on the third place — they were mentioned by 25 people. Anglicism icmeoniwumenm
was the least known, marked by only 13 participants. It is interesting to observe that
in the ranking among the most famous and most used words, the same anglicisms
took the first place, namely, imioac and aioep.

In addition, the survey participants were asked whether it is correct to use
anglicisms in the Ukrainian language. This study results are impressive. An equal
participants number support anglicisms — nine people from each side, justifying this
by the fact that there is nothing harmful in using anglicisms in conversation, because
sometimes it is very difficult to quickly find a Ukrainian equivalent, so English origin
words come in hand. Five people from each side disagree with the trend of using
anglicisms. In this case, | would like to quote one of the participants: "There are
appropriate words in the Ukrainian language that, on the contrary, will adorn the
conversation. Excessive obsession with foreign words harms the Ukrainian language
not only at the lexical level, but also for its structure in general. A measure is needed
in everything, before using words of foreign origin, you should think about whether
the corresponding analogue in Ukrainian would sound better." Also, two people
hesitate, claiming that the English borrowings use should be done wisely and the
anglicisms use is appropriate when there is no exact equivalent in the Ukrainian
language.

After analyzing the research, we can come to the conclusion that the people’s
attitude of different age categories to the anglicisms use in the Ukrainian language is
the same. Moreover, almost twice as many people still support the use of foreign
language analogues.

To sum up, the English loanwords study in the socio-political sphere is relevant
in modern linguistics and cultural studies in connection with the English language
growing role in the modern world and the changes taking place in the socio-political
sphere. Studying the English loanwords influence on language culture and
communication will help to understand the language evolution process and
Interaction between different cultures and language environments.
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POLITICAL CORRECTNESS FROM
THE LINGUOCULTURAL PERSPECTIVE

The term 'political correctness' has been around since the 1980s, but it has
gained renewed attention in recent years. Political correctness (PC) refers to a set of
attitudes and behaviors that are intended to avoid giving offense to particular groups
in society, especially those that have been historically marginalized. However, the
concept of political correctness has been a topic of debate and controversy for many
years. Some people argue that political correctness is necessary to create a more
inclusive and equitable society, while others view it as a form of censorship that
restricts freedom of speech. This investigation aims to explore the concept of political
correctness in the linguistic-cultural aspect, specifically its impact on language use
and cultural expression.

The concept of political correctness has been widely debated in academic
literature, particularly in the fields of linguistics, sociology, and politics. Proponents
of political correctness argue that it is necessary to promote inclusive and respectful
language that avoids harmful stereotypes and reinforces social justice. Supporters of
political correctness also contend that it helps to create a safer and more welcoming
environment for marginalized groups, particularly in academic and workplace
settings.
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Critics of political correctness, on the other hand, argue that it can be overly
restrictive and can inhibit free speech. Some researchers believe that political
correctness often relies on a narrow set of language rules and that it can be used to
shut down debates and silence dissenting opinions . Some argue that the focus on
political correctness can even lead to the creation of new forms of marginalization by
overly emphasizing certain groups and excluding others. "It seems rather to have led
to fractiousness and hurt by affirming traits specific to white middle-class
heterosexual women and by promoting repressive forms of gender "correctness™" [3,
p 203].

In terms of language use, political correctness has led to the creation of new
terms and phrases that aim to be more inclusive and respectful. For example, the term
‘person of color' is now widely used in place of 'colored person,' and 'gender-neutral’
language has become increasingly common in many contexts [2, p. 64]. However,
some argue that the emphasis on language can be overblown and that it can lead to an
excessive focus on superficial changes rather than substantive policy changes.

In addition to language use, political correctness has also impacted cultural
expression, particularly in the arts and media. Many artists and creators now feel
pressure to be more sensitive to issues of identity and representation, and some have
even faced criticism and backlash for their failure to do so. However, others argue
that the emphasis on political correctness in the arts can lead to a stifling of creativity
and the production of bland and sanitized content [1, p. 230]. There are countless
examples of its impact on language, culture and politics. One example of political
correctness in action is the use of gender-neutral language. In many contexts, it is
now considered more appropriate to use gender-neutral pronouns such as ‘they'
instead of ‘'he' or 'she."' This change in language use is aimed at being more inclusive
and respectful of individuals who do not identify with traditional binary gender
categories.

Another example of political correctness is the use of more culturally sensitive
language. For instance, terms like 'Native American' or ‘Indigenous peoples' are now
commonly used in place of ‘Indian' or 'American Indian' which are considered
outdated and offensive. The use of culturally sensitive language is intended to
acknowledge the unique histories and experiences of marginalized groups and to
avoid perpetuating harmful stereotypes.

In the workplace, it has essential consideration in many industries. Companies
now have policies in place to promote inclusivity and prevent discrimination on the
basis of race, gender, or other factors. For example, many companies provide
diversity training to employees and offer resources and support for individuals from
marginalized communities. These policies are intended to create a more welcoming
and supportive environment for all employees. The use of terms such as "pilot",
"minister” but in feminine form. Words related to ethnicity for example instead of
"black™ use "African-American™. It is important to use vocabulary that does not
discriminate on the basis of gender, race, nationality, or other factors. For example
instead of using the word "Indian" to describe a crystal or fabric, it is better to use the

words "crimson", "chestnut” or "ruby". The same applies to people of other races,
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their example of political correctness is "person of color". It is also important to use
words that do not offend physical abilities such as "disabled person™ by using most
aproptiate "person with special needs". Words that do not indicate economic status
"state with a developing economy" instead of “third world country™.In order to avoid
inequality, they use instead of "man on position™ you can say "person in position” or
"representative of the profession™; The word "elderly person" should be used instead
of "old man" so as not to offend those people who do not identify themselves as such.

Despite its widespread use, political correctness remains a controversial
concept. Some argue that it can be overly restrictive and can stifle free speech, while
others contend that it is necessary to promote social justice and prevent
discrimination. Nevertheless, the impact of political correctness on language, culture,
and policy is undeniable and continues to shape the way we interact with one another
In modern society.

Political correctness has been a topic of debate for several decades, with some
people embracing it as a means to promote social justice and inclusivity, while others
criticize it as a form of censorship and a threat to free speech. This investigation has
explored the topic of political correctness from a linguistic-cultural perspective,
analyzing the impact of political correctness on language use, cultural sensitivity, and
workplace policies. One of the primary goals of political correctness is to promote
inclusivity and respect for marginalized groups, including women, people of color,
LGBTQ+ individuals, and individuals with disabilities. This is achieved through the
use of language that is free from offensive or exclusionary terminology, and through
the promotion of cultural sensitivity in policy and workplace environments. The use
of gender-neutral pronouns, for example, has become increasingly common in recent
years, as a means to promote inclusivity and respect for individuals who do not
identify with traditional binary gender categories. As it was said previously, some
critics argue that it can be overly restrictive and can stifle free speech. They contend
that individuals may feel afraid to express their opinions or engage in debates on
controversial issues, for fear of being labeled as politically incorrect or offending
others. They have also raised concerns that the emphasis on political correctness can
lead to a "cancel culture” mentality, in which individuals or organizations that do not
conform to certain standards are shamed or excluded from public discourse. On the
other hand, supporters of political correctness argue that it is necessary to create a
more inclusive and equitable society, and that the use of language that is respectful
and sensitive to marginalized groups is a key component of achieving this goal. They
also point out that the concept of political correctness is not new, and that it has been
used in various forms throughout history as a means to promote social justice and
equality.

The results of the study showed that while many people support the concept of
political correctness, there is a significant minority that is opposed to it. The analysis
revealed that political correctness has had a significant impact on language use, with
many new terms being introduced to avoid offensive language. However, it showed
that some people feel that political correctness has gone too far and has led to
excessive censorship. The survey results showed that while many participants were
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supportive of political correctness, there were also concerns about its impact on
freedom of expression. The concluded research established that, political correctness
Is a complex and multifaceted concept that has both positive and negative aspects.
While the use of language that is respectful and sensitive to marginalized groups is
important for promoting inclusivity and equality, there is a risk that political
correctness can be overly restrictive or can stifle free speech. As such, it is important
to continue the conversation on political correctness and to strike a balance between
promoting inclusivity and maintaining a healthy and open dialogue on important
Issues.

In conclusion, this thesis has explored the concept of political correctness in
the linguistic-cultural aspect. The study has shown that while many people support
the concept of political correctness, there are also concerns about its impact on
freedom of expression. The study highlights the need for ongoing dialogue and
debate about the concept of political correctness to ensure that it continues to evolve
and adapt to changing social contexts. Ultimately, the goal of political correctness
should be to create a more inclusive and equitable society.
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KOMYHIKATUBHUI BILJIUB
®PA3EOJIOI'I3MIB B JIIJIOBIA MOBI

®pazeosorisMu, TaKOX BiOMi AK 1IloMM abo CcTajgi BUpasu, €
(yHIaMEHTAIbHUM  aclleKTOM  aHrmicbkoi  moBu. LI BuUpazu  mMpoko
BUKOPUCTOBYIOTh B JUJIOBIA MOBIi, a/K€ BOHU BIAIrpalOTh BUPIMIAIBHY pPOJb B
HaJaroJkeHH1 e(eKTUBHOI KOMYyHIKallii Ha pobouomy Mmicui. BoHu 3abe3neuyrorh
KOHTEKCT 1 TepefaroTh CKIafaHl 1aei B JakoHIYHIA ¢Gopwmi, T0MOMararoTh
MPEACTABUTH CKJIaJHI KOHIICIIIl B OPTaHi30BaHMl CIIOCi0.

AHTIIIMICbKAa JiJIOBAa MOBa Ma€ PI3HOMAaHITHI  1IIOMaTH4YHI  BHUpPa3H,
KJacu(ikoBaH1 3a pI3HUMH THIIAMHU:
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o KOJIOKBiaNi3MU — 16 HeOpMallbHI BHpa3H, SIKi 3a3BUYail BUKOPUCTO-
ByIOTbCs B AinoBomy cepenosuiii ("get the ball rolling™, "think outside the box™,
"let's touch base");

o IPUCIIB'SE — 11€ KOPOTKI, 100pe BigoMi ¢pasu, K1 MepelatoTh 3arajibHy
ictuny ("time is money", "all work and no play makes Jack a dull boy", "don't count
your chickens before they hatch");

o KAproH — IIe CHeIliajli30BaHa MOBA, SIKa BUKOPHCTOBYETHCS B MEBHUX
npodeciax un rany3sax (“blue-sky thinking", “synergy", "run it up the flagpole™);

o aKpoHIMM — aOpeBiaTypH, YTBOPEHI 3a JIONIOMOIOK MEPIINOi JiTepu
koskHOro ciosa y ¢pasi ("ROI" — Return on Investment), "KPI" — Key Perfor-
mance Indicator, "CEOQ" — Chief Executive Officer).

He MoxHa irHOpyBaTH BIUIMB (Ppa3eoiiorii Ha KOMYHiKauio. TepMiHH, 1110MU
Ta BUPA3H, sIKI MU BUKOPUCTOBYEMO JIJIS TIepeavi 3HAYCHHS, MalOTh 3HAYHWIA BILJIUB
Ha COPUUHATTS TOBiOMJIeHHS. [loBimomieHHs, chopMylibOBaHE MEBHOIO (hpazoro,
MOXe OyTH BUTJIIYMAu€HO 1HAKIIIE, HI)K T€ caMme MOBIIOMJICHHS, IPEACTABICHE 1HIIINM
criocoooMm. Kpim Toro, ¢dpaszeosioriss MOXKe CHPUATH TIYMA4Y€HHIO IOBIIOMJICHHS
TaKMM YHMHOM, 1110 aHaJIi3 Ha OCHOBI TpaMaTUKH HE MOKe OyTH OXOIUICHUN.

Bruue gpazeosioriaMiB Ha KOMYHIKAIIO TOBOJII PI3HOMaHITHHA:

o ¢dpazeosiorizmMu J03BOJISIIOTH TIEpeiaBaTH CKIIAIHI 1€l y cTUCHii popwmi,
10 Ma€ BUpIIIaIbHE 3HAYCHHS y I1JIOBOMY CIIUJIKYBaHHI, JIe YaC YaCTO OOMEKCHHIA;
° dbpazeosiorizMu 3a0e3MeUy0Th KOHTEKCT 1 MEPEIaroTh IIMOIIe 3HaUYCHHS,

HIXK MpocTo caMi ciioBa. Lle crpusie eheKTUBHIA KOMYHIKaLIi Ta 3ano0irae Hemopo-
3YMIHHSIM;

o BUKOpPUCTaHHA (hpa3eosiori3MiB y J1JI0BI MOBI MO€ JOMOMOITH BCTa-
HOBUTH KOHTAKT 3 KOJETaMH Ta KJIIEHTaMH, OCKUIbKHU MOKA3ye, 0 MOBEIh 3HAMOMUIA
3 013HEC-CEepPEIOBUIIEM Ta KYJIbTYPOIO.

OTxe, y IJI0BOMY CBITI BUKOPUCTAHHS 17110M Ma€ BUPIIIAIbHE 3HAYEHHS, KOJIH
nneTbes nmpo epexkTuBHE CHIKyBaHHA. Lle 103BoIsS€ BUKIACTH CKIaAHI KOHIICTIN B
cTUCHiii  (opmMi Ta TPONMOHYE KOHTEKCT, SKHM 3aXWIA€ B IUTyTaHUHHU.
BukopuctaHHs mNONyJSpHUX 1010M Ha poOOYOMy MicCli JOMOMAra€e JoJsM
HaJlaroJKyBaTH MiI[HI 3B’SI3KM 3 KOJIEraMH Ta KIIEHTaMHu, M0 Ie OiIblie
M1ITBEPKYE TXHIO JIIJIOBY XBaTKY.
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POSITIVE EVALUATION OF A PERSON IN THE CONTEXT OF
ANTHROPOCENTRIC PHRASEOLOGY OF THE ENGLISH LANGUAGE

Introduction. The issue of assessing a person and his or her status in society is
a relevant and complex one. Many languages, including English, have a large number
of expressions used to describe people and their characteristics. Phraseology plays an
important role not only in describing human characteristics, but also any topic. These
expressions contain both positive and negative connotations and are important factors
in shaping what society thinks of a person.

Many scholars, namely: A. Murphy (who studied phraseology expressing
positive personality qualities, such as a heart of gold or a ray of sunshine), E. Smith
(her work was devoted to phraseology expressing negative personality qualities, e.g.:
a snake in the grass or a wolf in sheep's clothing), D.Jones (who studied
phraseological units characterizing positive or negative personality traits, such as a
breath of fresh air or a pain in the neck), devoted their works to the study of English
phraseological units.

The novelty of this research work lies in the coverage of the topic of positive
evaluation of a person in the context of the anthropocentric paradigm of English
phraseology.

The aim of this work is to study the positive evaluation of a person in English
in the context of anthropocentric phraseology. To achieve this goal, the following
tasks have been set:

o to study the theoretical aspects of anthropocentric phraseology;

o to analyze phraseological expressions that have a positive connotation
related to the description of a person;

o to analyze the contexts of use of these expressions and their meanings;

o to draw conclusions about the role of phraseology in the formation of a
positive assessment of a person in English.

The object of the study is English phraseological expressions describing a
person from a positive point of view.

The subject of the study is the study of phraseological units in the prism of the
anthropocentric paradigm.

Research methods. In the course of the study, the following methods were
used: the method of continuous sampling of phraseological units that give a positive
characterization of a personality; the method of linguistic description and observation
for systematization of the material.

Based on the analysis of the problem under study, there are certain grounds to
assert that the conceptual sphere of phraseological units that interpret a positive
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characteristic of a personality clearly shows the worldview of the English-speaking
ethnic group, their stereotypes and priorities.

Practical and theoretical significance: this study can be applied in the course
of modern lexicology.

The main part. In connection with this topic, it is necessary to dwell on some
terms:  anthropocentric  theory, phraseology, phraseological expressions,
anthropocentric phraseology.

At the end of the twentieth century, linguistics made a transition to the
anthropocentric paradigm, when language began to be studied in close connection
with human mentality, namely in the trinity: human-language-culture. The theory of
the famous German philosopher M. Heidegger is based on the idea that a person is
interpreted not only as a native speaker but also as a representative of national
culture, an expression of a certain mentality, as a subject who cognizes the world and
evaluates it. Thus, I. Karpova is convinced that in the linguistic picture of the world a
person acts as a biological being with certain physical advantages and disadvantages,
with intellectual and volitional, moral and ethical, emotional and psychological
characteristics of the personality, which reflect the morality of society, religious
upbringing and general foundations, as well as a social being from the point of view
of his place in society, his belonging to a certain social group, his social role [1,
p. 25].

Phraseology is the science of phraseological units, i.e. word combinations that
have a fixed composition and meaning. Anthropocentric phraseology is a group of
phraseological expressions that refer to people, their properties and actions. There are
a large number of anthropocentric phraseological expressions in English [3, p. 18].

Phraseological expressions with positive connotations can be used to describe
various aspects of a person, such as appearance, character, abilities, etc. For example:
a heart of gold describes a person with a big heart who is very kind and
compassionate. A shining example describes a person who is a role model for others
through their behavior and achievements.

To study the positive evaluation of a person in the context of anthropocentric
phraseology, some phraseological expressions related to the description of a person's
character and abilities were analyzed. For example: a breath of fresh air describes a
person who brings new ideas and views to life, which is a big plus for any group or
organization. A true-blue friend describes someone who is loyal and reliable in their
friendships with others. A born leader describes a person who has a natural talent for
managing and organizing people [5].

From the general analysis of positive anthropocentric phraseology in English,
several categories can be distinguished that reflect a positive assessment of a person:

1) phraseological expressions reflecting a high evaluation of a person. These
phraseological expressions are often used to express positive traits of a person, such
as sincerity, friendliness, intelligence, creativity, strong character, etc. For example: a
shining example, a diamond in the rough, a breath of fresh air, a heart of gold [5];

2) phraseological expressions reflecting a person's success and achievements.
These phraseological expressions are often used to express a positive attitude towards
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the achievements made by a person. For example: to hit the jackpot, to be on top of
the world, to make a name for oneself, to be the apple of someone's eye [6];

3) phraseological expressions reflecting a positive attitude towards human
health and fitness. These phraseological expressions are often used to express a
positive assessment of a person's appearance, physical condition and high level of
health. For example: to be in the pink of health, to be fit as a fiddle, to have a spring
In one's step, to be a picture of health [6].

The above phraseology demonstrates that there are many phraseological means
in English to express a positive assessment of a person that are used in everyday
speech and literature. Such expressions not only reflect high appreciation of an
individual, but also stimulate positive emotions, which helps to improve a person's
mood and self-esteem.

Each of the above phrases has a specific meaning and may not always be used
in a particular context. For example, the expression to be on top of the world can have
different meanings depending on the context. In one case, it can mean a huge success,
and in another case, it can mean a very high mood [4]. Therefore, the correct use of
phraseological expressions requires not only knowledge of their lexical meaning, but
also an understanding of the context in which they are used.

In addition, it is worth noting that the cultural and historical characteristics of
each country may be reflected in its phraseological fund, so a positive assessment of a
person in English or any other language will have different forms and meanings. For
example, the Ukrainian language has its own set of phraseological units that reflect a
positive assessment of a person: loyalty like gold, a beautiful person, an enchanted
soul.

Conclusions. Anthropocentric phraseology is an important component of the
English language, which allows us to describe people from a positive or negative
perspective. These phrases can be applied in a variety of contexts, allowing you to
use them to describe different people and situations. Knowledge of positive
anthropocentric phraseology is useful for learning English, as it helps to expand your
vocabulary and improve your ability to express yourself on various topics. It is also
useful for communicating with English-speaking interlocutors, as this knowledge
allows you to express your thoughts and feelings using the appropriate style.

In addition, learning positive anthropocentric phraseology can have a positive
Impact on self-esteem and well-being, as these phraseological expressions help build
self-confidence and a sense of self-assurance.

The study of positive human evaluation in the context of anthropocentric
English phraseology can be useful for further development of teaching methods that
will help language learners to express their thoughts and feelings more effectively
and accurately.

Prospects for research in this area are seen in the further study of
phraseological units of the three categories based on the comparison of English and
Ukrainian analogues that characterize a person from the positive side and,
accordingly, the development of their classification.
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PHRASEOLOGICAL UNITS OF THE ENGLISH LANGUAGE TO
DENOTE EMOTIONAL STATE

As of today, phraseology has progressed enough since its inception, becoming
an independent linguistic discipline. Phraseology clearly identifies the characteristics
of phenomena, situations, and even more so, it determines the level of emotionality
and expressiveness of a person. The analysis of the works of domestic and foreign
authors demonstrates the importance of using phraseological aspects to denote
emotional state of people.

The relevance of the study. Undoubtedly, the relevance of research lies in the
fact that phraseological knowledge is necessary for understanding the specifics of the
language and the use of phraseological units that makes the language richer and
vivacious.

The purpose of study. The purpose of study is to analyze the existing
examples such as phrases, idioms of English language and to reveal the concept of
“phraseological semantic group”.

Object of research. The object of the study is the phraseology of English
language, namely idioms. Thus, it is possible to define and research the subject of the
project — phraseological units of an emotive nature. The task is to find examples of
the use of various idiomatic expressions to denote a certain emotion of native
speaker.
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The basic material presentation. The phenomenon of phraseological units in
phraseological semantic groups was considered by 1.O0. Kupina. In her work, she
gives the following definition: “A phraseological semantic group is a group of
phraseological units (PUs) that have integral elements and a certain set of differential
features. In addition to the fact that phraseological units form phraseological semantic
groups, there are close relations between them and words.” [4, p. 58] According to
E.K. Kolyada: “Phraseological units of modern English are quite numerous. They are
characterized by great diversity in terms of their morphological structure, semantics,
spheres and sources of formation.” [3, p. 520]

Phraseological units of the semantic group “Anger”. \Ne can express our
dissatisfaction, frustration, aggression and anger, or even rage in response to an insult
or desire for revenge. Therefore, having conducted some research, different
phraseological units to denote anger are demonstrated:

Of course, anger is an unpredictable emotion, and often in a fit of anger we can
lose our control: “Blow your top” — lose your temper [1, p. 30] — in Ukrainian means
“sipsamu oax”’. There are also other synonymous expressions that have the meaning
“to get angry”: “Go bananas” — become extremely mad, go crazy [1, p. 15] —
“sboacesonimu 6io eniey”. “A red rag to a bull” — an object, utterance, or act which
IS certain to provoke or anger someone [1, p. 240] — “nemos uepsonuii npanopeys 0is
ouka”

If to express anger verbally, then there is a phrase: “Bite sb’s head off” — to
speak to someone suddenly in a very angry way [3, p. 522] — “oepuzamucs’.

Phraseological units of the semantic group “Joy”. A joy is the opposite of
anger. It carries happy moments of life, positive moments. Often positive emotions
reach up to the sky: “On cloud nine”, “in seventh heaven”, “walk on air” [5, p.
224] — extremely happy — “Cmpubamu 6i0 wacms’™.

The names of colors are also used to denote emotions. Success and luck bring
joy and satisfaction; therefore, a lot of people want to celebrate their luck and have
some fun: “To paint the town red” — go out and enjoy yourself flamboyantly [1, p.
211] - “sidipsamucs™.

Luck is also associated with representatives of animal world, for example:
“The white hen’s chock” — the lucky one [5, p. 225] — “waciusuux”.

Phraseological _units _of the semantic _group “Sadness” Among the
phraseological units expressing sadness, the following examples were found: “Down
in the mouth (of a person or facial expression)” — unhappy or dejected [1, p. 84] —
“aK 6 600y onywenuil”.

“A dog’s life” — an unhappy existence full of problems or unfair treatment [1,
p. 82] — “cobaue xcumms’?. Phraseological expressions of grief may contain the
component “tears”. Among the well-known idioms: “Vale of tears” — the world
regarded as a scene of trouble or sorrow [1, p. 304] — “mope cniz’™.

1 «Bigipsatuca» - rapHO nosecennTUCA.
2 «Cobaue KUTTA» - MAaETbCA Ha YBa3i XKUTTA, MOBHE KNOMOTIB, TpyAHOLiB, Npobsiem.
3 «Mope cni3» - 4OBro Ta HEBMWHHO NAaKaTh 3 rops.
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Phraseological units of the semantic group “Amazement” There were found
the idiomatic expressions with component “eye”, for instance: “Eyes out on stalks” —
full of eager curiosity or amazement [1, p. 97] — “oui na 106 nizyme 6i0 noousy”.

Component “eyebrow”: “To raise eyebrows (or an eyebrow)” — show
surprise, disbelief, or mild disapproval [1, p. 98] — “riousmu 6posu (8io noousy)”.

Phraseological _units _of the semantic_group “Fear” The emotion of fear
makes a person tremble and be afraid. Fears have a strong impact on the quality of
life. Thus, this state makes metaphorically the blood run cold in the veins: “To make
one’s blood run cold” — to feel with horror [2] — “kpoe cmuene 6 ocunax”, to cause
goose bumps thar protrude from the skin during a feeling of fear: “To get
goosebumps” — momentary roughness of the skin caused by erection papillae in
response to cold or a strong emotion, such as fear. Also called “goose flesh, goose
pimples” [2] — “iouysamu mypaxu no wkipi”.

With component “Hair”: “To make someone’s hair curl” — shock or horrify
someone [1, p.98] — “sonoccs oubku cmac”.

Phraseological units of the semantic group “Excitement” This state is caused
by the processes of human activity, for example excitement on stage during a
performance, a feeling of anxiety among strangers, worrying about someone or
yourself, the day before event, and so on.

An idiom says: “To sit/walk on pins and needles” — in an agitated state of
suspense [1, p. 220], a synonymous expression: “To walk on eggs (or eggshells)” [1,
P, 306] — “sax na econxax cudimu’.

“To sweat the small stuff” — worry about trivial things [1, p.306] —
“xeunrosamucs uepes opionuyi”’, or “To get in a sweat” — “kunymu ¢ nim”. If a
person looks worried or angry, there is an idiom that come from South Africa dialect:
“To have a cadenza” — to become angry, agitated, or irritated, another example: “To0
drop one’s bundle” — become very nervous or upset, go to pieces. Australian variant
[1, p. 86] — “Oitimu 0o numouxu”.

Conclusion. As a result of research, the relevance of studying the emotional
component and the role of emotions in the development of modern English language
and phraseology was determined. The work was based on the analysis of scientific
papers and dictionaries, primarily the Oxford Dictionary of Idioms. The structure of
this paper was formed on the principle of creating phrase semantic groups, each
corresponds to a certain emotion providing examples. Traditionally, animal
representatives (bull, hen), colors (red, white) are used in English phraseology. The
research aimed to present the main idioms of the English language that denote
dominant human emotions such as anger, joy, sadness, surprise, fear, and anxiety.
The purpose of studying this scientific problem is to examine phraseological units
that denote both negative and positive human emotional states, with the aim of
creating a classification of phraseology that denotes psycho-emotional state.
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THE IMAGE OF UKRAINE IN ENGLISH-SPEAKING MEDIA

The media exert the greatest influence on how people see countries and nations
in the age of mass communication. The issue of examining the portrayal of Ukraine
in English-language media discourse is crucial in this setting. The growth of a
nation's economy, culture, and politics may be significantly influenced by how that
nation is seen by the world community. Therefore, researching the portrayal of
Ukraine in English-language media is crucial for philological science theory and
practice.

This scientific work's goal is to investigate and examine how Ukraine is
portrayed in English-language media discourse in order to pinpoint its characteristics
and determine how they affect how the nation is seen abroad. To accomplish this, the
following tasks have been established: to analyse the peculiarities of the formation of
the image of Ukraine in the English-language media discourse; to pinpoint the
essential components of the image of Ukraine in the English-language mass media;
and to evaluate the influence of the image of Ukraine on the nation's relations with
other states and its image.

The study's subject is the portrayal of Ukraine in English-language media, and
its target is that discourse. The research's primary source of information is the text of
English-language mass media, which includes details about Ukraine's politics,
culture, and other facets. This research is crucial for the practise of philological
science since it may aid in the creation of plans for promoting Ukraine's good
reputation abroad by analysing how the country is portrayed in English-language
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media discourse. The study's findings may be helpful to Ukrainian diplomats,
journalists, and politicians who work to represent their country abroad. This scholarly
analysis of the portrayal of Ukraine in English-language media discourse is so
pertinent and significant. Its goal is to investigate and examine how Ukraine is
portrayed in English-language media in order to pinpoint its characteristics and
understand how they affect how the world views the nation.

The research's pertinent aims will be to analyse the unique processes by which
Ukraine's image is formed, identify the essential components of this image, and
determine the impact of this image on Ukraine's interactions with other nations. The
idea of a nation's "image" in media discourse refers to how that nation is portrayed
and seen in the context of the global media. The perception that people have of a
nation is a complicated notion, stereotype, or representation that has been shaped by
media messages, remarks, pictures, and other forms of media.

The interplay of numerous aspects in the media discourse affects how the
nation is seen. A nation's impression and image in the international community are
significantly shaped by the media. By selecting themes, frameworks, messages, and
resources to use, journalists and editors have a significant impact on how the public
perceives a nation.

Various factors that show the cultural, political, economic, and social core of
the nation are taken into consideration while forming the nation's perception in the
media discourse. Language, customs, food, and art are examples of cultural facets
that help one develop an understanding of the cultural setting of a nation. Political
factors include the form of government, laws, and foreign policy initiatives that
influence how a nation is viewed as a political player. A country's economic potential
Is perceived in part based on how its industries, investments, and commerce have
developed. Lifestyle, education, and medicine are all social characteristics that
represent the social climate and level of living in the nation.

As a major channel of communication between nations and the global world,
media discourse has an impact on how a nation is seen. The media serve as conduits
for the dissemination of knowledge, viewpoints, and concepts about the nation while
also affecting how it is seen and regarded outside. Reflecting negative characteristics
in media discourse can result in the establishment of a negative perception of the
nation, whilst highlighting favourable parts helps to foster a positive perception. As a
result, the media play a significant role in determining how the nation is perceived by
the rest of the world.

The sources and research materials were identified in order to investigate how
the English-language media discourse portrayed Ukraine. Popular English-language
media outlets with vast audiences and substantial impact were considered.
Newspapers, periodicals, internet directories, television, and radio stations are some
of these sources.

Textual resources with information about Ukraine's culture, history, politics,
and other topics make up the investigated material. News, remarks, reports, articles,
interviews, and other types of journalistic writing can be included in these resources.
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Relevance and reflection of numerous facets of the perception of Ukraine were taken
into consideration while choosing the materials [2].

It is worth noting that many electronic media and popular printed publications
focus on the "common man" and try to correspond to his ideas about what is
appropriate and what is possible [1]. Publications such as "The Guardian" have an
audience of millions and are authoritative for the average person. Therefore, when
such a publication picks up the Russian narrative about the "strong force of neo-Nazis
on the streets of Ukrainian cities", it can be perceived as the truth [5]. In addition, it is
Important to consider that some articles may contain hyperbolized and simplified
descriptions of the situation in Ukraine. For example, an article where Henry Marsh
compares Ukraine with "Trabant that wants to be Ferrari" [6] can create an unbiased
image of the country. Such articles may inaccurately reflect the full picture and
underestimate Ukraine's achievements in the process of reforms and development.

It is important to keep in mind that Russian propaganda employs a number of
techniques to propagate its message, which aims to delegitimize Ukraine and its
government. This might involve making up events, falsifying facts, or intentionally
disseminating misleading information. Such behaviours aid in the development of
stereotypes and a poor perception of the nation [4].

Therefore, journalists and the media must abide by the ethical principles of the
profession and thoroughly examine the facts before releasing materials in order to
assure truthful information. When depicting the country, it is crucial to distinguish
between Russian propaganda and objective journalism and to uphold the ideals of
equality, fairness, and impartiality. The articles that have been analysed have shown
some important aspects of the Ukrainian image. First, Ukraine is shown as a nation
with a long and complicated history, as well as a rich cultural legacy. The depth of
Ukrainian culture, language, and national identity is highlighted. Second, the writings
highlight the Ukrainian intelligentsia and people's endurance to oppression and
hardship. This is related to efforts to repress Ukrainian national identity and culture,
particularly under the Soviet rule. Thirdly, the battle for independence and the upkeep
of Ukrainian culture are emphasised. It mentions significant occasions and
movements that contributed to Ukraine's independence and preservation of its
identity.

As a result, the public perception of Ukraine is changing and helping to create
a picture of a nation with a distinctive cultural legacy, a strong sense of national
identity, and a complex past. The international community, which aims to assist
Ukraine in maintaining its cultural values and promoting democratic reform, may
express compassion, interest, and support in response to it.

Several important factors contribute to the construction of Ukraine's image in
the articles under analysis. The articles highlight significant occasions like the
Orange Revolution in 2004 and the Revolution of Dignity in 2013-2014 that had a
significant impact on the development of Ukrainian society. These incidents had a
significant impact and demonstrated the Ukrainian people's determination to alter the
nation's political, economic, and social structure [3].
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The second crucial issue is highlighting Ukraine's position as a country that
borders Russia and the impact it has on Ukrainian politics and society. It speaks about
the ongoing fighting between pro-Russian troops in eastern Ukraine that started in
2014. One of the most important components of Ukraine's reputation is this war,
which has a big influence on the country's situation.

The third element is an appeal to Ukraine's economic potential and difficulties.
The articles discuss measures meant to promote economic expansion, combat
corruption, and draw in international investment. However, current issues such a lack
of transparency, excessive bureaucracy, and extreme poverty are also mentioned.

The desire for democracy and growth, the effect of the Russian factor, the
problems and possibilities of the economy, and the desire to participate actively in
international affairs are all parts of the picture of Ukraine that can be drawn from the
examination of the articles. This is merely a generalised trait based on the referenced
articles, thus it is crucial to keep in mind that the perception of the nation might
change depending on the source and context.

The study's main findings indicate that a number of important factors
contribute to how Ukrainians are perceived in English-language media discourse,
including their historical heritage, national identity, will to resist oppression, ties to
Russia, potential for economic growth, and desire to participate actively in world
affairs.

There is a tremendous impact of mass media on how the English-language
media portrays Ukraine. The pieces highlight the country's economic growth and
potential while also drawing attention to significant events in Ukraine, such as
revolutions and the fighting in the east.

It is essential for the development and sustained preservation of a favourable
perception of Ukraine in the discourse of the English-language media that:

« Journalists adhere to the ethical principles of their profession and confirm
information before publishing it.

« Differentiating between objective journalism and Russian propaganda while
upholding the ideals of fairness, equality, and objectivity in the portrayal of facts and
events.

» Highlighting accomplishments and changes made in Ukraine with the
intention of promoting economic growth, battling corruption, and luring in
international investment.

» Stressing how crucial it is to preserve Ukrainian culture, national identity, and
legacy in order to contribute to global cultural enrichment.

The public perception of Ukraine can be raised by actively collaborating with
foreign media outlets and journalists. Building a neutral reputation may be facilitated
by advocating for open and transparent information access, offering knowledgeable
opinion, and taking part in journalistic investigations. Additionally, it is crucial to
promote Ukraine on social media and other digital channels. High-quality and
appealing web material, films, photographs, and articles about Ukraine may grab the
audience's attention and have a favourable impact on how they view the nation.
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It might be very important for Ukrainian public organisations, diplomatic
missions, and engaged people to become involved in spreading a favourable picture
of their country. The perception of Ukraine and its image may be enhanced through
forging alliances with international organisations and advocating for the nation's
interests abroad.

It is crucial to keep creating and supporting projects in the fields of culture and
education that foster communication and contact between Ukraine and other nations.
Student exchanges, cultural events, exhibits, and other such occasions can help the
nation project a favourable image to the rest of the globe.
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BODY PART METAPHORS IN IDIOMATIC EXPRESSIONS AND
PROVERBS: A LITERATURE REVIEW

This paper presents a comprehensive review and analysis of the existing
literature on body part metaphors in idiomatic expressions and proverbs across
various languages and cultures. Body part metaphors are pervasive linguistic
phenomena that convey abstract concepts and emotions in a concise and memorable
manner. This study aims to examine the overall trends in the literature, identify key
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findings and themes, and provide a deeper understanding of their significance in
language and culture from both a cognitive and cross-cultural perspective.

The literature on body part metaphors reveals several recurring themes and
trends. Many studies focus on analyzing the cultural and linguistic implications of
these metaphors, exploring how they reflect the values, beliefs, and social norms of a
particular community [4]. Other research investigates the cognitive processes
involved in understanding and interpreting body part metaphors, shedding light on
the role of conceptual metaphor theory and its applications [3].

Conceptual metaphor theory, developed by Lakoff and Johnson [4], posits that
metaphors are not merely linguistic expressions but are fundamental to our thinking
and understanding of the world. This theory suggests that our comprehension of
abstract concepts is grounded in our sensory and motor experiences, which are then
mapped onto abstract concepts in our thinking and language [6].

The review synthesizes research on body part metaphors in various languages,
including Swahili [2], English [4], Chinese [7], and Spanish [1], among others. The
analysis reveals that body parts are commonly employed as conceptual metaphors
across languages and contexts, conveying complex ideas and emotions effectively.

By examining the use of body part metaphors in idiomatic expressions and
proverbs, this study contributes to the understanding of language and culture from a
cognitive and cross-cultural perspective. Furthermore, it highlights the role of
conceptual metaphors in language and thought, emphasizing the importance of
critical thinking, analysis, and research in the field of linguistics.
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CONCEPTUAL ANALYSIS IN THE STUDY OF THE XXI CENTURY
BRITISH POLITICAL DISCOURSE

The article deals with issue of conceptual analysis in the British political
discourse studies of the XXI century. Linguists claim that the growing interest to
the study of political texts can be explained by the following factors: a) the inside
requirements of linguistic theory, which at various times directed its attention to
various spheres of the language system functioning; b) politological issues of
political thinking and its links with political behavior, and also by the need in
development of the methods of analysis of political texts; c) by the social request,
the ambition for setting political communication free from manipulating public
consciousness. The topicality of the study lies in the growing frequency of
conceptual analysis usage in linguistic research of political discourse phenomena.
The objective of this study is highlighting of the research value of conceptual
analysis in penetrating into sense characteristics of political discourse.

The study reveals the essence of modern understanding of the conceptual
analysis offering definitions of Ukrainian and foreign linguists. The Ukrainian
linguist O. Selivanova defines conceptual analysis as the main method of logical
analysis of the language and cognitive linguistics, which involves modeling and
description of concepts. Professor A. Martynuk singles out two aspects of
conceptual analysis, logical and eidetic. The logical aspect is aimed at establishing
regularities within the organization of a certain concept, identifying its elements
and establishing connections between them. The eidetic aspect is aimed to
establish how a holistic concept exists in mind. In the development of conceptual
analysis, the principles of the theory of metaphor and metonymy by G. Lakoff and
M. Johnson are of great importance, as well as the conception of prototype theory
of E. Rosh and G. Lakoff, frame semantics of Ch. Fillmore.

According to the Ukrainian linguist I. Shevchenko, speech functioning of
concepts depends on the context. Out of context, the word has only the lexical-
conceptual meaning reflected in the dictionary. Therefore, conceptual research is
discursive in its paradigmatic essence, in contrast to the semantic study of lexical
units. When constructing the world, the speakers use all their background
knowledge and interpretive mechanisms, which determines the constitutive
categories of discourse, and also manifests itself in the processes of language
categorization and understanding of reality.

In the research of political discourse it was proved that the main concept of
political discourse is POWER, so it is logical that it is actualized in all political
texts. In the process of studying the research material as related to this article, an
algorithm for analyzing the concepts of British political texts was developed.

The analysis of concepts, exercised in a politician’s speech reveals the effort
to interpret deeply not only the plot of the speech, but to show the emotional trend
of the speaker and also to see clearly the means he uses to influence his
interlocutor and broader audience and to manipulate their opinions.
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COMMUNICATION STRATEGIES IN SOCIAL MEDIA DISCOURSE

The main purpose of the research is to study and identify various strategies
used in social media communication processes, as well as to assess their impact on
the perception of information and interaction between users.

The object of the study is communication strategies in the discourse of social
networks.

The main source of the research was posts, tweets, and comments by Ukrainian
and English-speaking users of the social network Twitter. The posts were selected
from different thematic groups and, in my opinion, include a wide range of opinions,
views and stylistic statements.

The relevance of the study is determined by the fact that in modern society
social networks play an important role in people's lives and communication with each
other. In this regard, the presented topic can help to understand what communication
strategies exist and how to apply them to achieve communication goals.

According to S. Nerian, the communicative discourse method in the study of
linguistic phenomena determines the direction of linguistic research, i.e. human
speech activity, so the communicative interaction between the speaker and the
addressee, i.e. the communicative subject, is in the center [6, p. 97].

Linguistic pragmatics was formed as an independent branch of linguistics in
the mid-20th century on the basis of the theory of speech acts and the theory of
speech activity. According to modern researchers, linguistic pragmatics analyzes
speech acts as "the activity of the sender of the text, based on the conscious selection
of language units of all levels in order to optimally influence the audience. This
selection is made in accordance with the communicative situation, the purpose and
motivation of the interaction. [8, p. 22].

One of the priorities of the linguopragmatic approach is the study of strategic
aspects of communication, which has established the concepts of communication
strategy (CS) and communication tactics (CT). CS is a scheme for translating and
realizing a person's communicative intention into speech in order to achieve a certain
result. CT is used as a specific method of realization of CS, which includes the choice
of specific speech genres, speech acts and language means in order to achieve
communicative goals. [7, p. 5].

According to L. Shvelidze, the linguistic pragmatic and comparative analyses
were the main methods of studying CS in Ukrainian-English online discourse. The
methods of linguistic pragmatic analysis are focused on identifying the details of
speech actions, intentions, strategies and tactics of communication, speech genres and
communicative roles, as well as on understanding and interpreting the communicative
intentions of speakers. The method of comparative analysis was used to study the CS
and CT of Ukrainian and English-speaking users of social networks [8, p. 66].
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Many studies in Ukrainian and foreign linguistics, as well as in the humanities,
are devoted to the study of discourse. Discourse is studied by specialists in various
fields — linguists, literary critics, sociologists, political scientists, cultural studies,
psychologists, ethnographers, philosophers — taking into account different
interpretations of this concept. Zellig Harris is the founder of the concept of
"discourse™ and highlights its main property — dynamism, which distinguishes it
from the text as a static structure. Discourse is seen as language in dynamics, which
acquires its specific meaning in a certain context and under certain circumstances in
which speakers speak [2, p. 226].

The expansion of the spheres, types, and genres of interaction between
participants in online discourse is a consequence of the active growth of the virtual
communication space. The growing trend towards the virtualization of media, self-
presentation, communication, and entertainment activities of people has led to the
emergence of social networks as one of the most popular forms of interaction. Social
networks perform various functions, such as information, communication,
entertainment, etc., and are used not only for interpersonal communication but also in
the context of institutional processes. Among the various types of discourse, the use
of social media is perhaps the most widespread in political discourse: well-known
politicians have their own profiles and pages on social media, where they comment
on current events, express their position, communicate with readers, etc. [8, p. 45].

Linguistic studies of communicative interaction in social networks are
becoming increasingly relevant due to the growing influence of Internet
communication. Various speech genres are widely represented in social networks:
discussions of topical issues of our time, expressions of personal position on current
events, announcements and reports, congratulations and thanks. Commenting is
becoming one of the main types of speech activity on social networks, which attracts
the attention of linguists [4, p. 119].

According to some linguists, Internet communication has the following
characteristics: 1) polyphony — communication includes different types of discourse;
2) hypertext and interactive capabilities of the Web — these capabilities completely
change or significantly modify the creation and perception of text; 3) anonymity and
distance — the ability to remain anonymous allows you to feel complete freedom and
openness, share your secrets or desires, and provides protection from external control
and generally accepted moral norms [8, p. 47].

The study of interaction in social networks involves the identification of two
main types of communication: cooperative and conflict. The cooperative type of
communication is characterized by symmetrical behavior of communicators,
coherence of their actions and generally dominates the discourse of social networks.
Among the cooperative strategies, we can distinguish such as CS of argumentation,
informativeness, self-presentation, inducement, and ritual [7, p. 7].

The strategy of argumentation is determined by the speaker's desire to
express his/her point of view and convince the addressee of its correctness or truth.
The CS of argumentation is realized through the tactics of authority, dialogicity,
subjectivity and solidarity [7, p. 7].
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The strategy of informativeness is aimed at providing new and relevant
information on behalf of the speaker and stating certain facts without expressing a
subjective opinion. To implement the strategy of informativeness, the tactics of
description, statement and factography are used [7, p. 9].

The self-presentation strategy is characterized by the fact that the speaker
presents information about himself or herself determined by the addressee, focusing
on positive characteristics and achievements. The linguistic means used to express
the self-presentation strategy include grammatical forms of the first person singular,
personal, and possessive pronouns, and positively colored vocabulary. The tactics of
self-evaluation, hyperbole and idealization are components of the self-presentation
strategy [7, p. 10].

The persuasion strategy is aimed at convincing the addressee and includes a
call to action, which can be explicit in the form of a motivating sentence or implicit,
penetrating the subtext. In online discourse, the main tactics used to implement the
campaigning strategy are orders, requests and recommendations, depending on the
degree of categorization, which can vary [7, p. 11].

The strategy of ritualization is present in online discourse and is manifested
through typical speech genres, such as greetings, gratitude, and expressions of
condolences [7, p. 12].

In general, conflict strategies are used to create inequality in interaction, to
discredit the subjects against whom the argument is directed. However,
argumentative discourse on social media has a specific feature: verbal aggression is
directed not at the addressee-opponent, but at the object of description, which
distinguishes them from cooperative strategies. Among the conflict strategies, we can
distinguish such as CS of discrediting, and trolling [5, p. 123].

The communicative strategy of discrediting is manifested through the use of
evaluative vocabulary, in particular, aimed at opponents. It is aimed at a specific
person, usually the interlocutor to whom the speaker is addressing, and therefore is
personalized. This strategy involves the speaker's active participation in a conflictual
interaction with a specific addressee and the involvement of other users in this
interaction. The CS uses such basic discrediting tactics as accusations, insults, and
threats [1, p. 9].

The trolling strategy in social media discourse is an attempt to engage the
interlocutor in a conflictual interaction or create conditions for it to occur through
provocative statements. This strategy is based on verbal provocation and is more
common in English-language social discourse. The purpose of trolling is to cause
conflict, as the "troll" is not interested in exchanging information, expressing his own
opinion, or searching for the truth. Their main interest is to get people's reaction to
their provocative actions. This strategy of interaction is characterized by
confrontation and refusal to express one's opinion on the topic under discussion [7, p.
15].

An anonymous survey was conducted among 50 people of different age groups
(15-35 years old) to understand their attitudes towards the use of various
communication strategies on social media. In total, 45 people confirmed that they
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almost always use communication strategies in their social networks, and only 5
respondents (15-35 years old) do without them.

The survey participants were asked to answer questions about the following
aspects: use of communication strategies; success of communication strategies;
attitude towards communication strategies; impact of communication strategies on
interpersonal relations; preferred strategies. Statistics show that the most common
communication strategies were the CS of argumentation and humor. The majority of
participants also believe that the use of effective communication strategies has a
positive impact on their interactions and that mastery of such strategies is an
important part of life in society.

It was also found that some participants use conflict avoidance CS to reduce
conflict situations on social media, and they consider these strategies effective.
However, there are also those who do not feel that such strategies have a significant
Impact on their interactions.

After analyzing the research, the conclusion is that by using communication
strategies in social media discourse, users can improve their communication skills,
draw attention to important issues, and influence public opinion. They can create
changes in society, support active citizenship, and contribute to the development of
democracy.

However, it is important to keep in mind responsibility and ethics when using
communication strategies. It is important to adhere to the principles of truthfulness,
respect for other opinions, and rules of engagement. Misuse of communication
strategies can lead to the spread of misinformation, conflicts, and violation of users'
privacy.

Ultimately, communication strategies in social media discourse have great
potential to promote mutual understanding, exchange ideas, and create a common
space for dialogue. They create opportunities for maintaining social ties,
disseminating knowledge and developing society as a whole.
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LANGUAGE PLAY IN ADVERTISING DISCOURSE

Language play in advertising discourse is an intriguing and increasingly
prominent field of study within the realm of linguistics. Advertising plays a
fundamental role in contemporary society, shaping our consumer behavior and
influencing our choices. Language, as a vital tool in advertising, possesses
Immense power to captivate, persuade, and engage the audience [4]. Within this
context, language play serves as a captivating strategy employed by advertisers to
create memorable and impactful messages.

The object of this research project is to explore and analyze the phenomenon
of language play in advertising discourse. Specifically, the project aims to examine
the various linguistic devices and strategies employed by advertisers to evoke
emotions, create brand awareness, and engage the target audience [9].

The primary goal of this research project is to provide a comprehensive
understanding of language play in advertising discourse, focusing on its linguistic
features and the persuasive impact it has on consumers.

The tasks involved in this research project include conducting a thorough
review of relevant literature on language play, analyzing advertising campaigns
from various industries, and identifying the linguistic devices and strategies
employed. Additionally, a combination of textual analysis, discourse analysis, and
semiotic analysis will be employed to examine the linguistic features and functions
of language play in advertising discourse.

Language play in advertising discourse is a fascinating phenomenon that lies
at the intersection of linguistics and marketing. This theoretical part of the research
project aims to explore the concept of language play, its theoretical foundations,
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and its application in advertising discourse [3]. By delving into the theoretical
aspects, we can develop a comprehensive understanding of how language play
functions as a persuasive tool in advertising, engaging and captivating the audience

[2].

Language play refers to the inventive use of language that involves the
manipulation of words, sounds, meanings, and structures, resulting in linguistic
expressions that deviate from conventional usage [6, p. 20]. Furthermore,
advertisers employ language play as a way to connect with the target audience,
aligning their messages with cultural references, humor, and shared knowledge.

The practical part of this research project aims to examine the application of
language play in advertising discourse through the analysis of contemporary
advertising campaigns and the collection of empirical data. Here's an analysis of
advertising campaigns representing different industries and linguistic strategies [5]:

1. Automotive Industry: Campaign: A car manufacturer's advertisement
features a slogan that says, "Shift into the Fast Lane of Fun!™ This campaign
employs a linguistic strategy of using a metaphor (the "fast lane™) to evoke a sense
of excitement and enjoyment associated with driving [1]. The wordplay with
"shift" adds an element of playfulness and reinforces the message of a thrilling
experience. Analysis: This campaign demonstrates how language play in the
automotive industry can capture attention and create a positive association with the
brand. The use of metaphoric language and wordplay helps to convey the desired
emotional response, emphasizing the enjoyable aspects of owning and driving a
car.

2. Food and Beverage Industry: Campaign: A soft drink company's
advertisement uses a catchy jingle with playful lyrics that include wordplay, such
as "pop, fizz, and sizzle, make your taste buds drizzle!" This campaign utilizes
alliteration, rhyme, and playful language to evoke sensory experiences and create a
memorable brand message [7, p.170]. Analysis: Language play in the food and
beverage industry aims to capture consumers' attention and stimulate their desire
for the product. The use of alliteration and rhyme, combined with playful
wordplay, makes the advertisement more memorable, potentially influencing
consumer purchasing decisions.

3. Technology Industry: Campaign: A smartphone manufacturer's
advertisement features a slogan that says, "Unlock a World of Possibilities.” This
campaign employs a linguistic strategy of using a metaphor (the "world of
possibilities”) to convey the transformative power of technology [3]. Analysis: The
metaphorical language used in this campaign highlights the versatility and endless
possibilities associated with the smartphone, appealing to consumers' desire for
exploration and advancement.

4. Fashion and Beauty Industry: Campaign: A cosmetic brand's
advertisement showcases a product line with creative and playful names, such as
"Lip Sip & Paint" for a range of lipsticks [7, p.171]. Analysis: Language play in
the fashion and beauty industry serves to enhance brand identity and differentiate
products from competitors. The use of playful and creative names adds a sense of

56



uniqueness and charm, appealing to consumers who seek individuality and
enjoyment in their beauty routines.

5. Tourism and Hospitality Industry: Campaign: A travel agency's
advertisement features a slogan that says, "Let the Adventure Unfold, Wanderlust
Awaits!" This campaign utilizes a linguistic strategy of using metaphoric language
(the "adventure") and a play on words ("wanderlust”) to evoke a sense of
excitement and curiosity [8]. Analysis: The use of metaphors and playful language
in the tourism industry aims to spark wanderlust and create a sense of anticipation
for travel experiences.

By analyzing these advertising campaigns representing different industries
and linguistic strategies, we can observe the various ways in which language play
Is employed to capture attention and evoke emotions.

The empirical findings were critically analyzed and interpreted in light of the
theoretical framework established above. The critical analysis and interpretation of
the findings are as follows:

1. Interpretations of Language Play: The qualitative analysis revealed that
participants interpreted language play in advertising campaigns differently based
on their personal experiences, cultural background, and cognitive associations.

2. Emotional Reactions: The qualitative analysis also highlighted the
emotional impact of language play in advertising. The use of playful language
techniques, such as puns and rhymes, effectively evoked emotional responses,
enhancing brand engagement and recall.

3. Associations with the Brand/Product: Participants' associations with the
brand or product were influenced by the language play used in the advertisements.
The qualitative analysis revealed that well-executed language play helped
participants form positive associations, such as perceiving the brand as creative,
innovative, or trustworthy.

4. Impact on Consumer Behavior. The quantitative analysis provided
insights into the impact of language play on consumer behavior. Participants
exposed to advertisements featuring language play demonstrated higher levels of
brand recall and increased purchase intent compared to those exposed to
advertisements without language play.

5. Limitations and Future Directions: The research sample may not fully
represent the diverse consumer population, and the findings may vary across
different cultures and languages. Additionally, the research focused primarily on
short-term consumer responses, and longitudinal studies could provide a deeper
understanding of the long-term effects of language play in advertising.

In conclusion, the empirical findings support the notion that language play in
advertising discourse has a significant impact on consumer perceptions, emotions,
associations, and behavior. The critical analysis and interpretation of the findings
underscore the importance of well-executed and contextually relevant language
play in engaging consumers, enhancing brand recognition, and influencing
purchase decisions.
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JImumpo Mameees, cmyoenm,
Oxcana Ilponuzina, euxknaoau
Jeporcasnuii ynisepcumem «2Kumomupcorka nonimexmikay»

PYX HEOJIOT'I3MIB Y C®EPI IOPUCIPYAEHIIII HA TEPEHAX
YKPAIHU B YMOBAX HOBOI PEAJIBHOCTI

[ToBHOMacIITaOHA BilfHA, TAHAEMIs Ta 1HII SBHINA HOBOI PEaIbHOCTI 3HANIILIH
BiIOOpaXX€HHST Y MOBI, fKa € YYTJIUBOIO JIO CYCIHIIBHUX 3MiH. Tak SK TpaBo
OpPIEHTOBAHO HAa PEryJIOBaHHS CYCHIJIBHUX BITHOCHH, BOHO TOKJIMKAaHO BiJIOMBATU
OyIb-siKi1 3MIHM 337151 30€peeHHsT CTaOUIBbHOCTI Ta CTAJIOr0 PO3BHUTKY. BiamoBimgHo,
CcyyacHa IOpUIMYHA MOBAa HE 3aJIMLIAETbCA OCTOPOHb. MOBII, a 3 HUMH W MOBa,
IIBUJKO aJanTyIOThCs, BIIMOBIIHO, HOBI TEPMIHU 3 SIBISIOTHCS, 3MIHIOIOTHCA Ta
3HHUKAIOTh.

Jimpkuranizanis, JJi3UHT, CyOJII3UHT, JOKAayH, OnekayT, odepra, Tpenaep, myT
OMIIIOH, CIUIIT, POSUJITI, MOOIHT, BIpTyaJbHUN aKTUB, €-TpUBHI, 1d KapTa, e-nacrnopt —
HeoJiori3Mu. Lle TepMiHuU, SIKI BUHMKIIM Ha Cy4aCHOMY €Talll PO3BUTKY CYCIUIbCTBA 1
BIJII3€PKAIIIOIOTH OTOYYIOUHI CBIT.

barato HaykoOBIIIB TNPHUCBATUIN CBOi POOOTH JOCIHIIPKCHHIO HEOJOT13MIB
AHTJIOMOBHOTO TOXOJKEHHS B cepi ropuctpyneHiiii. Hosuzna miei q0CIiTHUTIBKOT
poOoTH ToJIArae y BHUCBITJICHI 1€l TeMU HA Cy4acHOMY €Tami, a camMe B Mepion
3arapOHUIBKOT BIHHU Ha TepeHax YKpaiHH.
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Memoto npaHoi poOOTHM € aHami3 Cy4YaCHMX TEHJEHIIH BUHUKHEHHS Ta
MOIIMPEHHS HEOJIOT13MIB, 1[0 MOXOAATh 3 aHIJIIHCHKOT MOBH, Y cepi ropucnpyaeHIii
B yMOBaxX HOBOI pealbHOCTI Ha TepeHax YKpaiHu. s AOCATHEHHS L€l MeTu
MIOCTaBJICH] HACMYNHI 3a80AHHS.

o CTHCJIO MpOaHalli3yBaTu 0a30B1 TEPMIHH;

o JIOCTIANTA HOBOYTBOPEHI TEpPMIHH, IO BHHHUKAIOTH Yy (DiHAHCOBO-
paBoBiii chepi;

o MpoaHali3yBaTH  HEOJOTI3MH, SKI  TOIIUPIOIOTBCS B cdepi
aMIHICTPYBaHHS;

. 3pOOUTH BUCHOBKH IIIOJIO POJIi BUHUKHEHHS Ta MOUIMPEHHS HEOJOTi3MiB

y cdepi IopuUCTpyACHIli B yMOBaX HOBOI PEaIbHOCTI B YKpaiHi.

Ob6'ekmom 0ocniodcenHs: € HEOJIOT13MH aHTJIOMOBHOT'O TTOXOKCHHS, 1110 BUHH-
KalOTh B yMOBaX HOBOI PEAIbHOCTI B YKpaiHi.

Ilpeomemom Oocnioxcenns BU3HAYAETHCA aHAI3 HEOJIOTI3MIB aHTJIOMOBHOIO
MOXO/KEHHS, 10 3’ABIAIOTHCS B HOPMATHBHUX aKTaX, MOCTAaHOBaX Ta 3aKOHaX
Ykpainu.

Memoou oocnioocenns. Y mpouecit AOCTIIKEHHS OyJd BUKOPHCTAHI: METOA
CYILIJIBHOI BUOIPKHM HEOJIOT13MIB 3 JJOKYMEHTIB PI3HUX THUIIB; METOJ JIHI'BICTUYHOTO
OIUCY Ta CIIOCTEPEKEHHS Ul CUCTEMaTH3alll MaTepiaiy.

Ilpakxmuuna i meopemuuna yinHicms: nAaHE JOCTIKEHHS MOXe OyTH
3aCTOCOBAHUM Yy KYPCl Cy4acHOI JIEKCHUKOJIOTII.

OcHnosna uyacmuua. Binmomo, 10 HOPUCTIPYACHINS HE € HAWAKTUBHIIION
«rany3310-MoCcTadaIbHUKOM» HOBUX CHiB. Jlo Takux cdep XKUTTS MepeBaxHO
BigHOCAThCA 3MI ta IT. Hanpukian, ramy3s AiTi 30aratuia MOBU CBITY HarajbHOIO
JIEKCUKOI0, a caM€ CalT, akayHT, JIOT1H, Mapojb, CliaMm, BEO-PO3POOHUK, CEOITHUK,
eceMeMIuK, wmojaeparop Tomo. OkpemMo ciig BUIUIUTH 1HIYCTPilO MOJH,
MOMYJISIPU3AIIIIO 3J0POBOTO CIIOCOOY KHUTTS Ta MUCTELTBO. Y HOPMAaTHUBHO-TIPABOBUX
aKkTax (PIKCyIOTbCA YMCIIEHHI TEPMIHM 3 PI3HUX Tally3ed >KUTTSA, TOMY HOPUCT Mae
OyTu 0013HaHUM B Oyab-sikuid mpodecii [3] .

Crix 3a3Ha4MTH, IO HEOJIOTI3M MEPECTaE BBAKATUCS HOBOTBOPOM, KOJIM CTa€
3araJjbHOBXXMBAaHUM 1 MOTpAIUIsiE J0 CIOBHHUKIB YyKpaiHcbkoi MoBH. lle sBuie
BiOyBaeThcs, kKomu Word-dopmaryBaHHs TiepecTae MIAKPECTIOBATA TMOTEHIIINHE
CJIOBO-HOBOTBIP XBWJISCTOIO YEPBOHOIO JIIHIEIO, SIKIO JI0 TOTO Yacy MOro He BIAHECIH
710 KaTeropii apxai3mis [3] .

baraTo HayKoBIIB MPUAUIAIOTH YBary JOCIIDKEHHIO MUTAHHA HEOJOri3MiB. l.
benram B cBOill poOOTI HAroJIOUIYye: «SIKILO 3aKOHOAABEIh MTparHe JaKOHIYHOCTI, BIH
HE MOXKe 001iTHCs 0e3 HeoJIoTi3MiB. AJie 111 HOBI CJ0Ba MOBUHHI MIPUYPOUYBATUCS 10
TIICHO HOBHIX TIOHATH Ta IMOJIOKECHb, BOHU MAaIOTh YEKAaHUTHUCS HA MOHETHOMY JBOpI
3arajibHOTO I1acTs, TOOTO Ha ABOP1 pO3yMYy Ta 3arajibHOi KOpUCTiI»[2, c. 77].

0.0. VYmakoB 3ayBaxyBaB: «HeoOXiIHICTb HEOJIOTI3MIB y MPaBOTBOPUYOCTI
TOSCHIOETHCS 3aMUTAMH Ta HOTPe6aMHU CYCHIILHOTO KUTTS. IX CTBOpIOE Ta BBOAUTH B
o0l 3aKOHOJABEllb, BHUKOPHUCTOBYIOUM  PEKOMEHJAIli IOPUIUYHOI  HAyKH,
nyOIIUCTUKN, TPOMAACHKOCTI. 3a yMOBHM OararcTBa MOBH, IITY4YHI CJIOBa CIiJ
YTBOPIOBATH Ha HAIlOHaJbHIN MOBHIM OcHOBi. lle He o3Hauae, 1m0 HE MOXKHA
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BUKOPUCTOBYBaTH ¥ 1HIIOMOBHY JIEKCHKY, 30Kpe€Ma, SKIIO BOHAa OTpuUMaa
MDKHApOIHE 3HAYCHHS 1 BU3HaHH» [2, c. 76].

Sk BimoMo, 0araTo IOPUIUYHUX TEPMIHIB MOXOATH 3 JATUHCHKOI MOBH, aJIKe
IIe MOBa HayKH, IOPUCHPYIEHI, TUIJIOMATii, OCBITH, MOBa PUMCBHKOI'O IMpaBa, sKa
cTaja B3IpLeM JUisl HaciiayBaHHS. TepMiHHU, 10 MOXOJATHh 3 JIATUHI, 3 YacoM
3MIHWJIM ~ CTaTyC 3 HEOJIOTI3MIB Ha I1HTEPHAIlIOHATI3MH, CTaBIIM TOCTIHHO
BXKMBaHUMH. Hampukinan, ykp. KoJekc 3 jar. «codex»; YKp. aMHICTIA 3 JaT. «
amnestia», yKp. KpUMIHOJIOT1s 3 JaT. «crimeny» + rpeu. «logos». Jlo mporo nepeniky
HaJeXaTh TEPMIHM aJBOKaT, akT, amili, Je’IiKT, eKCTpajullis, I1HaBrypaiis,
KOHCTHUTYIIisI, IOJIITUKA, aKT, FocTUIlist Tomio [4, c.1].

B ropuanuniii cdepi HAUNOMIMPEHINIUMH € HEOJOTI3MH  aHTJIOMOBHOTO
oxXo/pkeHHs. be3zanepeunuil (akT, mo aHriiiickka, HaOyBIIM CTATyC TJIOOAIBHOI
MOBHU, IIHUPOKO BHUKOPHCTOBYETHCS B MDKHApOAHIA KOMYHIKAlli 1 € JKeperaoM
YTBOPEHHS HOBHUX TEPMIHIB B IOPUIUYHINA, €KOHOMIYHIHM, COIIaNbHINA, MOJITUYHINA
rajry3six CyCHUIbHOIO )KUTTS KpaiHU.

Hampuknan, TepmiHu, 00 mOMMpeHlI Yy (¢iHAHCOBO-TIPaBOBi cdepi Ta
MOB’SI3aHHI 3 HOBITHIMHM pyXaMH Ta TEXHOJIOTISIMH, BXXE 3aTBEP/KCHHI B
HOPMAaTHUBHO-TIPABOBUX aKTax. /[0 Takux HallekKaTh:

o J3UHT, cyOmi3uHr- ¢popMa ¢GiHaHCOBOI opeHu. TepMiH OyB 3aTBepIKe-
Huit Y 3V «lIpo ¢inancoswuii mizunr». 3 aHrmiiicekoi leasing — openna, MaiftHOBHIA
Haiim, Sublease — cybapenna. Lli Tepminn HaOyBaroTh momyJsipHocTi [12];

o Tpeuaep, CIOBO BIEpIIE 3’ IBUIOCH Y CT 55 3Y «lIpo puHOK €neKTpUIHOL
eneprii» [11];
) CILTIT — mporneaypa, nependadyena 3Y Ne 1069-2, o3Hayae JIKBITAIIIO

HAI[IOHAIBHOI KOMICIT Iep>KaBHOTO PETYJIIOBAHHS PUHKIB (PIHAHCOBUX MOCIIYT 1 OILT
il ¢pynkuit Mk HBY Ta HarikoMiciero 3 IiHHUX nanepiB Ta GoHI0BOro puHKy. CI0BO
3aMo3WYeHe 3 aHTJIIMChKOTO split — po3mIeruIroBaTUCs, po3KoJtoBaTUCs [8];

o MyT ONIIOH — (PIHAHCOBUI KOHTPAKT, 1110 JIa€ MPaBo, ajie He 3000B'A13aH-
Hf, Ha MPOAAXK IIHHUX MarepiB, TOBapiB, BAIIOTU YM (PIHAHCOBUX 1HCTPYMEHTIB.
Heonorizm 0yB 3akpimuiennil y 3Y «IIpo puHKHM KamiTally Ta OpraHi3oBaHl TOBapHI
pUHKW» [7];

o POSUITI - TJIATEX1 32 KOPUCTYBAHHS, 3 aHTJINCHKOI - TIj1aTa 3a paBo KO-
puctyBanHsi nateHToM. lleit Heomnorism OyB 3akpimuiennii y IlomatkoBoMmy Koaekci
VYkpainu. [5];

o BIPTyaJIbHUM aKTUB, TEPMIH, IO 3aKPIMHUBCS B IIOWHO TpuitHATOMY 3V
«IIpo BipTyanbHi akTUBU» [6].

OxpiM TOr0, BUJILJISIIOTH TPYIy HEOJOTI3MIB, 110 YTBOPIOIOTHCS 3a JOTOMOTIOIO
npedikca €Bpo-, HANPUKIAL: €BpOIHTErpaiis, €BpomaiiiaH, €BpOIHTErpaTop,
€BporocT. BUbIICTh 3 HUX € 3araJIbHOBKUBaHUMH [ 1].

Cepen HEOJOri3MIB, L0 BXOASTh B MOBY, CIIiJI PO3MEXOBYBaTH IOPUAWYHIN
TEPMIH SK I[UIKOM OQiliiHY, Y3aKOHEHY Ha3By MPaBOBOIrO MOHATTS 1 MpoQecioHamizM
— HarniBoiLiliHEe CI0BO, c(heporo yKUBAHHS SIKOTO € , SIK IPABIIIO, YCHE MpodeciiiHe
MOBJICHHS.
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barato ciiB-HEOJOrI3MIB MPUHILIO B MOBY 3 MOSBOIO MaHAEMii, 10 Maia
rJI00aNbHUM XapakTep, 1 MOB’S3aHO 3 KapaHTUHOM. Jlo TakuX BIIHOCATH CJOBa
JIOKJAyH, KOPOHACKENTHK, iHpoaeMis. BUIbIIICTh 3 HUX BHXOAUTH 31 BXKHTKY, a0o0
BXKE 3aJUIIIINCh Y MUHYJIOMY. X04a, CJIOBO JUCTAHIIKa B YyCHOMY IpodeciitHOMY
MOBJICHHI € aKTyaJIbHUM 1 JOTemep.

OctanHl poku B YKpaiHi, YHaciuiJJOK MOSIBU HOBHUX METOJIB YIPaBIIHHS,
IIPOBOJAMIINCS BaXJIMBI pedopMu B cepi aaMiHICTpyBaHHSA, a 3 HUMH BUHHUKIIH
yuCeNnbHI Heosori3mMu. Hampukinan, e-mekinapyBaHHS, €-TIOAATKH, e-TeHaAep, e-
ypALyBaHHS, €-TACHOPT IJIs BUI3AY 3a KOPAOH, IIJDKHUTAi3allif, ACKOMYHI3allis
TOIIO. BITBIIICTh 3 HUX CTaM 3arajJbHOBKUBAHUMU 1 BTPATHIIN CTaTyC HEOJIOTi13MiB.
Baxxusum € 3Y Ne 1368-1X, sxuii 3akpiriioe Ha 3aKOHOJaBYOMY PiBHI BU3HAUCHHS
e-racrnopTa 1 IpUPIBHIOE HOro 10 (p13MYHUX aHaloriB [9].

Sk BimoMo, micis oAl 24 JH0TOr0, 3 METOI0 PETYIIOBAHHS HOBUX CYCHUIbHI
BIJTHOCHH, Y 3aKOHOJIAaBCTB1 Y KpaiHu BiJI0yJIOCS Oarato 3MiH, skl 3HAMEHYBAJIU MOSIBY
BEJIMKOT0 YMCIia Heosori3miB. HazBemo neski 3 HuX:

J CJI0BO OJieKayT Ha0yJI0 BETUKOTO MOUIMPEHHS;

o MOOIHT - (popMa MCUXOJIOTIYHOTO TUCKY Ha CHIBPOOITHUKA Y KOJIEKTHUBI,
3 MeToro Horo 3ButbHEeHHA. Heoiorizm 3’sBuBcs y K3nll 3am1s 3axucty npaB poOiT-
HUKIB y N1€p10J] BOEHHOT'O 4acy;

. BHYTPIIIHBO MEPEMIILIEHa 0c00a — TEPMIH BUHHMK Ha MOYATKy BiiiHU 1 3a-
kpirieHuit y 3V «[Ipo 3a0e3neueHHs mpas 1 CBOOO BHYTPIIIHBO MEPEMIIIICHUX OC10»
[10].

Bucrosxu. Y xoni JaHOTO JNOCHIKEHHS OyJI0 BCTAHOBJIEHO, IO HEOJOTI3MH
BUPI3HIIOTHCA ~ YHIKAJIBHUMHM  CMHUCJIOBUMH  BIATIHKAMH, KOHTEKCTaMH  Ta
iHTepnperamisiMi. CycniabCTBO, CBIT, TEXHOJIOTII HE CTOSITh HA MICIIi, OTXKE, 1 MOBa
pO3BUBAETHCS. Y BCIX 0€3 BUHATKY cepax KUTTS BIIOYBAIOTHCS 3pYIICHHS 1 MOsBa
HOBUX SIBUIII, 3B1JICH, HOBUX CJIOBOTBOPEHbB, SIKi 30arauyoTh Ta Ypi3HOMaHITHIOIOTh
HAaIly MOBY.

[lepcriekTHBY TOWIYKIB Y HAMPSAMKY OCIIHDKEHHS O3HAueHOi mpodiieMu
BOAUalOThCA B TMOJAJBIIOMY BHMBYEHHI, aHaji3l Ta CHCTEMaTH3allli HEeOJOTr13MiB
AHTJIOMOBHOTO TTOXO/I»KEHHSI, 1110 BUHUKAIOTh y cepl IOpUCTIPYIACHIIII.
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CONCEPTUAL METAPHOR IN POLITICAL DISCOURSE

The use of political metaphors in discourse remains a relevant and important
topic, as politicians continue to use metaphorical language to convey their ideas and
gain audience support. The key words identified in the analyzed speeches — crisis,
battle, victory, journey and rocket ship — indicate different ways of using political
metaphors.

For example, the ongoing COVID-19 pandemic is being viewed as a crisis by
political leaders around the world, and the metaphor of battle is being used to
describe efforts to combat the virus. Meanwhile, the victory metaphor has been used
by politicians on both sides of the political spectrum to describe their goals and
garner support from their respective bases. The journey and rocket ship metaphors,
on the other hand, are often used to describe progress and moving forward, and are
often used in political discourse to describe the future of a country or a particular
policy initiative. In general, the use of political metaphors in discourse remains an
important topic for research and analysis, as politicians continue to use metaphorical
language to convey their ideas and gain audience support.

Undoubtedly, the study of conceptual metaphor in political discourse is an
important area of research. Conceptual metaphor theory suggests that we understand
abstract concepts by mapping them to more concrete, sensorimotor experiences. In
the case of political discourse, this means that politicians and pundits use metaphors
to help their audiences understand complex political ideas in more familiar terms [1].

To consider the presence of political metaphors in a speech, one can start by
selecting a political speech or interview transcript and identifying the key metaphors
used by the speaker. For example, a politician may use the metaphor of "war" to
describe his political goals, presenting the opposition as an enemy to be defeated.
Another common metaphor in politics is the journey or path, where politicians
position themselves as guides who will lead the country in the right direction [4].

After identifying the key metaphors, it is possible to analyze how they are used
to shape political discourse. For example, are certain metaphors used more often by
one political party than another? How do different groups respond to different
metaphors? Do certain metaphors become more or less effective over time?

Overall, the study of conceptual metaphor in political discourse is a rich area of
research that can shed light on how political ideas are communicated and understood
by different groups of people [5].

Speech: "We must stand firm in the face of this crisis. We are fighting for the
soul of our nation and we will not back down. We will fight to protect our
democracy, protect our values and ensure a better future for our children.” Analysis:
This speech uses several political metaphors. The first is a battle or war metaphor,
where the speaker describes a crisis as a conflict to be fought. This metaphor is used
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to rally support for the speaker's position and imply that the opposition is the enemy
to be defeated.

The second metaphor is a crisis metaphor, which is used to convey a sense of
urgency and suggest that the situation is dire. This metaphor is often used in political
discourse to justify dramatic actions or policies.

The third metaphor is that of the soul of the nation, which is used to imply that
the stakes of the conflict are high and that the speaker's position is moral. This
metaphor is often used to evoke the emotions of the audience and to imply that the
speaker's position is not simply a matter of politics, but of fundamental values.

Finally, the metaphor of a better future for our children is used to suggest that
the speaker's position is forward-looking and progress-oriented. This metaphor is
often used to instill hope and imply that the speaker's politics are aimed at creating a
better world for future generations.

Overall, this speech uses several political metaphors to convey a sense of
urgency, rally support, and evoke emotion from the audience.

Speech: "We win so much, you get so sick of winning." You're going to come
to me and say, "Please, please, we can't win anymore." You've heard it. You say,
“Please, Mr. President, we're begging you, sir, we don't want to win anymore. It's too
much." Analysis: This speech by Donald Trump uses the metaphor of victory, which
Is a common political metaphor. Trump uses this metaphor to convey the idea that he
and his supporters will succeed in their goals and feel victorious.

In this speech, the victory metaphor is used in a hyperbolic way, with Trump
suggesting that his supporters will win so much that they will get tired of winning.
This use of hyperbole is designed to evoke emotion from the audience and imply that
Trump's success will be overwhelming and undeniable.

The victory metaphor is also used to create an us-against-them feeling, with
Trump implying that his supporters are the winners and those who oppose him are the
losers. This use of the victory metaphor is often used in political discourse to create a
sense of division and to suggest that the speaker's position is superior to that of his
opponents.

Overall, this speech by Donald Trump uses the metaphor of victory to convey a
sense of success, evoke emotion from the audience, and create a sense of division
between his supporters and opponents.

Speech: "We are embarking on a great voyage, a great enterprise that will lead
this country forward. We will be like a rocket ship flying into the future, powered by
the ingenuity and enterprise of the British people." Analysis: This speech by Boris
Johnson uses several metaphors to convey a sense of forward movement and
progress. The first metaphor is a journey or enterprise that suggests that a country is
embarking on a path to a better future.

The second metaphor is that of a rocket ship, which is used to convey a sense
of speed and excitement. This metaphor is often used in political discourse to suggest
that progress will be rapid and that the speaker's policies will have an immediate and
positive impact.
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The rocket ship metaphor is also used to suggest that progress will be driven by
the ingenuity and enterprise of the British people. This metaphor is often used in
political discourse to appeal to the idea of national pride and to suggest that a
country's success depends on the hard work and creativity of its citizens.

Overall, this speech by Boris Johnson uses several political metaphors to
convey a sense of progress, excitement and national pride. The use of these
metaphors is intended to instill hope and optimism in the audience, and to suggest
that the speaker's policies will lead to a better future for the country.

In summary, the use of political metaphors in discourse is a powerful tool for
politicians to convey their ideas and gain audience support. Analyzed examples of
political speeches by Barack Obama, Donald Trump, and Boris Johnson demonstrate
how metaphors such as crisis, battle, victory, journey, and rocket ship are used to
inspire, evoke emotion, and create a sense of unity or division among listeners. Thus,
it is important for researchers to continue to study the use of political metaphors in
discourse in order to gain a deeper understanding of how they are used by politicians
and how they can influence public opinion. By analyzing the language used in
political speeches, we can gain valuable information about the strategies politicians
use to shape their narratives and appeal to the emotions and values of their audiences.
Ultimately, a better understanding of the use of political metaphors in discourse can
help us better navigate the complex landscape of politics and critically evaluate the
messages our leaders convey.
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Mapia 3anizuak, cmyoenmka,
Oxkcana Ilponucina, euxknaoau
eporcasnuii ynigepcumem «Kumomupcoka noiimexmikay

OCOBJIMBOCTI CTPYKTYPYBAHHS PEKJIAMHUX TEKCTIB
CYYACHOTI'O AHI'VIOMOBHOTI'O TYPUCTUYHOI'O
IHTEPHET- JTUCKYPCY

Bcmyn.  AxTyanbHICTh TeMH  JOCHIDKEHHS OOYMOBJIEHAa 3pOCTAlOYUM
1HTEpeCOM JI0 TPOOJIEeM TYPUCTUYHOTO IHTEPHET-IUCKYPCY, MIABUIICHOIO YBaroro
JAOCTITHUKIB-JIIHTBICTIB 10 THTaHb CTHJIICTUYHHX OCOOJIMBOCTEH pEKIaMHHUX
IHTEpPHET-TEKCTIB.

Hoeusna 1i€i  OOCHITHULBKOI pOOOTH TMOJSATa€E Y BHUCBITIEHI TEMH
BUKOPHUCTAHHS PI3HOMAHITHUX CTpaTerid, L0 3acTOCOBYIOTHCS aJpecaHTaMH B
pPEKJIaMHHX 1HTEpHET-TEKCTaxX, 3 METOIO BIUIMBY Ha ajjpecara.

Memoio naHoi poOOTHM € BHMBYEHHS OCOOJMBOCTEH CTPYKTypyBaHHS,
CTWJIICTUKA Ta MAaHINYJISTUBHUX CTpPAaTeriil aHIJIOMOBHUX pPEKJIAMHHMX I1HTEPHET-
TEKCTIB.

Jlns qocsirHEHHS 1€l METH OYJIM TTOCTaBIICH] HACMYNHI 3A80AHHSL.

o PO3TIITHYTH 0a30B1 TEOPETUYHI MOHSITTS;
. MIPOAHAJII3YBAaTH MPUHLUIIY, Kl IPUTAMaHHI PEKIIAMHOMY TEKCTY;
o BUBUUTHU 3pa3Ku 1HTEPHET-PEKJIaMU Ta JOCHIIUTU peai3alliio 3a3Haye-

HUX MPUHIIMIIB Ha UTFOCTPAaTUBHOMY MaTepiai;

J 3poOUTH BHUCHOBKU LIOJI0 OCOOJMBOCTEW CTPYKTYpPYBaHHS Ta 3acTOCY-
BaHHS MaHIMYJSTUBHHUX CTPATErii, 0 B KOMIIEKC] BIUIMBAIOTh HA aJpecara.

06'exkmom 0ocnioxcenHs € AHTTIOMOBHI PEKJIAMHI IHTEPHET-TEKCTH.

Ilpeomemom  OocniOxceHHs ~ BU3HAYAEThCS  BUBUEHHS  OCOOJUBOCTEH
CTPYKTYpyBaHHS PEKJIIAMHUX TEKCTIB CY4YacCHOTO aHIJIOMOBHOTO TYpPHUCTUYHOTO
IHTEpHEeT-TUCKYPCY, 3aCTOCYBaHHS MAHIMYJISTUBHUX CTpPATETiid 3 METOIO BIUIMBY Ha
ajipecaHTa.

Jlnst BUpIIICHHS TIOCTABJICHWX 3aBAaHb I[LOTO JOCTIKEHHS Oyno oOpaHo
Memoou CTPYKTYpHO-MOBHOTO, CEMAHTUYHOT'0, KOHTEKCTYaJIbHOTO Ta CTHJIICTUYHOTO
aHami3y.

Ilpakmuuna i meopemuyna yYiHHiCMb TOCITIDKEHHS TIOJSATA€ Y MOMJIMBOCTI
3aCTOCYBAaHHS pE3yJbTaTiB Yy BHUKIAJaHHI KypcCiB, IOB’SI3aHUX 3 BHBUYEHHSIM
JHTBICTUYHUX 0COOJIMBOCTEN TYPUCTUYHUX PEKIIAMHHX TEKCTIB, @ TAKOXK Y MPAKTHIIL
CKJIaJIaHHS Ta peJaryBaHHs TEKCTIB TYPUCTUYHOTO PEKIAMHOTO iIHTEPHET-IUCKYPCY.

OcHnosna uwacmuna. barato BITUM3HSHUX Ta 3apyODKHUX HAyKOBIIIB
OPUAUIAIOTH YBary JOCIHIIKEHHIO MUTaHb CYTHOCTI Ta OCOOJIMBOCTEN PEKIIAMHOIO Ta
TYPUCTHYHOTO TUCKYpCy. TeopeTndHoto 6a3010 JaHOTO IOCIIHKEHHS CTaJld HAyKOBI
pobotu O. €. AnicimoBa, B. M. bepesina, A. A. bepnaiipkoi Ta iH.

Kopotko 3ynuHuMOCS Ha 0a30BUX BU3HAYEHHAX. TYPUCTHUYHHUI AHUCKYpC —
ocobmuBa cepa MOBHOI NISIIBHOCTI, PE3YyJbTAaTOM SIKOI € pPEKJIaMHHI TEKCT, IO
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MICTUTh CEJIEKTUBHY 1H(POpPMAIliI0 PO MPOAYKT, IO PEKIAMY€EThCs (€KCKYpCis, Typ,
icTopu4HHUil 00’ €KT TOIIO) [6].

3a3HayuMo, 110 JIOCI BYEHI, AKI 3alMAarOThCsA JOCHIHKEHHSM TYPUCTUYHOTO
TUCKYpCY, HE [IWIUIM CHUIBHOTO 3HAMEHHUKAa WIOJI0 MOro  THUIIOJIOTIYHOI
NpPUHAIEKHOCTI. Tak, NeSIKUMU aBTOpPaMHU TYPUCTUUHHUI TUCKYPC CIPUHUMAETHCS SIK
MBI PEKJIAMHOTO JUCKYPCY, PI3HOBHUJ JIIJIOBOTO AUCKYypcy. OaHaK ICHY€e ¥ 1HIIA
TOYKa 30PY, 3T1JTHO 3 KO TYPUCTUUHUN TUCKYPC — CAMOCTIMHUN BUJI TUCKYPCY, 11O
Ma€ CBOrO BIACHOTO ajpecara, CBOIO cCHenudiyHy TEeMaTHYHY CIPSMOBAHICTb,
ocoOnmBui HAOip MOBHUX 3ac00iB [2].

Byayun camMoOCTIHHUM JUCKYpCOM, TYPUCTHUHHUH JUCKYpC MAa€ pHUCHU
PEKIAMHOTO TUCKYpCY. BiacTuBICTh peKksIaMHOTO JAUCKYPCY— IHTEpPaKTHBHA MOJIEIb
KOMYHIKaIlli «agpecaHT — peKIaMHUA JTUCKypCc — ajapecar» — BIacThBa 1
TYPUCTHUHOMY AUCKYpCYy, HIO MiAKpEcToe ToW (akT, MO TYPUCTUYHHUI TUCKYpPC
ABJISIE COOOI0 aKTUBHY JIiI0 1 TATHE PEaKIliio y BIAMOBIAb aapecata [6].

SIK 1 pexiIaMHHUHA JUCKYpC, TYPUCTHUHUN TUCKYpC Ma€ Ha METI CTBOPEHHS
IMIJI)KYy OpraHizailii, NpPHUBEPHEHHsS YyBaru, MIATPUMKA I1HTEpPECY Ta CTBOPCHHS
HNO3UTHBHOI peakuii y Clo)kuBaya — NpUAOAaHHS TYpUCTHUUHOTO MPOAYKTY. SK aiis
TYPUCTHUYHOTO TaK JJI PEKJIAMHOTO JUCKYpCY HAaHOUIbII 3HAUYIIUM € €(PEeKTUBHICTD
MOB1IOMJICHHS, 1110 TPAHCIIIOETHCA.

O.€. AHIciIMOBa B CBOiX HAayKOBUX Hpaugx JIHdIUIa BUCHOBKY, IO
TYPUCTUYHUN JIUCKYpC Ma€ crnenupiyHui apryMEeHTATUBHUI BIUIMB (JIOBOAM,
OOILISIHKM) 1 XapaKTepH1 IHTEHLISIMU HEOOX1JTHUMU peani3alii MOTUBIB TYPHUCTHYHOTO
auckypey. IlcuxonoriuHvii BIUIMB Y TYPUCTUYHIA peKJiaMi 3IIHCHIOETHCS 32
JOTIOMOTOI0 MPAarMaTUYHO OPIEHTOBAHMX MOBHHUX OJIMHULIb PI3HUX PIBHIB, IO
BOJIOJIIFOTH €MOIIHHO-EKCIIPECUBHOIO XapakTepucTukoro. KpiMm Toro, edexr, o
BIUIMBAE, TAKOX JOCSATAETHCS BUKOPUCTAHHSIM HEUTPAIBHUX JIEKCUYHHUX OIUHHIIb,
AKI y CTPYKTYpl TYPUCTHYHHMX pPEKJIAMHUX TEKCTIB HaOyBalOTh MparMaTu4yHy
cripsiMoBaHicTs [1, ¢.125-128].

HalimommpeHimmMu  pkepeaMu  TYPUCTUYHOI pEeKJIaMU € TMYTIBHUKHU 1
Opomrypu. HaitOunpuii 1HTEpeC MpeAcCTaBis€ BIJIHOCHO HOBUW BHJl JHCKYPCY:
TYpPUCTUYHUHN 1HTEpHET-nuckypc. Takuii muckypc mae ¢dopMmy ocoOuctux OJoriB,
dbopymiB Ta TypucTHIHUX caiTiB. CriocTepexeHHs JiHrBicta M. bepesina nmokasanm,
0 JJis PEeKJIaMHOTO JIUCKYPCYy XapaKTepHa HasBHICTh BEJIMKOI KIUIBKOCTI
JTUCKYPCUBHHUX CIIIB, «CMaNIIB», SKICHUX, OapBUCTUX 300paxkeHb 00’€KTIB, BUCOKO
€KCIPECUBHOI Ta EMOIIIITHOT JIEKCUKU Ta OCOOJIMBUX IPaMaTUYHUX KOHCTPYKIH [1].

Ha aymky C.M. bepaumieBa, pekjiaMHUI TEKCT Ma€ BIAMOBIIaTH HACTYITHUM
PUHIIUTIAM:

1) cTuchicTh — TOJOBHE 3aBJaHHS PEKIAMHOTO TEKCTy TMepeAaTH CyTh
MOBIJIOMJICHHS, OTKe, 111 YaC HAMMCAHHS PEKJIaMHOTO TEKCTY CJIij] T030aBJISITUCS Bij
HEMOTPIOHUX CIIIB, SIKI MOXYTh HaBAaHTAXXUTH TEKCT HaAMIpHOWO iHpopMmaitiero. Tum
HE MEHII, HE BapTO HEXTYyBaTH BHUpPa3aMH, SKI MOXYTh MIATPUMATU CTUJIb TEKCTy Ta
pUTM;
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2) TOYHICTh — MiJl YaC CTBOPEHHS OYyIb-SKOrO PEKIAMHOTO TEKCTY BaXKIHBO
YBaKHO CTaBUTHUCS JI0 JIeTajiel, aklIeHTYBaTH yBary Ha MpoMno3ullii, ajie B TON ke yac
YHUKATH HaaMIpHOI 1H(pOpMaIlii, TaK sIK 11€ MOXKE YCKIIQHIOBATH CIPUUHSTTS;

3) JNOriYHICTh — HEOOX1AHO, MO0 CMHUCIOBUN 3B’SI30K MDK IIPOIO3HUIISIMHU B
peKIIaMHOMY TEKCTI BIJITpaB KJIOYOBY POJIb MPH HOTO CTBOPEHHI;

4) iHpopMaTHBHICTH — 00 PEKJIAMHE TTOB1IOMJICHHSI OYJI0 TTIEPEKOHIMBUM JIJIsI
aynuTopii, HeOOXigHE UITKE Ta IOCHIIJI0BHE BUOYJAOBYBaHHS aprymeHTIB. Takox
HEOOXITHO mepeadadaT MUTaHHS, Ha K1 CIIOKKUBAa4Y XOTIB OM OTpHMAaTH BIAMOBIIb 1
BHUCBITJIUTH iX;

5) mpocToTa BHUKIANy — JaHUW TPHUHIMI TyK€ BAXKIUBUN TpPHU CKIAJaHHI
peKJIaMU TYPUCTHYHOI CTIpsiMOBaHOCTI. HeoOXiTHO MakCMMaIbHO MPOCTO 1 JJOCTYITHO
JIOHECTH A0 IUIOBOI ayJIUTOPii METY pPEKJIaMu, TOMY CJ1J] YHUKATH BUKOPUCTAHHS
oOpas3Horo ctuiro BukiIany [3, ¢. 10-19].

PosrisiHeMo 3a3HadyeH1 MPUHIUIIN 1010 TYPUCTUYHOTO IHTEPHET-IUCKYPCY Ha
KOHKPETHHUX MPUKIIaX.

[lepmiM 1 OCHOBHMM TPHUHIIMIIOM € CTHUCIICTh (KOMITAKTHICTB), TOOTO
nepegada Bciei HeoOxigHOI i1H(MoOpMaiii B oOMexkeHOMYy o0csa3l. Y TekcTax
TYPUCTUYHOTO TUCKYPCY 1€l MPUHIUIT 3a3BUYAi TOMITHUHN y PO3/iIax, M0 KOPOTKO
BUCBITJIIOIOTH KIIFOYOBI MO3UIlT mpormoHoBaHoi mnociayru. Hampuknam: Canadian
Dollar (CAD; $) = 100 cents. Generally, Mon-Thu 10.00-16.00, Fri 10.00-17.00,
Gaze down Toronto, Get soaked under Niagara Falls.

VY mepexnaal BKa3zaHUX MPOMO3HUINN YKPaiHCHKOIO MOBOKO JOCUTH CKJIAIHO
30eperTi KOMMNaKTHICTh TEKCTY OpUTiHATY OCOOJIMBO Y HEBEIUKHUX OpOIIypax, TOMY
94acTO JIOBOAWTHCS BHABATHCS 1O BUKOPUCTAHHS CKOPOYECHb Ta TpaHCHOpMAIIii
MPOTIO3HIII1, OIYyCKalOUM ii HE TaKy BaXJMBY 4acTHUHY. Hamatu TekcTy KOMOAKTHICTh
TAaKOX J03BOJISIE BUKOPHUCTAHHS TaKWX CKOPOUYCHb Ha3B AHIB, sk «Friy, «Mony,
3HaKIB-CUMBOJIIB «$», «=», sAKi MOXYTh 3aMiHHTH CJIOBa Ta IUIi TpaMaTHYHI
KOHCTPYKIIIi.

Hactynaum npunnunom € TouHictb. 1106 gocarta ycminrHoro BIUIUBY TEKCTY
Ha ajpecara, aJpecaHTy HEOOXIJHO YBa)XHO CTaBUTHCS JO JeTajieil 00’€KTa Ta HE
HEXTYBaTH HUMHU. Y TaKOMY BHUMNAAKy HEOOXITHO NIYKaTH TOTOBY BIJIMOBIIHICThH
reorpadiyHOi Ha3BH, 00 HE CIOTBOPUTH MOTO PO3TAIIyBaHHS, HANPHUKIAA, Y
cBimomocti aapecara. Hampuknaa: Important Note: Paddington opposite Hilton
London Paddington Hotel doesn’t work. Passengers using this route should use either
Lancaster or Queensway at the other side.

I 106 TOYHO MepeKsIacTh OpUTiHAJ, HEOOX1THO 3HAWTHU TOTOBI BIJMOBIAHOCTI
Ha3B, IO 3YCTPIYAIOTBCA B TEKCTi, 3BEPHYTHUCS, HAMPUKIAI, JO BXKE TOTOBHX
nepeKsaaiB, a TaKOK BUKOPUCTOBYBATH Taki TpaHcopMalii sSIK: TPaHCKPUOYBaHHS,
TpaHCJITepallilo, KajlbKy 1 HaBiTh nosicHeHHs. Hanpuknan: Paddington — ne craniis
MeTpo, sika 3HaxoauThcsl Ha 3axoni Jlommona. Lancaster or Queensway — 1ie 1Bi
CYCIJIHI CTaHIII1 METPO, SIKi CJIi]] BUKOPUCTOBYBATH Y JaHUII MOMEHT.

JIoTi4HICTB, IO CTBOPIOETHCS 3a JOIOMOIOIO ITOCIITOBHO IIOB’SI3aHMX MiX
co00I0 YpHBKIB TEKCTy, IO 3 €IHYIOTBCS MK COOOI0 CHinkaMu. Y pe3yibTarti
aapecar OTPUMYE y CBIAOMOCTI IUTICHHM 00pa3 TOro, Mpo IO MPOYMTaB. Tax,
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Hanpukian: If you're driving to Jackson Holefor a visit, check out Route 66. It runs
right through Jackson Hole, because of the fact that no other US highway doesn’t go
anywhere near Wyoming. Also look to visit outside of the summer month as this is
city’s peak season.

Jlanuii mpukiag HAOYHO MOKa3zye, MO SIKIIO JroAuHa 3i0panacs B J[xekcoH
Xoyn, To oMy JioriuHiie noixatu no Mapuipyty Ne66, Tak sk BiH HAHOIMKYMM 10
micta. CTPYKTYpHI €JIEeMEHTH TEKCTY JIOT14YHO 1 MOCJIJIOBHO TOB’s3aHI M COOOI0.
Anpecaty oapasy paasTh BiIBIIAaTH IO JIOKAIIO caMe HE BIITKY, TOMY IO II€ TiK
ce30Hy. Tako) MOTpMMaHHS NPUHIUIY JOTIYHOCTI 1 3B’SI3KYy MOXHA JOCSTTH
IIUISIXOM BUKOPUCTAHHS MTOCHIAHb (HA KapTy, HAPUKIIAN).

[HpOpMaATUBHICTh, SK aCHEKT, BUSIBISAETHCA Y TMOCTIZIOBHOMY Ta YITKOMY
BUOY/ZOBYBaHHI apryMmeHtamii. Ilicisi BUBYEHHS TEKCTy pEKJIaMM B YWTaya HE
MOBUHHO 3aJMIIATUCS TOYYTTA TOTO, IO BIH HE JO KIHIS 3pO3yMIB OTpPUMaHy
iHdopmariito. Takox ykiaaadi TYpUCTUYHOTO 1 PEKIAMHOTO TEKCTY HamararoThCs
3a37ayeriap nepeadauynTd BCl MUTAHHSA, SKI MOXYTh BHHUKHYTH Y CIIOXHBaya 1
MOTEPETHHO BIJMOBICTH HA HUX.

[IpocToTa BUKIaAy MaKCUMaJIbHO HEOOXiJIHA Y MO10HUX TekcTax. Hepenukuit
o0cAr TEKCTy BHUKIIOYAE JIOBI1 Ta TPOMI3JKI MOsACHEHHs. Bci mapuipytu, roreii,
CTaHIli, 3yMMMHKH Ta MICIIS TIEPIIOi HEOOX1THOCTI BUKIIAIAI0ThCSI KOPOTKO, JTAKOHIYHO
Ta, HAWTOJIOBHIIIE, JOCTYIHO, 100 Oy/Ib-siKa JIOJMHA 3pO3yMila, Kyau i WTH,
Hapio 1 konu. Hampukiman: Frens Haringhandel is the spot to try a real Dutch
specialty — raw herring. Price 1/5, price range $ (Entrees $15 and under), cuisine —
eclectic, sandwiches, soups, salads, and snacks, Dutch.

TakuM YMHOM, aHai3 1HTEPHET-TEKCTIB TYPUCTHUYHOTO AUCKYpCY IOKa3aB
3aCTOCYBAaHHS aapEeCaHTaMU KOMIUIEKCY 3a3HAUYCHUX MPUHIUIIB, XapaKTepHUX IS
PEKIIAMHOTO TEKCTY, K1 BIAIIPalOTh BAXJIMBY MPAarMaTUYHy poOJib y TUCKYpPCI, a came
BIUIMBAIOTh HA CBIJOMICTh JIFOAMHU — CIOHYKaloTh A0 aii. CTano OYeBHIHUM,
aJpeCaHTH BHUKOPUCTOBYIOTH JIaHI CTpaTErii Ta MPUHIIMIN TYPUCTUYHOTO 1HTEPHET-
JUCKYPCY 337151 YCHINIHOI peai3allii mocTaBIeHOT METH BIUTMBY Ha ajpecara.

Bucrosxu. TypucTHYHUIN 1HTEPHET-IUCKYPC, TTOMIXK 1HIIOTO, TPEICTaBICHUN
pEKIIaMHUMH TEKCTaMH. Y 3B’S3Ky 3 YUM OyJIO PpO3TJSHYTO TMPUHININHM, SKi
npuUTaMaHHi  pEeKJIaMHOMY  TEKCTy  (CTHCHIICTh,  TOYHICThb,  JIOTIYHICTb,
iH()OpPMATUBHICTh, MPOCTOTA BUKIIALY). KpiM Toro, mia yac aHamizy Oyiau BUSBIICHI
nmparMaTU4yH1 0COOJIMBOCTI, SIK1 BIAITPAOTh 3HAYHY POJIb Y MPOIIECT B3aEMO/IIT TEKCTY
31 CBIJOMICTIO JIFOAHH.

ApryMeHTaTUBHI Ta MaHINYJATUBHI CTpaTerii pa3oM 3 MparMaTUYHUMU
OJIMHULISIMM MOBHU Ta €KCTPATIHIBICTUYHOIO 1H(POpMaII€I0, sIKa BUPAXKAETHCS PI3HOTO
poay AOBigKamMu ab0 OMKMCOM CTEPEOTHUINB a00 Tpajuilii, BUSBUINCS OCHOBHUMH
croco0aMu BIUTMBY Ha JIFOAMHY, 1i JYMKH, PEAKI[IO y BIANOBIAb 1, HABITh, PILLICHHS.

Takum 4MHOM, MOXKHA CTBEPJIKYBAaTH, 10 TYPUCTUYHHUMN 1HTEPHET-AUCKYPC —
1Ie CKJIQTHUN KOMIUJIEKC, IO CKJIAJIA€ThCSA 3 PI3SHOMAHITHUX 3aCO0IB BHUPA3HOCTI Ta
3ac001B MparMaTuyHOTo Xapakrepy. KoxkHe clioBO peTenbHO MiAOUPAETHCS Y 3B’ SI3KY
3 00paHOI0 CTPATEri€l0 1 BUKOPUCTOBYETHCS 3 MEBHOIO METOIO: NMPUBEPHYTU YBAry,
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MOPYIIUTH 1HTEpeC, chopMyBaTH OakaHHS y JIOAMHHM Ta CIOHYKATH JO MEBHOTO
pozy Aii.

[lepcrieKTHBY  TMOAANBIIOTO  TOCITIDKCHHS mpoOiemMu  BOAYaloThCs B
PO3IIMPEHH] JOCHI)KYBaHOTO MaTepiajay, IPOBEICHHI IMOPIBHAIBHOTO aHaTI3y
CTHJIICTHYHUX 3acO0iB B AHTJIOMOBHHUX Ta YKpaiHOMOBHHX TEKCTaX, a TaKOX ¥y
BUSIBJICHHI 3arajlbHUX Ta CHeU(IYHUX JIHTBICTUYHUX OCOOJMBOCTEH TYPUCTHYHHX
PEKIIaMHHX TEKCTIiB Ta TEKCTIB 1HIINX JKaHPIB TYPHUCTUIHOTO JUCKYPCY.
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MNPUKJIAJJHUHA JIHI'BICT — MPO®ECISA HOBOI'O TOKOJIHHA

VY cydyacHOMy TJ1I00a1i30BaHOMY CBITI, J€ BY3bKHH MNpodiib MalOyTHHOTO
CIeliaicTa BXX€ HE CXBAJIOEThCS MpalleAaBIsIMH, IIHYIOTh PI13HOOIYHI IIMPOKI
3HAHHA Ta BMIHHS 13 CYMDKHHUX M HaBiTh pi3HOramy3eBux cdep. DaxiBelp, 0 Ma€e
MIUPOKUH MPOo(disIb TyMaHITApHOTO Ta 1H(HOPMALIIHHOTO XapaKTepy, a TAaKOXK 3AaTHUN
KOMYHIKYBaTH, BYUTHCS HOBOMY, IIBHIKO aJalTyBaTHCS B 3MIHIOBAaHUX peaisx
CHOTOJICHHS, € 3aTpeOyBaHUM Ha PUHKY Tpaii. TakuM 4MHOM, Cy4acHE CyCHIIbCTBO
BHCTABIII€ HOB1 BUMOTH JI0 TUX 3HaHb Ta HABUYOK, SKUMHU MAa€ BOJIOAITH Cy4aCHUU
(paxiBeLb-TIHIBICT, BMIHHS Ta HABUYKH, IKUM MalOTh HaBYaTH MaOyTHIX (1710JI0T1B-
NPUKJIAAHUKIB Ha CTYIAEHTChKIM naBi. lle moB’s3aHe mepeayciM 31 IIBUIKUM
PO3BUTKOM HOBITHIX TEXHOJOTIM Ta HaraJbHOK HEOOXIJHICTIO IS Creliajicra-
MOBHHUKA BOJIOAITH 0a30BMMHU MPOTPAMHUMHU peCypcamu i poOOTH 3 TEKCTOBUM
MmarepiamoM. OTke, MeTa JaHOI PO3BIJIKH OKPECIUTH HEOOXITHICTH OBOJIOJIHHS
3n00yBayaMM, 10 HAaBYAIOTHCS 3a CHEIIAJbHICTIO TPUKIAAHA JIHTBICTUKA,
MpOrpaMHUMHU 3ac00aMM, HaANpaBIEHUMHU HAa BCECTOPOHHIO OOpPOOKY TEKCTOBOTO
MaTepiay.

[lpuknagHa JHTBICTMKA — CIHEMIAIBHICTh, CHOpPSIMOBaHa Ha PO3B’S3aHHS
MPaKTUYHUX 3aBJIaHb Yy rajay3l He JIIEe MOBO3HABCTBA, Ta MEPEKIIaJ03HABCTBA, ajle i
iHdopMmamiiHuX TexHoJorid. Llg chewianbHICTh OpIEHTOBAHA HA CTYIEHTIB, SIKI
nparHyTh cratu ¢axiBusgMu y cdepl iHo3eMHOI (istonorii, Matu (yHAaAMEHTANIbHI
3HAHHS 3 TEPEKJIAI03HABCTBA Ta JIIHTBICTUKH, a TaKOX OyTH (axiBISIMU 3 MUTaHb
KOMIT IOT€PHOT 00pOOKH TEKCTIB MPUPOAHOIO MOBOIO, BUKOPUCTAHHS 1H(MOpMaIliitHO-
MOIIYKOBUX Ta 1H(OpMAIIiHO-TIOBIAKOBUX CHUCTEM, BMITH 3a0e3nedyyBaTH
e(eKTUBHUN 3B’SI30K 3 TPOMAACHKICTIO. A BCe 1€ Hapa3l HEMOXXJUBO 0e€3 3HaHb
CHeIiaJbHUX 3aCTOCYHKIB, OBOJIOJITH SIKUMH CTYACHTH CICHIAJIbHOCTI MPUKIaIHA
JIHTBICTHKA MAalOTh IE B IpoIeci HaB4aHHsA. [IpuKkiamHi JIHTBICTH — IIe, MEpII 3a
BCE, CIELIATICTU-TIPAKTUKH, SIKI 3/1aTHI 3aCTOCOBYBAaTH HaOYTI B ayJUTOpIi 3HAHHS B
peaTbHOMY JKUTTI Ta MIBUAKO aanTyBaTHCS IO THX peajii, sKi iX 0TOUYIOTh, 10 THX
BUKJIMKIB, $KI TIEpel HHUMH IIOCTAlOTh Ha Kap €pHOMY IUIIXY 3 PO3BUTKOM
TEXHOJIOT1M Ta BCENMOINMMHAIOYiil KOHKypeHuii. I came 3aaHa Toro, mo® roryBatu
KOHKYPEHTHOCTIPOMOXKHHX (haxiBIiiiB-niHrBicTiB, 3BO Mae mogdbatu mpo Te, mod ix
HaBYaHHS OyJI0O MaKCHUMaJIbHO HAOJMKEHUM JI0 PEAIbHOCTI Ta TOPKAIoCs TUX cdep
TUSJIBHOCT1, J1€ BIAMOBIAHI (axiBii HE0OXiaHI Ta 3aTpeOyBaHi (JIHIBOAMIAKTUKA,
NepEeKIIaI03HAaBCTBO, BUAaBHMYA cdepa, pekinamHa iHayctpisd, IT Ttomo). Takum
YUHOM, Y KaHBY OCBITHBOI MPOTpaMU BapTO BKIIOYATH MUCIMIUIIHMA, M0 MAOTh
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NPUKIAJHUN XapaKTep Ta 3[aTHI HaJallTyBaTH 3/700yBayiB HAa Ty AISUIBHICTH, AKY
BOHM O0EpYTh MO 3aKIHYCHHIO HABYAJIBHOTO 3aKiaay. 3100yBadi MarOTh 3HATH SIK
BUKOPUCTOBYBaTH IaTGopMu [Uisl Bimeo KoHpepeHii, cnenudiky podotu
BeOIHApHMX MaWJaHYMKIB Ta OyTH 3JaTHUMH OpraHi3yBaTU ¥ TPOBECTH
KoH(pepeHIlio/BediHap, BMITU CTBOpUTH 1HGOrpadikKy, IHTEPAKTUYHI ILJIaKaTH,
MEHTaJIbHI KapTH, IHTepaKTUBHI MPE3eHTAllll Y1 1HTEPaKTUBHI BiJ1€0, MaTH ySIBJICHHSA
PO 0COOJTMBOCTI KOMIpalTy Ta pepanTy TOIIO.

Heo06xigHo Takok BpaxoByBaTH ¥ TOM (DAKT, 110 PO3MOBCIOKEHUM Hapasi IIe
3QIMIIAETHCS TTOMUJIKOBE PO3YMIHHS CYTHOCTI MPUKJIAAHOI JIHTBICTUKH abo Ti
0HOOOKa iHTepmperaris. MeTbcs Npo NOMMPeHe CIPHIAMAHHS TPHKIAJHAX
JIHTBICTIB SIK MEpeKafaviB, (axiBIiB, 3JaTHUX ONEpPYyBaTH KUIbKOMAa 1HO3EMHHMHU
MOBaMHU Ta 3JIMCHIOBAaTH IMepekiaa 3/Ha II MOBU. Y TakoMy pa3l MiJAroToBKa
MaiOyTHIX (axiBIIB 3IIACHIOETbCS y 3BUYHOMY, TpajMIliiHOMYy Qopmari
aynutopHoMy ¢opmarti. BTiMm, HaBiTh SKI0 Opatu 1O yBard Take PO3YMIHHA
cnenupiKy NPUKIAJIHOIO JIHTBICTa, TO Hapa3l BXKe HE MOKHA OMUHYTH TOTO (DAKTY,
110 TepeKJIajialbKi areHilii, oepyun Ha poOOTYy HOBOIO MPAIiBHUKA, CTABISATh HOMY
O0OB’SI3KOBY BHMOTY — 3HaHHA @pOrpaM aBTOMAaTH30BAaHOTO TEPEKIany, 3
(GYHKIIOHATIOM SIKUX CTYJIEHTHU HaifyacTiiie He3HailoMmi. Moe BUHMKHYTH MUTaHHS
I0JI0 HEJIOCTYIMHOCTI BIAMOBIIHOTO MPOTPAMHOTO 3a0€3MEUEHHSI, OTIAHYBAHHS SIKUM
BUMAara€e K 4acy, Tak 1 kKomTiB. He MokeMoO He MOroautucs 3 TUM (HakToMm, IIO0
NepeBaXkHa OUIBIIICTh MPOrpaM aBTOMATU30BAHOIO MEPEKIIaay AIMCHO € BapTICHOIO.
HaromicTe HE BapTO BIIMOBISATHCA BIJ MOMXJIMBOCTI 3HaoMHTH 3700yBayiB 3
TaKUMU 3aCTOCYHKaMH, 3BEPTAIOUMCh CIOYATKy A0 HAMMpoCTIiUMX OE3KOIITOBHUX
nporpaMm, o € y BUIBHOMY JOCTyIl B Mepexi, Hampukian, SmartCat, OmegaT,
DejaVu, Wordfast Everywhere tomo. Pobora y mmx mnporpamax JJ03BOJIUTh
3m00yBady 3pO3yMITH CYTHICTh aBTOMATHM30BAHOTO TMEPEKIaay Ta OILIHUTH MHOTo
nepeBary.

TakuM 4MHOM, TOTYIOUH CTYACHTIB 3a CHEIIAJbHICTIO MPUKIIaHA JIIHTBICTHKA
BXKE HE MOKHAa OMUHYTH BIPOBAKEHHS Y OCBITHIO TISTIBHICTh HU3KH MPOTPAMHHX
3aCTOCYHKIB, HAMPABJIEHUX HA PI3HOCTOPOHHIO 0OPOOKY TEKCTOBOTO MaTepiay 3ais
MiTOTOBKM BHUCOKOKBANMI(PIKOBAHMX Ta KOHKYPEHTHO3JAaTHUX (haxiBIIB-JIIHTBICTIB.
Bce mne ctumynioe po3poOHUKIB OCBITHIX TMpOTrpaM BBOJUTH y HAaBYAIbHI TUTAHU
HaBYaJbHI KypCH, OPIEHTOBaHI Ha MPAKTUYHE 3aCTOCYBaHHA 3700yTKIB TEOpii MOBH
B Pi3HUX c(epax J0JICHKOI TISITBHOCTI.
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€eszen /lonuncoKuil,
00KMOp nedazo2iuHux HayK, npogecop
XmenvHuybKutl HayioHaIbHULL YHIeepcumem

TEOPETHUYHI I IPAKTUYHI 3ACA/IM BINCbKOBOI'O IEPEKJIAZLY B
KOHTEKCTI JIIHI' BICTUYHOI'O 3ABE3IIEYEHHS 3CY

BiiicbkoBa Tanmy3p ICTOPUYHO TMOB’S3aHa 3 MIDKMOBHUM IOCEPEIHHUIITBOM.
3HaBIl MOB, siKI Oyiu OOi3HaHI 3 BIMCHKOBOIO CIIPABOIO, 3aTYy4alIMCs O BOEHHHX
kamnaHii. L1 mpakTuka nmifinuia 1 A0 HamMMX JHIB, a/pKe JO0 CKJIaAy OyIb-sIKUX
EKCIEeIMLIMHNX CUJI YBEJEHO THX € BIMCHKOBHX TJIyMauiB, Xoua iXHI Ha3BH Ta
(GyHKIIOHATBHI ~ O0OB’SA3KM  MOXKYTh  BLApI3HATHCS,  Hampukiaax: — Military
linguist/interpreter/translator. [ToTpebu B e(heKTUBHIN KOMYHIKaIlii
OaratoHaIlOHAIBHIUX MUPOTBOPYMX CHJI 3yMOBHWJIM BUPOOJICHHSI HOPM Ta CTaH/IAPTIB
€IMHOI poO0YOi MOBH, sika oTpuMana Ha3By English for Military Purposes / EMP
(AHrmiicrka MOBa I BIMCBKOBHUX ITinieit) [15].

Crneundiky NpakTUYHOI AiSUIBHOCTI BIMCHBKOBOTO MEpeKIaiaya BiAOOPaKeHO y
npausx 1. B. Kopynus [7, c. 36-51], B. Apui [14, c. 249-255], K. Topikas [16] Ta iH.
TeopeTHYHUM 1 IPAKTUIHUM aCTIEKTaM BIMCHKOBOTO TEPEKIAy MPHUCBIYCHO Oarato
HayKOBHUX Ipallb, sIK1 3HAWIUIM CBOE B1IOOPa)KEHHS Y MOHOrpadisix, MAPYUYHUKAX Ta
nocioHukax. Ile B mepmy uvepry Taki (paxiBii BIMCBKOBOTO mnepekiany, sik M. b.
binan, JI. M. I'onuapyk, I1. A. Mattioma, P. K. Miubsip-benopydes, B. I1. Octanenko,
A. ®©. upses, (BiiicbkoBUH nepekiaj 3/Ha ¢ppanity3sky Moy); H. I1. Betnos, I'. M.
Crpenkoscekuii, JI. K. Jlatumes, b. A. /I3ice, A. M. ®DiniMmoHOB (BIHCHKOBHIA
nepekia 3/Ha Himenbky MoBy); JI. JI. Hemo61H, B. B. bana6in, A. A. JlopMigoHTOB,
A. A. Bacunbuenko, I'.O-Cynzinoscwkuii, C. . SIHuyk (BifiCbKOBMIA Mepekiiaa 3/Ha
aHTJIIHCHKY MOBY).

BuokpemiieHHs Teopii BIMCHKOBOIO Mepekiady 3 ii BJIACHUMHU 3aBJAHHIMU,
npeaMeToM 1 00’€KTOM, METOJOJIOTIEI 1 METOJAMHU JOCIHIJKEHHSI € JOBEICHUM
(dakToM, 1 JOLIJIBHICTh ii BUOKPEMJIEHHS Y€ HE BUKIMKAae cymMHIBY. Ha manomy
eTani pPO3BUTOK Teopii BIMCHKOBOTO MEPEKIATy CTUMYIIOETHCS 1HTEHCU(IKAIIEO
sasydyeHHs 3CY (mami — 30poiiHi cuiau YKpaiHu) 10 3aXOAiB MIXKHApPOJHOTO
BIMICHKOBOTO CIIBPOOITHULITBA, BIAOYBAEThCSI HAKOMHYEHHS TEOPETUYHOTO Ta
EMITIPUYHOTO  MaTepialy 3 OCHOBHHUX €BpPOINEHUCHKUX Ta  CXIJTHUX MOB,
CUCTEMATU3YIOThCS (3  OJHOYACHUM  TMIONIYKOM  YKPAaiHCBKUX  MEpPEKIIagHUX
BIJIMOBITHUKIB) IHIIOMOBHI TEPMIHOJIOTIYHI 0a3u BIACHKOBOI Tally3i, 3aKJIaJa€ThCs
TeopeTuyHa 6a3a Takoi MPAKTUYHOI TISITLHOCTI SIK JIHTBICTHYHE 3a0e3neueHHs 3CY.

VYenig 3a O. M. HikidbopoBoro [11], Mu po3rasgaTUMeMO JIIHTBICTHYHE
3a0e3nedeHHs BINCHK (CHJI) K JIIHTBICTUYHY JISUTbHICTh, HAMIPaBJICHY HA BUKOHAHHS
3aBaaHb MinictepcTBa obopoHu Ykpainm ta ['enepanpHoro mrtady 3CY momo
3MIMCHEHHS YCHHX Ta NMUCHMOBHX TIEPEKIANIB, YKIIAJaHHS CIOBHUKIB, TIPOBEICHHS
MOBHOI MJATOTOBKH, OI[IHKY PiBHS BOJIOJAIHHSI MOBOIO Ta cepTudikallii MOBHUX 3HaHb,
YIOCKOHAJIEHHS METOJAMKM BHKJIAJIaHHS 1HO3EMHOI MOBHM, a TaKOX, HAyKOBO-
nocaiaHoi aismebHOCT [11, ¢. 259].
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Ha namre rmuboke nepekoHaHHs, BINCHKOBUN MEPEKIIa]] € HapKHUM KaMeHEM
JHTBiCTUYHOTO 3a0e3nedenHs ydacTi 3CY y 3axolax MIXKHApOJHOTO BIHCHKOBOTO
CIIBpOOITHUIITBA, aJKE yC1 Il 3aX0/I1 MOTPEOYIOTh MpodeciHHOro MepeKIaabKoro
CYNPOBOKEHHS. Y CBOIO Uepry, npodeciitHe nepexinananbke CympoOBOKEHHS TaAKUX
3aXOMIB SIK MHUPOTBOpYl W AHTUTEPOPUCTUYHI Orepaiii Ta MIDKHApPOJHI BIHCHKOBI
HAaBYaHHS,  3&JEXKUTh  BiJ  CTAOUIBHOI  BIACHKOBO-TEPMIHOJIOTIYHOI  Ta
nexkcukorpadiuHoi  poOOTH,  BIHCHKOBO-CIEIIAJIBHOI ~ MOBHOi  MIATOTOBKH,
JHTBOJUAAKTUKHU BIMICHKOBOTO MEPEKIIaay, a TAK0K HAYKOBO-IOCITHULIBKOI pOOOTH
y IIUX HampsMKax.

VYkpaina, sk uneH-zacHoBHUK OOH 1 maptaep HATO, pomyuumace 10
MDKHApOJAHOT MUPOTBOPUOI AisIbHOCTI y 1992 porii, 1 TakuM YMHOM B3sila Ha cebe
3000B’s13aHHS 1IOAO MPHUBEIEHHS CBOiX 30pOMHMX CHJ Yy BIANOBIAHICTH 13
cranaapramu HATO. 1li craHgapTy OXOIUTIOIOTH MPAKTUYHO yCl cepu AiSTBHOCTI
BIICBKOBOT'O KOMIIOHEHTa AJIbSIHCY, ajie Halllepiue — 1e CTaHJapTu 3aco01B 3B S3KY,
TEPMIHOJIOT1], ITAOHUX MPOLEIYp Ta KEPIBHUX JOKYMEHTIB. BiTUM3HSHI BifCHKOBI
nepeKsiazaydl MpamiolTh HaJl BUPIMICHHAM MpoOJeM JIHTBICTHYHOI CYMICHOCTI 3
kpainamu HATO. ILlg poOoTta cmpsiMmoBaHa Ha PO3BHUTOK BiMCHKOBOi CyOMOBH 1
YHOPMYBaHHSM YKPaiHChKOT BINCHKOBOI TEPMIHOJIOTI 1 TOYajgach Habarato paHiiie.

bepyun no0 yBaru iHTeHcupikamito 3amydeHHs 3CY y pi3Hl Tporpamu
BIICBKOBOTO CITIBPOOITHMIITBA, IO BIAMOBIIHUM YMHOM 30UIBIIYE IIOMUT Ha
BHCOKOKBaTi(hiIKOBAaHUX BIMCHKOBUX MEpEKIafadiB M 3akiagu iX MIATOTOBKH, I i
TOMY, IO BINCHKOBA TEMATUKA HA/I3BUYAITHO CTPIMKO pO3BUBAEThCS. Lle cipuunHeHo
BIMHOIO B YKpaiHi, pO3BUTKOM BOE€HHUX TEXHOJIOT1M 1 3MIHAMH MOJIITUYHUX KYpPCIB
nepxaB. [Iporec BIHCHKOBOTO TEPMIHOTBOPEHHSI, BIPOBAKCHHS HOBOYTBOPEHUX
MOHSATH 1 TEPMIHIB Y MOBCSIKIEHHY MOBY YYaCHHKIB BOEHHOTO MPOLIECY BiAOYyBa€eThCA
MOCTIHO. BupimenHs ui€i npodieMu MOXJIMBE JMIIE MICAS MOAOJAaHHS MOBHOIO
Oap’epa Ta omaHyBaHHs MTaOHUX Tpouenyp 3a crannapramu HATO [7, c. 33].

ABTOpU OJHOTO 13 TMEPIIMX MIAPYYHUKIB 3 BIHCHKOBOTO MEpeKIaay
PO3IIIAAI0OTh BIMCHKOBHM MEpeKIa y IBOX acleKkTax: K chepy NpakTUYHOI MOBHOI
TUSTBHOCTI, 1 SK HaBYAIbHUM Tpenmer. Sk cdepa mpakTUYHOI MOBHOI MisUTBHOCTI
BIMCHKOBUM TEpeKsia] SBJsIE COOOI0 OJWH 3 BHIIIB CIEHIATBHOTO TMepeKIany,
00’€KTOM pOOOTH SKOTO € PI3HOMaHITHI BIWCBHKOBI Marepiaiid. A JOIJIBHICTH
BUJIIJICHHST BIICHKOBOTO TIEPEKJIaay B CaMOCTIWHY HaBUYajbHY AUCITUIUTIHY aBTOPHU
TOBOJAATh 3 OTJIAYy HAa HASBHICTh PsAYy CHEeUU(PIYHUX OCOOIMBOCTEH YCHOTO Ta
NMCbMOBOTO MOBJIEHHS Ha BIMCHKOBI TE€MH, II0 OOYMOBJIEHO CIEUU(]IKOI0 camoi
BIMICHKOBOI CIPABH SIK OKPEMOI ragy3i 3HaHHS.

TaxkuMu MOBHHMH OCOOJIMBOCTSIMHU €:

1. MakcumalibHe HaCUYEHHSI BIMCHKOBUX MaTepialliB BIICBKOBOIO JIEKCHKOIO,
OCHOBHY 1 HaWOlIbIl Ba)KJIMBY YaCTHHY SIKOi CTAaHOBJIATH BIMCHKOBI TEPMIHM, a B
YCHOMY MOBJIEHHI BIMCHKOBOCIYKOOBIIIB 1HO3€MHOI apmii — cJI0Ba BIMCHKOBOTO
’KAPrOHY — CJICHTY.

2. HasBHICTP y NHCBMOBOMY Ta YCHOMY MOBJICHHI Ha BIMCHKOBI TeMH
0COONMMBUX 1I0MAaTMYHUX BHpa3iB Ta (PpPa3eosOriYHUX CIOIY4YeHb, SKI HE
BXKHUBAIOTHCS 200 PIJIKO BKUBAIOTHCS B 3arajbHOJIITEpATypHIA MOBI.
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3. HasBHICTh OeSKHUX CTWIICTUYHUX BIIXWUJICHb BiJl 3arajbHOJITEPATYPHHUX
HOPM, 1HO1 TOCUTh 3HAYHUX. Tak, B aHTIMCHKiN MOBI 11e: a) ITMPOKE BUKOPUCTAHHS
SMNTUYHUX KOHCTPYKIM, OCOOJMBO B MEPIOJAMYHO CTBOPIOBAHUX JOKYMEHTaX,
dbopMa Ta 3MICT SKUX 3MIHIOETbCA JIMIIE B TMEBHUX MeXax (Haka3u, 3BEJICHHS,
JIOHECEHHS); 0) CTUCHIICTh 1 CyXICTh BHUKJIaAy Marepiayly (HampuKiaj, y cTaryTax i
OOMOBIN JOKyMEHTaIlll), M0 TOPsA 13 3aCTOCYBaHHSAM CIINTHYHUX KOHCTPYKIIIH
JOCSITA€ThC UIIXOM IIUPOKOTO BUKOPUCTAHHS MACMBHUX KOHCTPYKIIM 1 4acTolo
3aMIHOIO MIAPATHUX PeUeHb a0COMIOTHUMU KOHCTPYKIISIMU, TIEMNPUKMETHUKOBUMH 1
TIEMPUCTIBHUKOBUMH 3BOPOTaMU; B) HAsBHICTH 3BOPOTIB OPIIIITHO-KAHIIETISIPCHKOTO
CTHJIIO TOJIOBHUM YHWHOM B IHCTPYKIIAX 1 HACTAHOBAX, IO OXOIUIIOIOTH CHIJIbHI YU
aJIMiHICTPATUBHO-TOCIIOIAPChKI MHTAHHSA;, T) CYBOpPO pETJIaMEHTOBAaHE BXKHMBAaHHS
niecmiBHUX (OpM 1 3BOPOTIB MOBH B NEBHUX pO3AUIaX OOHOBUX JOKYMEHTIB W
CTaTyTIB, 1 T. J.

4. HacuuenHs, ocoO0iMBO OOMOBHX JOKYMEHTIB, CKOPOUECHHSIMH, OLIBIIICTh 3
SAKUX BUKOPUCTOBYETHCS JIUIIIE Y BIHCHKOBIHM CIIpaBi.

HeorineHHu#t BHECOK y TEOPIIO 1 MPAKTUKY BINCHKOBOTO MEpeKiany 3poOuB
I'. M. CrpenkoBCbKH, SKUW BBa)kaB, 10 Oylb-siKa TEOpid € Yy3arajlbHEHHSM W
CHUCTEMATH3AaIlIEI0  PE3ylbTaTIB  IMEBHOTO  BHAY  JIFOJACHKOI  MisSUTBHOCTI. A
HaWpeTelNbHIle MPOHUKHEHHS B CYTh IILOTO MPOIECY 1 CKIAJa€e MEepPeayMOBH IS
BUHUKHEHHS YaCTKOBOI TEOpii, sika B CBOIO Yepry IMOYMHAE BIUIMBATH 3BOPOTHIM
YUHOM Ha TMPAKTUKY, JOMOMArarodu i 3HaAXOAUTH paIliOHATbHI MIJISTXH BUPIMICHHS
CBOIX HarajgbHUX MpobseM. Takum e caMUM YWHOM SK TepeKiajalbka MpaKkTHKa
MIpU3BeJia 10 BAHUKHEHHS CBOET BJIACHOT TE€OPii, MPAKTHUKA BIMCHKOBOTO MepeKiiagaya
MpHU3BeJia JO BAHUKHEHHSI TEOPii BINCHKOBOTO MEPEKIIATY.

He Brpauatore aktyanbHOcTi nonoxeHHs P. K. Minbsp-benopydeBa, sxuit
CTBEP/I)KYBaB, 10 y BIHCHKOBOMY MEpEKyaai JOBOAUTHCA MAaTH CIpaBy TOJOBHUM
YUHOM 3 TEKCTaMH, SKI HacH4YeHl BIHCBKOBOIO TEPMIHOJIOTIEIO, TOMY BiH Oaratro B
YoMy 301Ta€ThCs 3 HAYKOBO-TEXHIUHUM TIEPeKIaoM. AJle BIH TaKOX 3a3HayaB, 110 y
BIMICBKOBOMY TIEpEKJIadl JTOBOJAMTHCS MATH CIIpaBy 3 TEKCTaMu iHopmarliitHo-
MPOIAraHANUCTChKOTO XapaKTepy, 3 IJOBOI0 JIOKYMEHTAII€l0, a TaKOX 3 IHIIUMU
BiliCbKOBUMHU Matepiagamu. KpiMm Toro, BiICbKOBHIA MIEPEKIa/l, Ha BIAMIHY BiJ] 1HIITUX
BUJIIB HAYKOBO-TEXHIYHOTO TMEpEeKIaay, Ma€ CBOi crenudiuHi BUIU MEpeKiaiy,
MoB&apos;si3aHi 3 HEOOXIAHICTIO BUPINIYBAaTH OIMEPATUBHI 3aBAaHHS (JOMUT
BIMCHKOBOIOJIOHEHOTO, pagioneperoBopu Toio). P. K. Minwsap-benopyder aiiinion
BHCHOBKY, IO BIMCHKOBHM TEpPEKJIal MOXKHA BH3HAYUTH SK HAyKOBOTCXHIUHHUN
nepeKIaz ONEPaTUBHOIO MPU3HAYCHHS. I'. O-Cyna3ioBchbKuit OyB
MEPIIOIOCTITHUKOM aHTJIOMOBHOTO BIHCHKOBOTO clieHry [12, c. 260].

[epmroro BITYM3HSHOK HAYKOBOIO MpaIleio ¥ IapHuHI BIHCHKOBOTO TIEpEKIIay €
moHorpadis B. B. bamabina, y skiii aBTOp po3risijgae OCOOJUBOCTI MEpeKIIaTy
aMEpUKaHCHhKUX BIMChKOBUX cieHTi3MiB [1]. B. B. banabin ne nuimie 3amovarkyBaB
Cepito MepeKIIal03HaBUMX JOCIIKEHb BIHCHKOBOI CyOMOBH, a ¥ 3aKjaB IiIBAJIMHUA
JUTsI CTBOPEHHS IIKOJIM BIMCHKOBOTO Tepekiaay B Ykpaini. Cepen iHITUX 3700yTKIB
B. B. bana6ina HeoOXiqHO 3a3HAYUTH HABYAIBHUN MOCIOHWK "OCHOBU BIHICHKOBOTO
nepexnany” (2004 p.). 3romom, B. M. JlicoBcekuit Tta O. O. UYepHuUmon y
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CHIBAaBTOPCTBI Ta 3a penakuieo B. B. banaGina cTBopuin 0AHONMEHHHUM MiAPYIHUK
(2008 p.) [2]. InmuMm BaskauBuM HamparroBanHsM B. M. JIicOBCbKOro € miapy4HuK 3
BIMCHKOBO-TEXHIUHOTO nepekiany (ani. mosa, 2010 p.) y Tpbox Tomax [9].

Hapuanpauit mocioHuK 3 guctuiuiiny "BiicbkoBult nepekian” 0yjl0 CTBOPEHO
ABTOPCHKUM KOJIEKTUBOM, JI0 sIKOro BXonsTh B. M. I'anonoBa, I. A. Spemuyk, I. T'.
brnommncekuii [5]. O. B. 'ykoBa po3pobuia HaBYaIbHHUI MOCIOHUK 3 TPAKTUYHOTO
KypCy BIMCBKOBO-CIIEIiaIbHOT MOBHOI MiJATOTOBKH JIJIsl BUIIMX BIHCHKOBUX 3aKJIaJiB
ocBiTH [6]. Ha ocobmuBYy yBary 3aciyroBye TEpeKIaJ03HABYE IOCIIHKCHHS Ha3B
BIICHKOBUX CTPYKTYp 30pOHHUX CHI ()PAaHKOMOBHUX Ta PyMYHOMOBHHUX KpaiH, SIKe
smiicaus I1. A. Matroma [10].

baratoro € mepeknamampka 1 TepekiIago3HaB4ya MisutbHICTE M. b. binmana.
3rajaHuil HayKOBELb € OJHHMM 13 CIIBaBTOPIB MIAPYYHHKA 3 OCHOB BIMCHKOBOIO
nepexinany (¢dpaniy3ska MoBa, 2010 p.) [3]. BiH Takox 3M1MCHUB HOCIIIKEHHS
JIEKCUKO-CEMAHTHUYHUX  Mpo0JieM  BIMCHKOBOrO  TMEpeKiagy B  OJHOWMEHHIM
moHorpadii (2010 p.) [3].

HayxoBe nocmixkeHHss popMyBaHHSI YKpPaiHChKOi BIMCHKOBOi TEPMIHOJOTI 3
no3utlli ¢inonorii 6ymno 3aiicaero . I1. SApemxom y 1997 pomi [13]. . I1. Spemxo
TAaKOX TOPKHYBCSI MUTAHHS CTAHOBJICHHS W (PYHKI[IOHYBaHHS BIMCHKOBHUX TE€PMIiHIB-
CUMBOJIB pPa3oM 13 iXHIMH yMOBHUMH TNo3HadeHHsMu [13, c. 115-116]. Ilpaus
J1. B. Bacunenka [4], € BAroMyM JOMOBHEHHSIM JIIHTBICTUYHOT KAPTUHU OHOBJICHHS 1
30aradeHHs Cy4acHOi aHTJIIMCHKOI MOBH, 30KpeMa PO3BHUTKY CIOBHHUKOBOTO CKJIATY
BiiicbkOBO1 chepu XX — nouatky XXI cTONITTS, y HAIPSIMKY BIMCBKOBOI CyOMOBH.
T. b. Jlebenena [8] nocniauia TuHaMiKy PO3BUTKY BIMCHKOBOI JIEKCUYHOI M1ACUCTEMHU
B Cy4YacCHIM HIMEIbKI MOBI.

BunienaBeneni pe3yabTaTd 1 METOAOJOTIS JOCHIIKEHb, a TaKOX MPaKTUYHI
HaIpaIfOBaHHS TOCITYKHJIM OCHOBOIO M CHOHYKAHHSAM JI0 3MIMCHEHHS AOCIiHKCHHS Y
rajry3i nepekiiaay BiiCbKOBOI JOKyMEHTAIT1.
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JIwomuna Mozenvnuysvka,
K. hinon. n., 0oyenm
eporcasnuii ynisepcumem «Kumomupcoka noiimexmikay

POJIb JIIHTBICTUYHHMX KOPITYCIB B OBPOBIII IPUPOJHOI MOBU

Cepen BEKTOPIB Cy4acHO1 MPUKIIAIHOI JIHTBICTUKM 3HAYHE MICIE TOCIIae
KOPITyCHA JIIHTBICTHKA, CTAHOBJIEHHS 5IKOi AaTyeThcsa 60-Mu pokamu XX CTOJITTS.
AKTHBHE  3aCTOCYBaHHS  KOMIT'IOTEPHMX  TEXHOJOTIH Ta  CIElialbHOTO
MPOTPaMHOTO 3a0e3MeUeHHsT 3HAYHOI0 MIPOI0 MOJIETHIMIO 301p JIHTBICTUYHHUX
JAaHUX Ta BUKJIMKAJIO TOSBY HOBHX CIOCOOIB IOCHTIKEHHS MoBH. Jluimie 3a
JeKiJbKa CEKyHJ CTal0 MOKJIMBUM 3IIHCHIOBATH MOLIYK Yy 0araroMulbHOHHUX
TEKCTOBUX MacuBax (JIIHTBICTUYHHUX KOpITycax), OyJayBaTu KOHKOPJAHC ISl Oy ib-
SAKOTO CJIOBA, OACPXKYBATH JaHI MPO YaCTOTy CIOBO(OPM, JIEKCEM, TpaMaTHUYHUX
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KaTeropi, CHUHTAaKCMYHUX KOHCTPYKIM, BIJCTEXKYyBaTH 3MIHM B 4YacTOTi U
KOHTEKCTI MOBHO1 OJIMHMII B PI3HI XPOHOJIOT1YHI MEPIOU, OJEPKYBaTH JaHI MPO
JIEKCUYHY (KOJIOKAI[iI0) Ta rpaMaTU4HY (KOJIITaIli0) CIIOIy4yBaHICTh TOIIO. [2; 4]

OCHOBHUM MOHSTTSIM KOPIYCHOI JIIHTBICTUKH BHCTYIIA€ «KOPITYC TEKCTIB)»
a00 «IHTBICTUYHUM KOPITYC», IO TPAKTYETHCSI B MOBO3HABCTBI SIK YH1(DIKOBaHUH,
CTPYKTYpOBaHUM, PO3MIUYCHUM, (PIIOJOTIYHO KOMIETEHTHUM, 3HAYHUHN 32 00CATOM
MacHMB MOBHHUX JIaHHX €JEKTPOHHOro ¢opmary, CTBOPEHUM [JIsi BHUPILICHHS
KOHKPETHHX JIIHTBICTUYHHUX 3aBIaHb [1; 6]. MoBHUI KOPITYC CTaHOBJISITH TEKCTH,
0 TMOXOAATh 3 pPEaJbHUX TMEPIIOKEpeN: KHHI, Ta3eT, >KypHaliB, 1HTEPB’IO,
IPOMOB TOILIO, Ta TMPEACTaBISIOTh MOBY B NPHUPOJHOMY CEpEeIOBUIIN i
¢yukiionyBanus [3; 5]. Hapasi B mepexi [HTepeHeT BUTbHUM 1 OE3KOIITOBHUM €
JOCTYI O BEJIUKOI KIJIbKOCTI KOPIYCIB Pi3HUX THIIB, PO3MIPIB Ta MOB, 30KpEMA,
bputancekuii  HamioHansHuM  kopmyc  (British  National Corpus) [8],
AMepukaHchkuii HalioHadbHUM Kopmyc (American National Corpus) [7], Kopmyc
Bepnincekoi bpannepOy3pkoi akagemii Hayk (DWDS-Corpus) [10], Kopmyc
¢paniry3pkoi MoBu (Corpus de Référence du Frangais parlé) [9].

BuBueHHs KOpIyCiB J03BOJISIE OACpPKYyBaTH TOYHI JaHl MPO JIEKCUYHHMA
CKJIaJ] MOBH, MEBHOI MiJIMOBH, >KaHPY UM 1HIUBIIYaJIbHOTO CTHIIIO MUChbMEHHUKA,
BUSBUTH OCTaHHI 3MIHM B JIGKCHYHOMY CKJIaJl MOB, pi3HI #oro Bapialii
(HATIpUKJIIaJI, MOsBa W 3HUKHEHHS HEOJIOT13M1B) Ta BKJIFOUMTH I JaHI 10 CIIOBHHKA.
(JIEKCUKOJNOTTYHUX ~ JTOCHKeHb. Kopnycu IIHMpOKO BHUKOPUCTOBYIOTHCS IS
VKJIaZaHHS JIOBIJKOBOI JIITEpAaTypu — rpamMaTHK, HABYAJIBHUX CIIOBHUKIB Ta
noBiaHUKIB. Cepen Kopiyco0a30BaHUX I'PAMATHK aHTJIIMCHKOI MOBH, 3a3HAUKMO,
nanpukiag, (Collins COBUILD English Grammar(1990); Longman Grammar of
Spoken and Written English (1999). Ha ocHOBi JIHTBICTHYHHX KOPITYCiB
MPOBOASATHCS JOCHIIPKEHHS CHUHTAaKCMYHMX SIBUI 1 KOHCTPYKIIIM, 30KpeMa,
BHBYAIOTh BaJICHTHICTh JICKCUYHUX OJUHUIIb, TUTIU KEPYBAHHS B MPUNMEHHUKOBUX
CJIOBOCIIOJTYYEHHSIX, TIOPSJIOK CJIiB, CHHTAKCHYHI (DYHKIII1 YaCTUH MOBU B PEUYECHHI,
TOIO. Y TakOMy BUIMAJIKy JIIHTBICTUYHUN KOPIYC BUCTYNA€ SK PE3yJbTar, 3
OJIHOTO OOKY, Ta JXKepesio, 3 IHOIIOT0, 0OPOOKU MTPUPOTHOT MOBH.

OOpobOka mnpupogHOT MOBU CIHUPAETHCA HA MAIIUHHE HABYAHHS, IO
BiJIOYBAETHCS MUISTXOM aBTOMATHYHOTO 3aCBOEHHS MPABWJI Yepe3 aHalli3 BEITUKHUX
KOPIYCiB THUIMOBUX peajbHUX TMPUKIAAiB. HaByaT KOMII'IOTEPH PO3YMITH
IPUPOJIHY MOBY € 3aBJIaHHSM KOMIT FOT€PHOI JIIHTBICTUKH SIK BEKTOpPa MPUKIIATHOT
JTHrBICTUKH. [IpogykTamMu KOMIT'IOTEpHOI JIIHTBICTHUKH, CEpel SIKUX 3a3HAYMMO
rojocoBi acuctentu (Siri; Alexa; Ok, Google), cenTumenT-anaini3, mo mnepeadavae
aHaji3 TEKCTY 3 METOIO BCTAHOBJICHHSI MOT0 €MOIIIMHOIO 3a0apBJiIeHHs], 4aT-00TH,
cucteMu TmepeBipku opdorpadii, mporpaMd 3 KOPUTYBaHHS CTHIIIO THChMA,
(G1IbTpYBaHHS cnaMy, MallMHHUN TEpeKia] KOPUCTYIOThCA BIJOMI KOMIIaHIi Ha
xkmrant Google, Amazon, Facebook, Apple, Twitter, 6anku Toro. I'eHeparris
TEKCTY IIMPOKO BHKOPUCTOBYETHCS B AaBTOMATHM30BaHii >kypHamicTuili. [Iporec
00poOKHM MPUPOTHOT MOBH € CKJIQJHUM 3 OTJISIy Ha PNl MPUYWH, CEpell SKUX
ceMaHTH4YHI W opdorpadpiudi 3MiHMA, JEKCHUYHA Ta CHUHTAKCUYHA TMOJICEeMIs,
MeTapOpUYHICTh,  3aMO3WYEHHS,  HeoJori3mMu. KoM 'toTepHi  JHTBICTH
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BUKOPHCTOBYIOTh TOTOBI JIaTaceTH, BIaCHE, MOBHI KOpITycH, Hanpukiaa, Europarl,
Coronavirus Corpus mjis TpeHyBaHHS MoOJeNei. 3a JIOMOMOIO0 aHOTOBAHOTO
JIHTBICTUYHOTO KOPITYCY BHBYAIOTh CHEHU(DIKY CIOBO3MIHH, aHATMI3YIOTh
MOpGOJIOTIYHI  MOKAa3HUKM MOBH, HANpWKIaJ, BHU3HAYalOTh HAWTHIOBIII
CHHTAaKCH4HI (YHKIIi PI3HUX YaCTHH MOBH, a00 BCTaHOBIIOIOTH, 3 SKUMHU
BIJIMIHKaMH HalyacTillle BAKOPUCTOBYETHCS TOW UM 1HIIWN MPUUMEHHUK [1; 6].

AHal3 JaHUX KOPIyCy BiAOYBAEThCA 13 BHKOPUCTAHHSM BiAMOBITHOIO
KOMIT FOTEPHOTO 3a0€3TEeUCHHS, 3aBISKH YOMY OINpAIFOBAHHSI BEJIMKUX OOCSTIB
MatepiatiB TPUPOHOI MOBH, TOITYK BIOBITHUX ONMHHI, COPTYBaHHS pE3yJIbTaTiB
MONIYKY ¥ aHOTYBaHHS TEKCTIB CTa€ 3HAYHO IMIBUAIMUM ¥ epeKTUBHIIMM. AHaTI3
<OCKUBOTO» MOBIIEHHS, IO (YHKIIIOHYE Y «IPUPOIHUX» PEATbHUX CHUTYaIlIax
CHpHsi€ PO3MIMPEHHIO CIOBHUKOBOro 3amnacy LI Ta migBuiye piBeHb pO3yMIHHS
HUM pI3HUX MOBJIEHHEBHX Mojenei [1; 6]. Kopmycn yMOXKIHUBIIIOIOTh PO3B’A3aHHS
npo0iieM 13 TIIyMayeHHSM 1 BUKOPUCTAHHSAM CHHOHIMIB Ta «Mai>ke CHUHOHIMIBY,
TOOTO CIIB, SIKI HE € B3a€EMO3aMiHHUMH. 3HAYCHHS JIEKCEM, IO TICHO IOB’sSI3aHi 3
KOHTEKCTOM, PO3pI3HSAIOTH 3a mabioHaMu abo nmatepHamu (patterns) i gppaszamu, y
SKUX BOHH THUIIOBO BKUBAIOTHCSI.

[TincymMoBytouH, HaAroJOCMMO, IO KOPIYCHI CTY[li 30Cepe/KYIOThCS Ha
aHa131 MPUPOIHOT MOBH B YMOBaxX peayibHOro ()yHKIIOHYBAHHS 3 BUKOPUCTAHHIM
KOMIT'FOTEPHUX TEXHOJIOT1H Ha OCHOBI BEITUKHUX 332 00CSITOM, pEeTeIbHO BiIIOpaHux
Ta BIOPSJIKOBAaHMX TEKCTOBUX KOpITyciB. KopmycHa JIHIBICTUKA BIPOBAAWIA HOBI
METO/M aHAJII3Y JIHIBAJIBHOTO MaTepialy, pO3LMIUPHIIa MEXKI HAYKOBOTO AOCIIIHKEH
Hs, 3a0e3neunsa 3py4yHl 1HCTPYMEHTU sl €(EeKTHUBHOTO OINaHyBaHHS MOBOIO.
KoMmm'toTepHi JIHIBICTH MNOCTYTOBYIOTHCS CTATUCTUYHUMU W JIIHTBICTUYHUMU
3aKOHOMIPHOCTSIMHU, 110 OyJIM BHSIBICHI Ha MaTepiajli KOpHycy, JUisi CTBOPEHHS
KOMIT'FOTEpHUX Mojeneil MoBU. Koprycu BHKOPHUCTOBYIOTHCA AJI PO3POOKH W
HaJAIITyBaHHS aBTOMATH30BAaHUX CHCTEM, HAMPUKIAJ, MAIIMHHOTO TMEpeKiIany,
pO3IMi3HaBaHHs MOBJICHHS, 1H(QOPMAIIIITHOTO MOIIYKY.
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DEVELOPMENT OF SOFT SKILLS IN FOREIGN LANGUAGE CLASSES
FOR UNIVERSITY STUDENTS

For a modern highly qualified specialist, the availability of so-called “hard
skills” and “soft skills” is of key importance. Hard skills are professional skills that
can be taught and defined. These skills are taught to students at lectures, tutorials,
seminars, courses, etc. In order to acquire hard skills, it is necessary to gain
knowledge, learn certain algorithms and instructions. Soft skills are universal
competencies that are much more difficult to teach. These are personal qualities
depended on a person's character, family upbringing, natural abilities and the ability
to communicate and establish relationships, get out of difficult situations and take
responsibility for tasks.

An analysis of the scientific sources on the problem of developing soft skills of
university students in the process of learning foreign languages proves that despite
the fact that soft skills are the key to building a professional career in general, they
aren’t still considered urgent in the higher education system [1, 3, 4, 6, 7].

Valuable ideas about methods of forming soft skills can be found in English-
language popular science articles: in personal blogs of foreign educators or on the
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websites of educational agencies (e.g., British Council [7; 9]). This proves the
relevance and lack of research of this methodological aspect and the importance in
self-education and lifelong learning

In our opinion, the teacher should pay a lot of attention to the development of
soft skills in all classes at the higher education institution, since they are the
prerequisite for successful employment. Today, during the public discussion of
educational programs, employers repeatedly emphasize that the ability to work in a
team and establish relationships is the primary criterion for a highly qualified
specialist. The blog of Ms. Laura Brewer [5], Youth Employment Skills Specialist at
the International Labour Organization, highlights the competencies and skills needed
to be competitive in today's labour market. The six most important soft skills are
flexibility/adaptability; effective communications skills; problem solving; creativity;
interpersonal skills; teamwork. Ms. Brewer also gives advice to young people on how
to highlight their skills and abilities on a resume without any previous work
experience. In this case, the emphasis is on skills. Such a summary is called
functional [5].

From our point of view, one of the most effective methodical tools in this
context is the project method. In order to implement a complex individual task at the
department of foreign and Ukrainian philology of Lutsk National Technical
University, students of the 152" courses of all specialties at the beginning of the
semester receive a list of problematic questions, which are communicative topics
from the program material. The teacher divides the students into micro-groups of 3-4
people each, appoints a leader and provides the requirements for the project presented
with PowerPoint. The project is limited in time and is evaluated according to clearly
defined criteria. Students work independently on defining the subject and discuss
possible ways to solve the problem, look for the necessary material, analyse
information. To get the maximum score for this type of activity, students of each
micro-group must fully reveal their topic with the help of proper lexical content and
grammatical literacy. In addition, attention is paid to the structure of the presentation,
its delivery, correct pronunciation and pace of speech. Students’ good interaction
while presenting their work and eye contact with the audience are very important.
Their speech should be clear, logical and limited in time. As you can see, the project
method will be able to ensure the development of listed above soft skills.

Undoubtedly, direct communicative interaction is the key to developing soft
skills. That is why teachers of foreign languages should use in classes the elements of
discussion, debates and various interactive techniques such as “Microphone”,
“Aquarium”, “Openwork saw”, etc. These methods or techniques, being
communicative and problematic in nature, instil skills to cooperate, express
themselves correctly, listen intelligently, prove their points, work in a team. The
"Microphone” technique gives everyone the opportunity to say something quickly,
taking turns answering questions or expressing their opinion. Answers aren’t
commented or evaluated. It is important when some students are speaking, others
cannot interrupt them. “Aquarium” is a method that is effective for developing
discussion skills in small groups of 4-6 participants.
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Role modelling is the ability to interact in pairs or groups according to a given
scenario, where students act playing their specific roles. A stimulating game
introduces students to the conditions of certain economic, cultural, social or political
processes, procedures, phenomena that are as close to life as possible or otherwise
give them certain knowledge. We agree that students' soft skills as well as digital and
media literacy will be significantly improved if they are asked to deliver a report or
presentation that encourages students to search for information, and critically
describe and analyse multiple literary sources [3].

Another effective method that develops soft skills in foreign language classes
IS debates. It is a structured and specially organized public exchange of opinions
between two sides on a current topic. Its main tasks are to learn to analyse the
opinions of opponents, to be able to communicate on current topics, to cultivate
respect for opposing points of view, to develop oral skills of students’ speech. Debate
participants learn to defend their opinion, argue it, make logical and meaningful
conclusions, search for necessary information and work in a team. This type of
educational activity will allow students not only to improve their foreign language
skills, but also has an entertaining nature.

The debate will be more successful if it is organized in three stages:
preparatory, practical and final. The purpose of the first stage is to expand
vocabulary, arm students with language clichés, and learn how to write reports. The
topic and purpose of the debate is determined, students review the literature on the
topic in search of the necessary information.

The second is the game itself, which has a clear structure and time limit. A
specially appointed person monitors the regulations. Students are divided into three
teams of three to four people each. The first team proves a certain point of view
(thesis), the second refutes and presents counter-arguments (antithesis), the third are
judges who analyse the arguments of the teams and decide which of the teams wins.
The game has three or four rounds, where one player from each team performs. The
first participant makes an introductory speech on the problem and presents the
conceptual apparatus. The second one actually argues, proves the essence of the
thesis (antithesis). The third anticipates what the opposing team might say and argues
against it. The fourth summarizes the conversation of their team. After each round, a
cross-examination of team members is conducted to clarify the point of view of the
opponents or to identify shortcomings. Teams have the right to a 5-minute timeout
for negotiations with each other, which can be used immediately in full or in parts
[2]. The third stage is a discussion of the game with participants and spectators.

However, in our opinion, not only such exercises for the development of oral
speech form the best possible soft skills. A. Abbas [4, p. 368—369] proves that the
integration of authentic literary and musical works optimally stimulates the skills,
develops the emotionality of the participants of the educational process, their creative
and critical thinking. In addition to speaking, listening and reading, writing activities,
such as writing essays or blog posts, give good results. Students learn to formulate
and present an opinion, defend and prove their position. The topics presented for the
essay should correspond to current social and moral problems.

83



REFERENCES

1. Jnyrynosuy, H. (2014). Soft skills sk nHeoOxigHa cknamgosa miarorosku I1T-
daxiBuiB. Bicnux Xmenvnuyvkoeo nayionanornoeo yHieepcumemy. Ne 6 (219). C. 239—
242.

2. ImxapoBa, 3. [lebaTu sk meparoriuna texHosoris. [EnekTponHuit pecypc].
Pexxum noctymy: http://osvita.ua/school/method/technol/369/

3. Kopntom, I'.B. Po3Butok «soft skillsy y cTyaeHTiB — oiuH 3 Ba)KIMBHX
YHHHUKIB MTpalleBIamTyBanHs. — Pexxum noctymy @ https://visnyk.vntu.edu.ua/
index.php/visnyk /article/view/827

4. Abbas, A. (2013). Integrating the English language teaching and learning
process with soft skills. International Conference on Education and Language
(ICEL). Indonesia: Bandar Lampung University, P. 356-371.

5. Brewer, L. The top 6 skills today’s employers want. Work in progress. URL:
http://iloblog.org/2014/04/11/the-top-6-skills-todays-employers-want/.

6. Heckman, James, J., & Kautz, Tim, D. (2012) Hard Evidence on Soft Skills.
Working Paper 18121 ; National Bureau of Economic Research. June 2012. URL.:
http://www.nber.org/papers/w18121.

7. Mosquera, . (2018). Ideas to bring soft skills into the English classroom.
British Council. Teaching English: website. Available at:
https://www.teachingenglish.org.uk/blogs/ingrid-mosquera-gende/ideas-bring-soft-
skills-english-classroom [Accessed 19 May. 2023] [in English].

8. 10000 videos Soft Skills. URL : https://apkpure.com/10000-videos-soft-
skills/com.thv.softskills https://happymod.com/10000-videos-soft-skills-
mod/com.thv.softskills/original.html

Myroslava Chepurna,
PhD in Pedagogy, Associate Professor
Cherkasy State Technological University

FORMATION OF MULTICULTURAL COMMUNICATIVE
COMPETENCE IN THE HUMANITARIAN SPHERE

The result of the university practice that has developed in the field of
professionally oriented teaching of foreign languages is that in the process of
multicultural communication specialists who have a good command of a foreign
language, experience great difficulties in understanding the meaning of foreign
language professional communication due to ignorance of norms and values inherent
in the culture of another country, unformed multiculturalism worldview, personal
behavioral qualities necessary for effective intercultural communicational
environment. Thus, there were contradictions between: the need for specialists who
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are capable to carry out foreign language professional activities at the international
level and the lack of a didactic system of their training; one-dimensional,
monocultural worldview and demands of globally oriented world to a multicultural
reorientation of the system of views; low communicative register of a specialist and
the need for a wide spectrum of professional communication skills only at the level
of competence; disintegrated professional training and the need for holistic
personality development; fast aging of university education and the need to form
today those needs, knowledge, skills, abilities, types of behavior that will be
especially relevant in the future.

The main task of teaching foreign languages as a means communication
between representatives of different nations and cultures is that languages should be
studied in inseparable unity with the world and culture of people who speak these
languages. The main obstacle preventing the successful solution of this problem is
that we perceive other cultures through our prism, therefore, our observations and
conclusions are limited to its framework. Sometimes with great difficulties we
understand the meaning of words, deeds, actions that are not typical for ourselves.
Our ethnocentrism not only hinders intercultural communication, but it is also
difficult to recognize, because it is unconscious process. This leads to the conclusion
that effective intercultural communication cannot arise by itself, it is necessary to
study it purposefully.

It is important to emphasize that the linguistic problems of multicultural
communication are the result of difficulties, obstacles and barriers, arising from the
process of communication, due to the different language pictures of the world and
features of verbal and non-verbal communication. Analyzing studies on this issue, we
come to the conclusion that it is possible to distinguish some groups of barriers of
multicultural communication: cultural barriers, communication barriers, sociocultural
barriers, language barriers, barriers to non-verbal communication.

Mastering a professionally oriented foreign language multicultural
communicative competence in the humanitarian sphere is possible if the individual
combines the motivational, cognitive-operational, emotional-sensual and behavioral
spheres.

Based on this, it is necessary:

 to form motives aimed at expanding intercultural professional experience
through immersion in situations that reflect differences in subcultural values and
education of respect for these differences, unbiased, non-stereotypical attitude
towards them, focus on establishing professional contacts and relationships;

* to form a cognitive basis, which includes the ability to realize the general and
specific in the cultural-linguistic pictures of the world by means of comparison,
comprehension and acceptance of culturally specific differences, expressed in norms,
values, behavioral samples in the contexts of professional activity, which will allow
to overcome ethnocentrism, cultural shock will strengthen the adaptive mechanisms
of integration into the intercultural environment;

« to form patterns of behavior, giving them a tolerant character on the basis
ability to understand others, flexibility of linguistic and non-linguistic means, non-
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categorical judgement; to implement the process of formation of multicultural
communication based on cross-cultural technologies analysis and commenting on
profile authentic texts; contextual observation; training technologies of reflexivity,
professional behavior, emotional and speech sensitivity; methods of analysis of
professional incidents, solutions of professional significant case situations; self-
commenting of multicultural communication situations, analysis of professional
sensitivity, key informant; methods of associative deployment of professional
perspectives, analysis of culturally marked foreign languages funds.

The issue of formation of multicultural communicative competence in the
humanitarian sphere especially when learning a foreign language, is very relevant
today and requires further study.

Ceéimnana Kyxapvonox,
cmapuiuil 6uUKIa0au
eporcasnu ynisepcumem «Kumomupcoxka noaimexuixar

POJIb MYJBTUMEIA TA IHTEPAKTUBHUX 3ACOBIB Y
BUKJIAJAHHI AHI'JIIHCBKOI MOBU OHJIAMH

Y cyudacHOMy CBITI MIBHJKOTO TEXHOJIOTTYHOTO PO3BUTKY, BUKOPHUCTAHHS
OHJIAMH-PECYPCIB Ta AUCTAHIIMHOTO HaBYaHHS CTa€ BCE MOIIMPEHIMUM y 0aratbox
cdepax, BKIIOYAIOUU OCBITY. OCOOIMBO MOMYJISIPHUM CTAa€ BUKJIAIAaHHS aHTIIHCHKOT
MOBH B oHjJaiWH-(GopMmari. lle TIOSCHIOETBCS HE JMIIE TEeXHOJIOTTYHUMH
MOXKJIMBOCTSIMH, aJle W IepeBaramu, sKl TaKMH MiAXiJg MOXKE MPUHECTH. 3aBISKH
3BOPOTHOMY 3B'SI3KY 31 CTyJCHTaMM, OpIE€HTAIlll HA MOTPEOM HOBOTO IMOKOJIIHHS Ta
3pOCTaHHIO  JIOCTYIIHOCTI TEXHOJIOTIH, OHJIAaH-HABYAaHHS CTAJI0  3HAYYIIUM
HampsIMKOM Y BUKJIAJaHHI aHTJIIMCHKOI MOBHW. BUKOpUCTaHHS MyJbTHMEdia Ta
IHTEPaKTUBHMX 3acO0IB BIJIKPUBAE HOBI MEPCIEKTUBH JJI1 €(pEKTUBHOTO HAaBYAHHS Ta
3aJly4eHHs CTyACHTIB. Bukiiananus B oHnaiiH-(hopmaTi cTae Bce OUIbII MOMYJISIPHUM
y Cy4acHOMY OCBITHbOMY CEpEJIOBHUILI, HAJAalOYud THYYKICThb, JIOCTYIHICTh Ta
1HHOBaIliHICTh. [IpoTe, Ui  yYCHINIHOTO BUKOPUCTaHHS MYJbTHMEIla Ta
IHTEPaKTUBHUX METOJ/IB HaBYaHHS HEOOXITHO PO3YyMITH iX pOJb, BUKIUKH Ta
nepeBar.

3acTocyBaHHS MyJbTHMeENla Ta IHTEPAaKTUBHUX 3aco0iB Yy BHUKJIAJaHHI
aHTIIICHKOT MOBM OHJIAH Ma€ JeKiibka BaxiuBux poiedd. [lo-mepiie, BoHH
30aradyroTh HaBYAJIBHHWM Matepiall, 30KpeMa 3a JOTMOMOIOK BIEO Ta aymaio
MarepiaiiB, UTFOCTpaiii, rpadikiB, IHTEPAKTUBHUX MPE3CHTAIlId Ta EJIEKTPOHHUX
nigpydHukiB. [le momomarae cTyjaeHTaM OTPUMYBATH OUIBII HAOYHE Ta 3PO3yMije
npeCcTaBlIeHHs 1HPOpMaIlii, 10 MOJETHIy€e IXHE 3aCBOEHHS Ta PO3YMIHHS MaTepiany.

[To-apyre, MyabTUMEIa Ta IHTEPAKTUBHI 3aCO0M CHPHUSIOTh aKTUBHIM y4acTi
CTYJIEHTIB y HaBYaJIbHOMY Iipolleci. [HTepakTHBHI BIpaBH, IrpM Ta 3aBJAHHSA

A03BOJIAIOTE CTyACHTaM B33€MOI[i}ITI/I 3 MaTCpiaJIOM, BI/IpiH.IYBaTI/I 3aBJJaHHA,
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BUKOPUCTOBYBaTH CBOI 3HAHHA Yy MPaKkTUYHUX cuTyauisx. Lle crtumymioe ixHio
MOTHBAIIIIO Ta 3aI[IKaBJIEHICTh Y BUBYEHHI aHTJIIHCHKOT MOBH, a TAKOXX PO3BHMBAE TXHI
KOMYHIKaTHBH1 HaBHUKH [3].

Kpim TOro, BHUKOpHUCTaHHS TakuX 3aco0iB J03BOJISIE TIEPCOHATI3YBaTH
HaBYaHHS, MPUCTOCOBYIOUM MaTepiaiu Ta 3aBJaHHS /0 MOTPed KOXKHOTO CTY/CHTA.
Ile 3a06e3neuye Oubil e(peKTUBHUM Ta 1HIUBIYyIBHUHN I1AX1]1 10 HABYAHHS, a TAaKOXK
HaJa€ MOXKJIMBICTh OTPUMYBATH HETaWHUN 3BOPOTHUMN 3B'A30K Ta OIIHKY pE3yJIbTaTiB
JUTSI CTEKEHHS 32 TIPOTPECOM Ta BIOCKOHAJICEHHS HAaBHYOK CTYACHTIB [1].

OnHak, BUKOPUCTaHHS MYJIbTUME/1a Ta IHTEPAKTUBHUX 3aCO01B y BUKIJIaJaHH1
aHTJIACHKOT MOBH B OHJIAlfH-(QOpMaTI TaKOX BUKJIHMKAE MeBHI TpyAHouI. HeoOxigHO
MaTH JOCTYM JO BIAMOBITHOTO OOJaJHAHHS Ta MPOTrPaMHOro 3a0e3MeUeHHs, a TAKOX
3a0e3neunT CTablIbHE I1HTEPHET-MIAKIIOUCHHS. Bukiagayam HEOOXiAHO MaTu
BIJINOBIJIHI HABUYKH Ta 3HAHHSA JJI1 €(EKTUBHOIO BUKOPUCTAHHS IUX 3aco0iB. Kpim
TOTO, BOKJIUBO JOTPUMYBATHUCh MPUHIIUIIB O€3MeKH Ta KOH(D1ICHIIMHOCTI CTYICHTIB
1] Yac BUKOPUCTAHHS MYJIbTUME/1a Ta IHTEPAKTUBHUX 1HCTPYMEHTIB.

VY miacyMKy, BUKOPUCTaHHS MYJbTUMEia Ta I1HTEPAKTUBHHX 3ac00iB Yy
BUKJIQJaHHI aHMIKChKOI MOBHM OHJalH Mae Oaratro mepeBar. Ili 3acobwu
3a0e3MeuyloTh HAaOYHE Ta 3pO3yMiJIe NPEJCTaBICHHS Marepialy, aKTHUBHY y4acTb
CTYJICHTIB Ta MEpPCOHAI3AII0 HABYaHHA. 30KpEMa, BiJI€O, ayAi03amucH, LTICTpalli
Ta a”iMalli MOXXYTh BHUKOPHUCTOBYBATHCS HJisi MOSICHEHHS TpaMaTHYHUX MpaBUl,
BUBYCHHS HOBUX JIEKCHYHUX OJMHHUIIL Ta PO3BUTKY MOBJICHHEBHX HABUYOK, IO
poOUTH HaBYAHHS LIKABUM Ta MPUBAOIMBUM ISl CTYACHTIB.

Cnig  3a3HayuTH, MYJIBTUMEAINHI PpPECypCH CTBOPIOIOTH IHTEPAKTHUBHE
CepeloBHUILE NIl B3a€MOJIl CTYAEHTIB 3 MOBHUM MatepiasioMm. Lle Bkirouae irpu,
BIIPAaBU 3 BUOOPOM MPABWIBHOI BIANOBIAl, CUMYJISIII0 PEAIbHUX CUTyalld Ta 1HIII
AKTUBHOCTI, $IKl CHPUSIIOTH MPAKTULI MOBJEHHS Ta PO3BUTKY KOMYHIKATUBHHX
HaBU4YOK [2]. Takox BapTo 3a3HAUUTH, IO MYJBTHUMEAINHI Marepiaau JeTKo
JOCTYIIHI 1 TOUIMPEH] 3aBISKH PIZHOMAHITTIO OHJIAWH-PECYpCiB Ta MOOUIBHUX
nonatkiB. Ile mae cTyneHTaM MOXKIIMBICTh BUUTUCSA B OyAb-SIKUM 3pYyUHUN I HUX
gac, a TaKOX CaMOCTIMHO BHOMpAaTH MaTepiaiu, sKI HallKkpallle BiNOBIJAIOTh IXHIM
notpebaM Ta IHTEpecaMm.

3aranom, BUKOPUCTAHHSA MYJIbTUME/la y HAaBUYAaHHI aHTJIIMCHKOT MOBH CIIpHUSE
e(eKTUBHOMY 3aCBOEHHIO MaTepiandy, aKTHBHIM ydYacTi CTYAEHTIB Ta 3PY4YHOCTI
HaBYaHHA. KpiM TOro, BOHO pO3IIMPIOE MOXJIMBOCTI HaBYaHHS Ta CTBOPIOE
CTUMYJIIOIOUYE CEpPEeIOBHIIE AJIsI PO3BUTKY MOBJICHHEBHX HaBWYOK. [IpoTe Ba)ximBo
nam'atatd, 10 MyJbTHUMEZla Ta 1HTEPaKTUBHI 3acOOM CIiJi BUKOPUCTOBYBATH 3
METOI0 TIOKpAIICHHS HaBYAJIBLHOTO TIPOIECY Ta IOCATHEHHS HABYAJIBHUX IIJICH,
BpPaxOBYIOUHU MOTPEOU Ta 0OCOOIUBOCTI CTY/ICHTIB.
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ARTIFICIAL INTELLIGENCE AND ITS IMPACT ON
HIGHER EDUCATION

Artificial intelligence (Al) is defined as the ability and development of
information technology-based computer systems or other machines to complete the
tasks that usually require human intelligence and logical deduction. Even though Al
can make the world a better place, Al comes with its own issues [2]. Artificial
Intelligence is classified by capabilities: Artificial Narrow Intelligence (ANI) and
Artificial General Intelligence (AGI). ANI, or weak Al, is the type of Al that has
been achieved so far. AGI, if ever reached, would be comparable to human
intelligence [1].

Higher education is impacted by Al in many ways. First, Al has sweeping
impact on curriculum in higher education. The strength of Al is its speed, accuracy,
and consistency. On the other hand, Al is still weak in soft skill such as creativity,
innovation, critical-thinking, problem-solving, socializing, leadership, empathy,
collaboration, and communication.

One of the Artificial Intelligence tool is ChatGPT. It has already been applied
widely in different functions of higher education. Due to its ability to generate and
assess information, ChatGPT can play a range of roles in teaching and learning
processes. Together with other forms of Al, ChatGPT can improve the process and
experience of learning for students. To do this, ChatGPT can be used as a standalone
tool, or it can be integrated into other systems and platforms used by HEIs. ChatGPT
can perform many simple or technical tasks (e.g., basic research, calculations,
proofing). But we should consider that ChatGPT is not currently regulated and the
main concern that has been expressed about ChatGPT in higher education relates to
academic integrity [3]. HEIs and educators have sounded alarm bells about the
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increased risk of plagiarism and cheating if students use ChatGPT to prepare or write
essays and exams. This may have deeper implications for subjects that rely more on
written inputs or information recall, areas that ChatGPT can better support. There are
also concerns that existing tools to detect plagiarism may not be effective in the face
of writing done by ChatGPT.

Thus, used ethically and with due consideration of the need to build
individual and institutional capacity, ChatGPT can provide students with a more
personalized and relevant learning experience, make administrative processes more
efficient, and advance research and community engagement. Use ChatGPT with care
and creativity while some states and HEIs have blocked ChatGPT, most governments
and HEIls are seeking ways to adjust to a world in which Al has become more
widespread, accessible, and easy to use. In that sense, ChatGPT can be used but
requires both care and creativity to ensure that it is handled ethically and
appropriately.
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I'anna Jlewenko,
00Kmop ¢pinon. nayk, npoghecop
Yepracovkuil 0eparcasHUull mexHol02iYHULl YHIgepcumem

IHTEPMEIIAJIbHU BUMIP CYUYACHHUX
JUITEPATYPO3HABYUX JOCJLI’KEHDb

CyuacHuit BEKTOP PO3BUTKY JiTepaTypO3HABUNX JOCTI)KEeHb
XapaKTEPU3y€EThCS MIACUICHHSIM TEHJICHIIIT A0 aHai3y 1HTEPCEMIOTHYHOCTI TEKCTIiB
PI3HOMAaHITHOI TPHUPOIW, IO HaJeKaTh JO PI3HUX BHJIB MHCTENTBA, Ta IX
B3a€MOMPOHUKHEHHSI K PI3HUX CEMIOTHYHHUX CHCTEeM — T0e3ii, KUBOIMHCY,
kiHemarorpadii, IacTUYHOr0 MHcTenTBa Tomo [2, c¢. 430]. OgHUM 13 KIFOYOBUX
MOHSAThH IHTEPCEMIOTHYHOT HAYKOBOI MapaJurMH € MOHATTA IHTEPMEA1aTbHOCTI.

[aTepmenianbHi cTyaii 3’siBunucs HanpukiHii 1980-x — Ha mouatky 1990-x
pokiB (I. Paescki, K. KitoBep, B. Boibd Ta iH.), a cam TepMiH «IHTepMeIiadbHICTh
YBIMIIOB y HaykoBuil 00ir y 1983 pomi 3aBasku HIMEIBKO-aBCTPIMCHKOMY
nocnigauky A. XanzeHn-JIboBe, sIKUi TPE3E€HTYBAB 1€ SBUIIE SIK HOBY JOCIITHULIBKY
napaaurMy. BueHuiéi 3BepHYB yBary Ha pI3HUIIO y CHOCO0ax TPaHCIIOBAHHS
MHUCTEIBKOTO TBOpPY, BHOKpeMuBIIM (1) MynpTUMEIIHY Mpe3eHTallllo, sKa
npUTaMaHHa CHHTETUYHUM BHJIaM MHCTeNTBa (KiHemaTorpady, Tearpy Ta 1H.), 1
(2) MoHOMEIFiHY TIPE3CHTAII0, IO 3IIHCHIOETHCS HUISXOM  IiIHOPSAIKYBAHHS
crocody Tmepemadl XyAOXKHBOTO TBOpPY 3acob0aM TEBHOTO BHJIY MHCTEITBA
(mTteparypa, xuBomuc Tomo) [auB. 3, c. 163]. 3a A. Xauzen-JIrosge,
iHTepMenianbHIiCTL — 1€ Tepekiaa (3 MOBH OJHOIO BHUAY MHCTEITBA Ha MOBY
IHIIOT0) B MeEXaX OJIHI€I KyJbTypu a00 00’€IHAHHA MDK PI3HUMHU €JIEMEHTAMH
MHUCTEITBA B MOHOMEIIHOMY a00 MyJIbTUMEIIHOMY TEKCTI [1uB. 4, c. 16]. IIpote y
MIMPIIOMY PO3YMIHHI 1HTEPMEMIAIBHICTh CTOCYETHCA 63AEMOOIi PI3HUX BHJIIB
MUCTEITBA (JITEpaTypu, My3UKH, >KUBOIHCY, CKYJIBITYpPHU, KIHO, TOIIO), a ¥ (HOKyci
IHTepMEIIAIbHUX JIOCIIIKEHb 3HAXOAAThCS CXO0XKI (PEHOMEHHM, MPHUTAMaHHI Pi3HUM
cthepam muctenrsa [8, c. 44].

Ha nymky nocmigaukiB [3, ¢. 164], Teopis iHTepMeIiaJIbHOCTI TICHO OB’ sI3aHa
13 Teopiero Menia (podotun M. Makiroena, B. ®@mroccepa, B. benpsamina, @. Kirtiepa,
[. CmupHOBa Ta iH.), Ie T MeAia po3yMiIOTh [IEBHI BEKTOPH XYyI0KHbOI KOMYHIKaIlii
MI)K MOBaMHU pi3HUX BHAIB MHUCTeNTB. Pi3Hi Menia, 3a B. ®mtoccepom, MOXKYTbH
BCTYNaTW y 3B’SI3KM B3a€EMHOTO O3HauyBaHHS. [lpu 1mpoMy KOXKHE Mefmia Mae
KOHKPETHY MaTepiaibHy CTPYKTYPY, SKa MICTUTh KOJI, HAPUKIIAI: ISl dKUBOIIHCY —
e Kouip, AJigd rpadiku — JdiHis, 78 My3UKH — HOTH, 0 (PIKCYIOTh 3BYKH [1, c. 74].
bynp-sika XynoxHsa @opma Oepe akTUBHY yd4acThb y KOMYHIKalii, a HaalJIeHl
cnenupiuHUMHA O3HaKaMM XYAOKHI ()OpMU PI3HUX BU[IB MHUCTEITBA B3a€EMOMAIIOTH
MDK c00010. 3pocTatoua MOMYJSPHICTh IHTEpMEIIaNbHUX CTYyAiH, BBaxae [. Pimm,
MOSICHIOETBCSI THM, 10 B CyYacHy IU(pPOBY emoxy Oarato BHUTBOPIB MHCTEIITBA,
KyJIbTYpHUX apTe(akTiB, JITEPATypPHUX TEKCTIB Ta IHIMUX KYJIbTYPHUX KOH(ITYpaIlii
a00 KOMOIHYIOTBH Pi3HI JKaHpH, CTWIII Ta 3acobu mepemaBanHs iH(opmarii (media),

91



a0o0 CIIBBIIHOCATHCS 3 IHIIMMU TaKUMH 3ac00aMU Yy Halpi3HOMAaHITHIIII CIIOCO0H [6,
c. 1].

He3Bakaroun Ha BeNIMUE3HUN IHTEPEC JOCTITHUKIB JI0 I1HTEpMEIiaIbHOL
npoOJieMaTUKU,  MNUTaHHA  NOpO  yHiIpIKOBaHE  MOTPAaKTyBaHHA  TEPMIHY
«IHTEpMEIaIbHICTE» 1 J0Cl 3aluiiaerbest BigkputuMm. Tak, 3a K. Kimroepow,
IHTepMEIIAJIBHICTh OXOIUIIOE yCi BHUIM B3a€EMO3B’SI3KY 1 B3a€EMOJIII MK PI3HUMH
memia; JI. EnectppboM BBaxae 3a HEOOXIJIHE CIOYATKy BU3HAUUTUCS 13 MOHATTAM
«Memia», 1 JWIe TOTIM aHai3yBaTh iXHIO B3aemomito; JDk. belitman merepminye
IHTepMEMATBHICTh Yepe3 MOHATTS CEMIOTHYHOro Moaycy; 0. Mromiep mpormonye
BpaxoBYBaTH COLIANbHI i ICTOPHYHI XapaKTEPUCTUKU 1HTEPMEAiaTbHUX MPOIIECiB [7,
c. iv]. Inmi mocmigauxu (I. ITex, Y. lIpsorep, 1. Bopucosa, H. Timywnina, C. ITerpoa
Ta  1H.)  pO3MIAJAIOTh  IHTEPMEMIANBHICTh  SK  MoAaudikamiro  Teopli
IHTEPTEKCTYaJIbHOCTI, aJalTOBAHOI JO MIKMHUCTELBKUX B3a€MO3B’sA3KIB [3, c. 163].
Bce 1ie cBimunTh Mpo CKIATHICTD 1 OararoacnekTHICTh (PEHOMEHY 1HTepMeEIiaIbHOCTI
Ta HEOOXITHICTh YIOPSAIKYBAHHS METOJIOJOTIYHUX 3acaj] oro BuBueHH. [Ipu nibomy
1. Bpyn i b. lllupMaxep BKa3yioThb Ha KOMIUIGKCHHH XapakTep iHTepMeNialbHOCTI:
el TepMiH O3Hayda€ 1 00 ‘ekm AOCTIHKEHHS, 1 Memoo NOCHIIKEHHS, 1 meopito Tpo
Kareropii moAioOHuX sABuII 5, c. 4].

Ha naymky [I.Pinmma, opHi€ro 3 TOpUYMH, 10  YHEMOXKIIUBIIOIOThH
dbopMyIIFOBaHHS €IMHOTO BHU3HAYEHHS 1HTEPMEIAIbHOCTI, € Te, 10 Ied (eHOMEH
Ha0yB CTaryCcy KJIIOYOBOTO TEOPETHYHOIO TMOHATTA Yy UUIH HU3Il  cdep
TYMaHITapHOTO 3HAHHS Ta MHUCTELTBA, Ccepel SKUX: JITePaTypO3HABCTBO,
TE€aTPO3HABCTBO, KYJIbTYPOJOTIUHI CTy.ii, 1CTOpisl MHCTEUTBa, MY3UKOJOTi,
cowiofioris, ¢imocodisi, (HiIbMO3HABCTBO, ICTOPisl KOMIKCIB, Meia CTyAll TOIIO, —
TOOTO y THX cdepax, 10 MarTh COPaBy 3 «IHTEPMEIIAJbHUMU CY31p IMI»
(intermedial constallations), ski, B cBow depry, MOTpeOYyIOTh CIEIiali30BaHUX
nigxomiB 1 Bu3Ha4yeHb [6, c¢. 1]. Ilo cTocyeTbcsi 1HTEpMEIIaTbHOCTI BIIACHE
BEpOAIIbHUX TEKCTIB, TO BOHA AKTYalI3yEThCS 3a PAXYHOK BKIIOYEHHS y TEKCTU
MaJIOHKIB Ta UTIOCTpAIlliid, a TAKOK MOCUJIaHb Ha BIZICYTHI Y CAMOMY TEKCTI1 Bi3yaJbHI
300pakeHHsl (CTaTWyHl 1 pyxomi, aHajoroBli 1 1M(poBi), 3aCTOCYBaHHS
KiHeMaTorpagpiyHUX MOJYCiB, YBEACHHS 0 TEKCTY MY3UYHUX CTPYKTYp 1 TEM TOIIO
[Tam camo, c. 2].

[aTepMenianbHi JIiTepaTypHl CTYAll 30CEpeIPKeHI MEepPEeBa)KHO Ha BHUBYCHHI
B3a€MO3B’S13KiB MK ciioBoM (WOrd) i 300pakeHHsM (image), mo audepeHIiFoThCS
HACTYIHUM YUHOM: 1) BKIIFOUEHHS 300pakeHb Ha OOKJIaIMHKAaX TBOPIB, MIHIATIOPHUX
MaJIOHKIB Yy CEepeIHbOBIYHUX TpakTaTax abo rpaBioop (K, HampHUKIad, Yy HOBEI
B. Bynd «KopomiBcbkuii camy), a TakoX BepOanibHO-BI3yalibHI KOMOIHAIlT >KaHPIB
(manpuknan,  nocTMoAepHicTChkui — Tpadiunuid  HapatuB Il Kapacika 1
. Mazyuemmn — agantanis pomany II. Octepa «CxkisiHe micToy); 2) Tunorpadidsi
HOBAIlli, KO TEKCT 1 300paKeHHS € PIBHONMPABHUMHU CKJIAAHUKAMU 1 (POPMYIOTH
€IWHE 11UIe (HampUKIaI, Tak 3BaHl «1uGpoBl BipIi»); 3) ekdpasic — Onmuc KapTHH,
MaJItoHKIB, (hoTorpadiii, CKyIbOTYp Y TEKCTI [TaMm camo, C. 4].

VY mitepatypHiit konuenii I. PaeBcki 3ampomonoBaHO kiacugikaiiito, sKa
BpaxoBy€ SIK BHYTPIIIHI, TaKk 1 30BHIIIHI KOH]Iirypauii pi3HHX BHJIB MHUCTEILTB.
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3rifHO 3 1i€I0 KOHIIEMIII0 MOKHAa BHOKPEMUTH TPH Kareropii MeiaabHHUX
KoHpirypamiii: 1) megiaapHi koMOiHaIli (60 MynbTUMeE 1A / 3MIIIaH]1 Meia): orepa,
KiHO(1IbM, TeaTpallbHa BHCTaBa, KOMIKC, KOMIT'IOTEpHA IHCTAJSINS TOIIO);
2) MenianbHl  TpaHCHO3WMII  (agamTaiiss JITepaTypHOro TBOPY, HOBEi3allis
KiHO(1IbMY); 3) iHTEpMEiaiabHI MOCUJIaHHs (IMOCHJIAHHS Ha XYIO0XKHIA TEKCT abo
MY3UYHHMM TBIp; IMiTallisd KiHeMaTorpadiuHUX TEXHIK 1 MPUUOMIB — «PO3UMHEHHS
300paxkenns (dissolves), HaBemeHHs nepeaHbOoro Iutany (zoom shot), Texwika
MoHTaxy (montage editing) Tomio; AECKPUNTHBHI MOJIYCH B JTEpaTypHOMY TBOPI,
0 CTBOPIOIOTH Bi3yalibHI €eKTH ad0 BIACHIAIOTH 10 TIEBHOTO Bi3yaJdbHOI'O TBOPY
MHUcTenTBa (ekdpasic)).

OaHMM 13 IEPCIIEKTUBHUX HAMPSAMIB PO3BUTKY 1HTEpMEIiaTbHUX CTYAIN BUEH1
BBAXaIOTh JOCIIJPKEHHS] )€HOMEHY TPAHCMeAIaJIbHOCTI, III0 OXOIUIIOE KaTeropii, Kl
€ TEBHOIO MIPOK YHIBEPCAJIbHUMH Ta EKCIUNKYIOTBCA Yy PI3HOMAHITHUX MeJia
(manpuxnan, (GiKIiOHATBHICTh, PUTMIYHICTb, CEPlaJIbHICTh, HAPATUBHICTH, NEBHUMN
HaOlp MOTHBIB 1 TeMaTHYHUX Bapiamiid) [6, c. 15]. IlepcrekTuBu Hamoro
JOCIIKEHHSI BOAUaeMO y MOAANIBIIOMY BHUBUEHHI ITUX KATETOPiH, 110 CIPUATHME
GbOpMyBaHHIO IHTEPMEIIATIbHOTO KOHTEKCTY HAayKOBHX pO3BIIOK Yy TUIONIUHI
(b170JI0TIYHOTO aHATI3Y JIITEPATyPHUX TEKCTIB.
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DEVELOPMENT OF INTERPRETATION SKILLS FOR WORK IN
INTERNATIONAL TOURIST ACTIVITY

The inbound and outbound international tourism are successfully developing in
the modern world, which naturally requires highly qualified specialists in the field of
tourist and excursion services, including escort interpreters. Within the framework of
the international investment program “One Belt, One Road” (since 2013), KRN has
started actively expanding the infrastructure in more than 70 countries and
international organizations [5]. As a result, cooperation in the field of tourism has
become a new bright side in the relationship of strategic partnership and cooperation
between China and Ukraine.

Escort interpreter is a rather narrow specialty, which requires not only a high
level of knowledge of foreign language in the field of excursion activities, but also
professional knowledge, skills and abilities in the field of tourism and excursion
services [2].

Translation is always done for certain purposes. The translator always seeks to
perform a task that he/she has chosen or received from the customer, in whose
interests or on whose behalf the translation is carried out [1].

Hutchinson and Waters notes that linguistic professional competence provides
for theoretical knowledge in the field of translation studies, knowledge of translation
strategies, its tasks and goals, translation difficulties and principles of overcoming
these difficulties, translation transformations [3].

However, the study of domestic and foreign scientific literature on the
problems of the development and improvement of translation competence showed
that this aspect still remains poorly studied. According to Fedotova, translation
competence is a meaningful component of the ability to perform professional
translation activities in the form of a set of certain translation knowledge and skills to
convert a work in one language into a work in another language, as well as the
experience of such activities, which ensures success in solving translation problems”.
Dewey and Kilpatrick clarify that “the development of a translation competence is
effective provided the observance of the main stages of translation activity: acquiring
professional knowledge, analysis of the original before translation, translation itself,

94


https://www.researchgate.net/%20publication/273011987_Intermediality_Intertextuality_and_Remediation_A_Literary_Perspective_on_Intermediality
https://www.researchgate.net/%20publication/273011987_Intermediality_Intertextuality_and_Remediation_A_Literary_Perspective_on_Intermediality
https://www.researchgate.net/%20publication/273011987_Intermediality_Intertextuality_and_Remediation_A_Literary_Perspective_on_Intermediality

editing and evaluation of the translated text. The following components of the
translation competence are identified in accordance with these stages: psychological,
analytical, synthesis, correctional and evaluative”.

Therefore, the structure and content of the translation competence of escort
interpreters have not been determined so far, no special methodological materials, no
effective model and method of its optimization have been developed. In most cases,
the current recommendations on this competence are reduced to its development in the
process of learning a foreign language in higher educational institutions (HEISs) [4].

However, to ensure competitiveness in the global tourism market, quality
communication is needed, especially if the flows between China and Ukraine
increase every year on an equal footing [6].

According to recent studies, the number of visitors from the country of the sun
in 2017 was 29,530, compared to 12,699 people in 2015. In 2018, according to
statistics, 11% of all foreign tourists in Ukraine are Chinese [7]. Our hypothesis is
that in the modern market of the tourism industry of Ukraine and China it is
necessary to create a positive image of the state in the cross-years of tourism and the
above-mentioned international investment project.

To simplify the process of collecting examples and standards of behaviour in
intercultural communication, providing effective (excellent) performance of an escort
interpreter, we took CEFR (Common European Framework of Reference) as a basis
of the description of language communicative competences, compiled tables of
linguistic and general communicative competences of escort interpreters, and
proposed to our experts from two groups:

(1) Group of employers, both men and women, 20 people: aged 30 to 55,
formerly experienced escort interpreters with higher education and a high level of
language proficiency;

(2) A group of tourists, both men and women, 20 people: customers of travel
companies aged 30 to 60, with higher education, native speakers.

The importance of the competences in the work of escort interpreters was first
assessed on the “yes-no” principle (to exclude competencies that are not important).
As the experts were no unanimous about such competencies, the next round of
assessment was required. The experts assessed the competencies on a five-point scale
in the second round of the survey, which allowed combining the method of direct
attributes and the survey to assess the competencies of escort interpreters. The experts
were then asked to rate personal competencies in more detail on a scale of importance
from 0 (“absolutely not important”) to 2 (“really important”). The data of
questionnaires of each group were entered in special tables for each group of
competencies (linguistic and other communicative competencies), the names of
competencies were translated into Ukrainian, abbreviated to one-two-syllable code
names. The sum of the scores of all experts of the group in this competence was
divided by the number of experts (const=20).

As a result of the research, the article presents a scientific and practical
justification for the need to optimize the development of translation competence in
escort interpreters for work in international tourism, where optimization of the
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development of translation competence is achieved by using the developed model and
method. The main methodological and practical provisions for optimizing the
development of the translation competence in escort interpreters were presented
based on the results of studying and generalizing the experience of training escort
interpreters.

The analysis of the information obtained during the survey and data processing
gave the following results: according to the tables of importance of competencies for
the escort interpreter, the total average scores were equal for both groups (8.22 and
8.23), but differed significantly by competency groups: The total average score of
linguistic competencies for tourists was lower than for employers (3.87 and 4.13,
respectively).

The total average score for other communicative competencies was higher in
both groups than the score for linguistic competencies; moreover, in the group of
tourists it was higher than in the group of employers (4.36 and 4.09), respectively.

The study of expert opinions from two groups confirmed the hypotheses of the
study that employers and customers differently assess the importance of linguistic
and general communicative competencies.

While professional competencies come to the fore for employers — knowledge
of the touristic objects and excursion techniques (5 points); linguistic:

» general LC, overall language performance (4.65 points);

* speech rate 4.6 (points);

» consistency and consonance (4.5 points);

as well as general communicative skills related to public speech:

* long monologue (4.85points);

* public speech skills (4.75 points);

* description experience (4.65 points);

and intellectual: the ability to learn and remember, flexibility (4.55 points);

for tourists communicative competencies are more important:

 leisure skills, attitude and interest, ability to diverge from traditional
approaches in understanding cultural differences (4.85 points),

» ability to overcome stereotypical relationships (4.75 points),

» moral and ethical values, heuristic abilities (4.65 points),

* socio-cultural knowledge, life skills and readiness to shift the cultural point of
view (4.65 points);

« ability to learn (4.6 points);

« intercultural awareness, the ability to find connections between cultures (4.55
points);

Professional skills and personal competencies are equally important — 4.7 points.

Systematization of data assessing the importance of personal competencies on
a scale showed that most experts from the group of employers (14 people) rate
intellectual competencies above psychological (average score above 4.5), while most
experts (16) from the group of tourists rate psychological competencies higher (score
higher than 4.5) than intellectual.
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The hypotheses of the study were proved based on the study of expert
opinions:

Hypothesis 1: If native speakers and non-native speakers are asked to assess
the importance of language communication competencies in the work of an escort
interpreter, the aggregate results of expert assessments will be different for the group
of native and non-native speakers.

Hypothesis 2: While for employers (non-native speakers, but confident users)
the priority in the assessment of applicants are proper linguistic, professional and
intellectual competencies, for customers (native speakers) general communication
competencies, intercultural communication skills and psychological qualities
(communicative potential) are more important.

The practical significance of the study lies in the development and
implementation in educational practice of an appropriate program to optimize the
process of translation competence of translation guides, which involves working out
and applying in practice professionally oriented language situations in improving
foreign languages that contribute to the translation competence of escort interpreters.

The competencies that are most important from the standpoint of consumers of
the tourist product were identified (based on the calculation of the average score of
expert assessments in a group of tourists). As we assume application of results of
work within the customer-oriented approach, these skills and qualities formed the
basis of the model of competences developed for SPb-Travel:

* Thriving for communication and dialogue;

* Leisure skills;

* Relationships (openness, interest);

* Ability to diverge from traditional approaches;

» Overcoming stereotypical relations;

* Professional skills;

* Personality qualities;

* Values (moral and ethical);

 Heuristic abilities;

» Socio-cultural knowledge;

* Life skills.

The findings are important for future research in tourism and foreign language
teaching methods, due to the strengthening of economic and tourism ties between the
countries, including some direct flights and visa-free travel.
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CHICANA LITERATURE AS A CULTURAL PHENOMENON

Decades ago, literary critics were of little interest to representatives of various
ethnic, racial, and immigrant groups in U.S. literature. Today, completely unknown
literary sub-traditions are increasingly coming to the fore. If the African-American
component in American literature was criticized in the early twentieth century, Indian
and Jewish - in a few decades, Asian-American and Latin American literature belong
to little-known traditions, but those that are developing rapidly.

In addition, Ukraine's independence opened up fundamentally new
opportunities and prospects for full-fledged domestic literary studies. It has finally
been able to address issues that have long been ignored or interpreted in a distorted
light.

The urgency of the work is due to the current state of American studies, one of
the main tasks of which is the problem of revising the general cultural and theoretical
canon of modern literary criticism, as well as the need for detailed study of Mexican-
American writers. One of the most famous among them is the Mexican-American
poet, writer, essayist Ana Castillo. The aesthetic significance of the writer's work lies
In the fact that she developed her own feminist discourse - xicanism, and embodied it
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in her novels. The study of her work forces literary critics to take a closer look at the
differences between the feminism of women whose skin colour differs and introduces
a new term into literary circulation. Mexican-American literature is of great interest
to scholars, as the characteristics of this sub-tradition are multifaceted, intense
cultural interaction of a frontal nature, a combination of Indian, Spanish, Mexican,
Anglo-Saxon elements. In the United States, there are already works devoted to the
analysis of the works of individual writers of Chicano, Mexican-American folklore,
but a holistic picture of the development of this literature is not yet available. The
desire to re-evaluate the literary process in the late 70's and 80's of the twentieth
century in the United States became widespread. The concept of multiculturalism was
defined, transferred to the sphere of mass use, and this in turn influenced the literary
process itself. Researchers looked at the literary canon, the literature of ethnic groups,
the role of women writers in the history of national literature differently. There is no
doubt that the multiplicity of regional traditions and the complex interaction with
ethnic literatures that retain their identity have determined the specifics of US
literature. Therefore, previously unknown marginal literary traditions of African
Americans, Chicanos, Native Americans, Asian Americans are now studied in
universities, their works are included in anthologies. The names of immigrant writers
from around the world, Americans "through a hyphen", appear in the pages of literary
magazines, their works are studied in detail by American critics. Within the complex
of problems related to the reproduction of a holistic picture of artistic creativity in the
United States, of particular interest is the question of the Mexican-American
phenomenon in US literature. It is quite interesting to study because it has absorbed
the traditions of the ancient civilization of the Incas, Aztecs and Maya, and is a
conglomeration of Mexican and European cultures.
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Japuna Konecnuk,
KaHo. ¢hinon. Hayk, 0oouenm
Yepracovkuil 0eparcasHUull mexHol02i4HULL YHIgepcumem

OCOBJIMBOCTI IEPEKJIALY KIHOAUCKYPCY

Kinemarorpad Bigirpae BaXJIMBY pOJb B JKUTTI KOXXHOTO Ta SBISETHCS
3aC000M PO3KPUTTS €THOKYJIBTYpHOI crienudiku Hamii. Came TOMy THepes CydacHUM
nepekagadeM mocTtae nmpobieMa aganTarii KIHOTEKCTIB s Tisgava. Pi3Hi acnekTu
(Taki SK JKaHpPOBa BaplaTHBHICTh, KYJAbTYPHI Tpajullii, icTOpuko-reorpadidHi
(akTOpH TOIIO) YCKIAAHIOIOTH MPOIIEC TMEPEKIaTy Ta HOTO SKICTh,

VY nporueci nepexnany GuibMy mepes nepekiaagadyeM moctae 0araTo 3aBliaHb,
30KpeMa, BUOIp CTpaTeriii 1 TaKTUK ISl BIATBOPEHHSA Ta aJalTyBaHHA pealii 10
KyJIbTYPHUX CTEPEOTHUIIIB IUisiada, O€3eKBIBAJICHTHOI JIGKCUKU, 1HTEPTEKCTYyaIbHUX
enemenTiB. Ha nymky 1O. Jlormana, okpim JIHTBICTUYHUX, IEPEKIIaiad Ma€ CIPaBy 1
3 mpobieMaMu TEXHIYHOTO xapaktepy. lle ojHO3HAYHO BIUIMBAaE€ Ha pPIBEHb
€KBIBaJIEHTHOCTI Ta aJIEKBATHOCTI MEPEKIIAy, a TAKOK MOTO TEXHIYHOT'O BIATBOPEHHS
Ha €KpaHi, TOOTO, CMHXPOHHOCTI apTUKYJAIIi aKTOpPIB Ta PEIUIK JayOJepiB, IO,
BIJIMTOBITHO, TPU3BOJUTH 10 CKOPOUYCHHs Ta noAaBaHHs ¢pa3 [7, ¢. 315-323]. Takox
MIOCTAa€ 3aBJaHHs MepeaTH TIIs1a4eBl 3ayM aBTOpa, SIKUil BITOOpaKEHUI HE JIUIIE B
ClOBaxX, a 1 y BepOaJbHOMY MOBJIEHHI, TUTpPax, IICHAX, HACTPOi TPU aKTOPIB,
aptukyJii [1, c. 116].

BaxxnuBo BpaxoBYBAaTH IJIBOBY ayJIWTOPIO, BIJTBOPIOBATH CHELM(PIUHUI
TYMOD, CJIEHT, JKaproHi3MH, 30aJJaHCOBAaHUN PIBEHb BYJIBIAPHOCTI. AJIKE€ TOJIOBHUM
KpUTEPIEM YCIIIIHOTO KIHOMEpeKIaay € Woro Onm3bKicTh riasgadeBl. B. KpacHux
BBaXKa€, MO0 €KBIBAJICHTHICTh, BIIXOAUTh Ha APYTHH TJIaH, @ OCHOBHHUM 3aBIaHHIM €
aJieKBaTHaA Mepeiada 3MiCTOBOIO HarmoBHeHHs Gitbmy [6, ¢. 7-40].

[Ipn mnepekyami KIHOTEKCTY TIEpeKyajad TOBUHEH TIiepelaTh He JIUIe
CUHTAaKCUYHY Ta CEMaHTUYHY CTPYKTYypH, a ¥ (YHKIIOHATBHUN Ta MparMaTHYHUAN
acniektu [4, c. 44-58]. Came TOMy, AOCTIBHHMI TeEpeKiIaJ HE MOXKE IMOBHOIIIHHO
nepenatu Bech 3MicT. I'. JleHncoBa HalWOUIBIIOW MPOOIEMOIO BBa)Ka€ BU3HAYEHHS
MO>KJIMBOCTEH TPAaHUYHOTO PIBHA ajamnTarlii TeKCTy 10 1HIIOMOBHOI KYyJIbTypH, i€
ICHy€ 1HIIA CHCTEeMa I[IHHOCTEW Ta MOHAThH, IO CIPUYHHSIE BTPATH Yy CIPUNAHATTI
Yy>KO1 JIIHTBOKYJIBTYpH |5, c. 155].

[Ile omHi€r0 BaXXJIMBOK 1 MOXJIMBO HAWCKIJIQJHIIIO YacCTHHOIO MEPEKIaLy
KIHOCTpIYKM € ajanTtamis ii Ha3Bu. llepeknang Ha3Bu (PuUIbMY MOPIBHIOIOTH 3
nepeKsialoM MpHUCTiB’iB, ¢paszeosorizmiB Ta adopusmiB. Yacto mnepekiaa Ha3BU
BUKOHYETHCS B KIHII mepekyiany ckpunty. OKpiM yMiHHS TOYHO MepeaaBaTd BCl
BJIACHI Ha3BU, NPI3BUINA, IMEHA, HA3BH >XypHaJiB, TOMOHIMIYHI HA3BH, OCHOBHOIO
METOI0 po0OTHM TMepekiagada € JOTPUMAaHHS >KaHPOBOI IUIICHOCTI 1 CTHIIIO.
Hampuknang moxymeHTanbHI Ta HayKOBO-(haHTacTU4Hi pinbmu. J{ns ix mepexnany He
JOCTaTHHO 0a30BUX 3HAHb, HABITH JJIS JOCBIIUEHUX MEPEKIagadiB, aJKe TaKi KaHPH
MICTATh Oararo HayKOBOi Ta KOHKPETHO Tally3eBOi TEPMIHOJOTI] (€KOHOMIKH,
MEUITMHY, THHOPMAITIHHUX TEXHOJIOTIH).
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M. Bepai 3anmpornonyBaB kiacudikaiiito 5 OCHOBHUX BU/IIB KIHOTIEPEKIIAaY:

1) Oszsyuenns  ginomy o00num axkmopom 31 30€pPEIKEHHSAM OPHUTIHAIBLHOI
3BYKOBOT IOPIKKHU.

2) Poboma cunxponnozo nepexkiadaya. Tak 3BaHHN MEepEKIaa «3 JINCTa», KOJIN
nepekiazad 3MYHIEHUH SKOMOra TOYHIIIe MepefaTd 3MICT, 0e3 MONepeIHbOro
neperssiy.

3) Oz6yuenns inomy o0soma axkmopamu, Pi3HOI cTaTi, 31 30epiraHHsIM
OpUTIHATIBHY JOPIKKH.

4) Bukopucmanms mumpie npu nOGHOMY 30€pedceHHi OPUSTHAILHO20 386VK0B020
paoy. llepernsaa ¢inpMy Ha MOB1 OpHUTIHATY 3 CyOTUTpaMHU.

5) Ioenuii oybasixc ¢inomy. KiHOCTpidKy 03Bydye KOMaH/1a akTopiB. B Takomy
BUIAJIKy 3HAYHO CKOPOYYETHCS OpPHIIHAN, JJII MaKCUMAJIbHOTO CIIBOAJiHHS 3
peruTikaMyu MOBOIO Tiepekiany [3, c. 57].

MoskHa 3poOUTH BUCHOBOK, 110 TIEpE]T MEPEKIIAJ03HABLSAMHU Ta MepeKiaadyaMmu
MOCTAIOTh TakKi MpoOsieMu nepekiany Kinemartorpada: BuOip cTpaTerii s aganTaiii
peaiii MOBM OpUTIHATY HAa MOBY MEpPEKIIaay, BpaxyBaHHS IHTEPTEKCTyaJIbHUX eJieMe
HTIB, MEpEeKJIaJl MeropaTUBHOI Ta 0€3€KBIBAJICHTHOI JEKCUKH, 3aCO0IB CTBOPEHHS
TYMOPUCTHYHOTO €(eKTy, Mepekiaa Ha3B KiHO(IIbMIB, OCOOJMBOCTI MEpeKIIaTy
G1IBMIB 13 CYOTHTpaMU, €THIYHUX TaK KyJIbTYPHUX SBHII, JOTPUMAHHS CTHJIBOBHX
paMoOK Ta xaHpoBoi 1imicHocTl. CkIagHuil nporec ayO0atoBaHHsS QUIBMIB Ta iX yCHiX
y KIHOIIPOKATI IPYHTY€ETHCS Ta 3aJI€KUTh BlJ aJIEKBATHOCTI nepekiiany. Came ToMy 1
chepa mnotpedye MACTANBHOTO JOCHIIKEHHS [JJi1 JIOCATHEHHS BHIIOTO PIiBHA
KIHOTIEPEKJIa/IIB Ta CIPUATH PO3BUTKY KIHOMUCTELITBA.
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WAYS OF TRANSLAING ENGLISH LEXICAL ITEMS IN
THE MEDIA SPACE (BLOGS ON INSTAGRAM, TWITTER)

The increasing dominance of the English language in the global media space
necessitates effective translation strategies that bridge linguistic and cultural gaps.
This research aims to explore the various ways of translating English lexical items in
the context of media platforms such as Instagram and Twitter. By investigating
current practices, evaluating the challenges faced by translators, and proposing
innovative solutions, this study contributes to the advancement of translation
techniques in the digital age.

The analysis of the collected data reveals a variety of strategies employed for
translating English lexical items in the media space, specifically in blogs on
Instagram and Twitter. The strategies identified include:

Literal Translation: Translating English lexical items directly into the target
language while maintaining the original form and meaning as much as possible.

Cultural Adaptation: Adapting English lexical items to fit the cultural context
of the target language.

Borrowing: Incorporating English lexical items into the target language text
without translation.

Transliteration: Formal letter-by-letter reproduction of the source lexical unit
using the alphabet of the target language, letter imitation of the form of the source
word [12, p. 2].

Hybrid Forms: Reproducing the combinatorial composition of a word or phrase
by translating the constituent parts of the word or phrase using the corresponding
elements of the target language [12, p. 2].

Translators face several challenges in the media space. According to
M. A. Jiménez-Crespo, these challenges include:

Cultural nuances require a deep understanding of both the source and target
cultures to ensure accurate and effective communication. One example of a culturally
charged lexical item in the media space is "kawaii" (A 420 LY) from the Japanese
language. This word is used to describe the cute, attractive, or cuddly appearance of
something, usually associated with animals, anime drawings, or other multimedia
characters. Translating this term can be a challenge, as it has a particular meaning in
Japanese culture that can be difficult to accurately translate into other languages. One
possible translation is to use the English word "cute" (cute, attractive). However, it
should be borne in mind that the translation may lose some of the cultural nuances
and subtext associated with the concept of "kawaii" in Japanese media and popular
culture [3].

Linguistic limitations arise when lexical items lack direct equivalents in the
target language, requiring translators to find alternative ways to convey meaning. One
example of a lexical item with linguistic constraints in the media space is "Tsundere"
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(DA TH) from Japanese. This is a term used to describe characters in anime and
manga who initially show cold and hostile behavior, but then show signs of affection
and friendliness. Translating this term can be difficult, as it combines several
meanings and expresses a specific typology of character behavior. Although there is
some English analogy to "tsundere," using a direct translation may not convey all the
nuances and subtext associated with the term. In this case, it is possible to keep the
original term "tsundere" in transliterated form and add explanatory words or phrases
to better understand the term in the target language.

Platform limitations, such as character restrictions, impact translation choices
and demand concise and creative solutions.

Furthermore, user feedback obtained through interviews and surveys provides
valuable insights into preferences and attitudes towards translated content. Users
express a preference for translations that are authentic, relatable, and culturally
appropriate. They appreciate translations that maintain the spirit and intention of the
original while being accessible and engaging in the target language [4].

The findings of this study shed light on important aspects of translating English
lexical items in the media space and open up avenues for further discussion and
exploration. Balancing familiarity and comprehension, platform-specific adaptations,
cultural sensitivity and adaptation, user engagement and reception, and the evolving
nature of language in the media space emerge as key considerations for translators.
Hybrid forms, which combine translated and untranslated elements, offer a potential
solution by providing a sense of authenticity while ensuring clarity and accessibility.

Platform-Specific Adaptations: The analysis revealed that translators must be
mindful of the platform limitations and constraints when translating lexical items in
the media space. For instance, Twitter's character limit necessitates concise and
efficient translations, while Instagram'’s visual nature may require adjustments to the
presentation and formatting of the translated content. Translators need to adapt their
strategies to suit the unique features and requirements of each platform while
maintaining the essence of the original message [1].

Cultural Sensitivity and Adaptation: Cultural adaptation emerges as a crucial
factor in translating English lexical items in the media space. Translators must be
attuned to the cultural nuances of both the source and target languages to ensure
accurate representation and effective communication.

User Engagement and Reception: User feedback offers valuable insights into
the reception and impact of translated content. Users express a desire for authenticity
and relatability, emphasizing the importance of conveying the intended message in a
way that resonates with the target audience. This highlights the significance of user-
centered translation practices and the need for translators to consider the preferences,
values, and cultural context of the target audience [6].

Evolving Nature of Language in the Media Space: The study's results
underscore the dynamic nature of language and the challenges associated with
capturing and translating the ever-evolving lexical items in the media space. English
lexical items often originate from popular culture, technology, and social trends, and
keeping up with these changes presents an ongoing challenge for translators. The
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study reveals the need for continuous adaptation and staying abreast of new linguistic
developments to effectively translate and engage with the audience.

Translating English lexical items in the media space requires a nuanced
understanding of the source text, target culture, and the expectations of the platform
and its users. A combination of linguistic proficiency, cultural awareness, and
creativity is crucial for successful translation in this context. By exploring current
practices, this study provides valuable insights and proposes innovative strategies for
translators, thereby facilitating effective communication and cultural exchange in the
digital era. It emphasizes the importance of continuous adaptation and staying abreast
of new linguistic developments to effectively translate and engage with the audience
in an ever-evolving media space. By addressing the challenges and exploring the
strategies in translating English lexical items, this research contributes to the
advancement of translation techniques and fosters a deeper understanding of
language dynamics in the digital age. Further research and discussions in this field
are encouraged to enhance cross-cultural communication and ensure accurate
representation of diverse media content.
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MACHINE TRANSLATION CHALLENGES FOR LEXICAL UNITS IN
THE ENGLISH-SPEAKING MEDIA SPACE: AN ANALYSIS OF
FAMOUS BLOGGERS' POSTS ON INSTAGRAM AND TWITTER

The media space encompasses a range of media resources and relationships,
defining what media produce, how they do it, and how readers or viewers perceive
them [1]. Extensive research has been conducted by scholars, such as Michel
Foucault, Jean Baudrillard, Marshall McLuhan, Douglas Kellner, John Coetzee,
among others, who have considered media space as an essential component of the
cultural sphere. These researchers have explored the media's impact on society,
analyzed the media's role in shaping public opinion and culture [7, p.152].
Additionally, scholars from specialized fields like journalism, media ecology, media
psychology, media sociology, and media studies have also contributed to the
understanding of media space from diverse perspectives, enabling analysis of its
various aspects.

Machine translation exhibits several inherent challenges, including:

1. Word-to-word translation: Machine translation often translates words
literally, disregarding contextual meaning, which can lead to misunderstandings.

2. Stylistic errors: Machine translation struggles to convey the style and tone of
the original text accurately, resulting in a final product that differs from the intended
context.

3. Grammatical errors: Machine translation may generate grammatical errors,
such as incorrect use of prepositions or particles.

4. Semantic changes: Machine translation may fail to consider the overall
context of the text, resulting in incomplete or inaccurate translations.

5. Contextual inconsistency: Machine translation may fail to consider the
overall context of the text, resulting in incomplete or inaccurate translations.

6. Lack of cultural context: Machine translation overlooks cultural
characteristics and traditions, potentially leading to misunderstandings and inaccurate
reproductions.

7. Unreliable translation: Machine translation can be unreliable for critical
documents or cross-linguistic communication, resulting in errors and
misunderstandings [6, p. 8-10].

A good translation not only reproduces the meaning of the original text, but
also preserves its style, tone and other speech features. After analyzing the translated
text, you will be able to determine how well it reflects the content of the original
message.

Let's analyze the machine translation (from English into Ukrainian) of
@zhirelle posts on the Instagram social network:

1. Machine translation selectively translates posts.

2. It translates slang, for example: LOL-LOL.
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3. Comments:

a. Machine translation selectively translates comments.

b. It selectively translates slang, for example: wdym-wdym (what do you
mean).

Let's analyze the machine translation (from English to Ukrainian) of @zhirelle
post on the Twitter social network:

1. The meaning of the message does not change.

2. Words written in capital letters are translated clearly and in capital letters.

3. Retweets are translated clearly.

After analyzing the machine translation, it can be noted that machine
translation on Instagram requires improvement as it fails to deliver perfect
translations, especially for longer posts. Selective translation is observed, and there
are cases of slang translation [4, p. 35].

Machine translation on Twitter shows higher quality due to the utilization of
the Google Translate platform, which accurately translates all tweets. The message's
meaning remains unchanged, capital letters are correctly maintained, and retweets are
translated clearly.

Key problems associated with machine translation of lexical items in the
English-language media space include:

1. Polysemy: Polysemous words with multiple meanings can be incorrectly
translated if context is not considered [8, p. 10].

2. Language-specific meanings: Some English words have specific meanings
within the media industry that may not be accurately conveyed in translation.

3. Abbreviations and acronyms: The presence of numerous abbreviations and
acronyms in English can pose challenges for machine translators [2].

4. Idioms and expressions: The abundance of idiomatic language in English
can be perplexing for machine translation systems [3].

5. Grammatical differences: Variations in grammar between English and the
target language can result in incomprehensible translations [5, p. 4-5].

Although machine translation is a useful tool when communicating between
people with different languages, it cannot completely replace the work of a
professional translator. These problems can be solved by using contextual translation
and machine learning, as well as by involving humans in translation verification.

To enhance the quality of machine translation of lexical items in the English-
language media space, the following recommendations are proposed:

1. Incorporate context and word dependencies into machine translation systems
to better understand grammatically correct vocabulary.

2. Facilitate wide access to machine translation resources for native speakers
from different countries through localized machine translation platforms.

3. Employ machine learning techniques to enhance machine translation
systems, utilizing training data from native speakers and translation experts.

4. Utilize grammar standards and dictionaries to improve the accuracy of
machine translation.
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5. Explore the expansion of lexical databases to enhance the quality of machine
translation.

While machine translation serves as a valuable tool for communication across
languages, it cannot entirely replace the expertise of professional translators. The
identified challenges can be addressed through contextual translation, machine
learning, and human involvement in translation verification. The recommendations
provided aim to improve the quality of machine translation of lexical items in the
English-speaking media space. By implementing these recommendations, machine
translation systems can offer more accurate and contextually appropriate translations,
contributing to effective cross-linguistic communication in the media industry.
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PROBLEMS OF ADAPTING THE TRANSLATION INTO UKRAINIAN OF
ENGLISH-LANGUAGE NEOLOGISM TERMS IN THE MILITARY FIELD

In recent years, the military sphere has undergone significant changes due to
the development of new technologies and the emergence of new concepts. As a
result, the English language, which is dominant in this field, has given birth to a large

number of neologisms that need to be translated into other languages, in particular
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Ukrainian. However, the process of translating these neologisms is not always
simple. When translating military terms from English into Ukrainian, it is important
to take into account the difficulties caused by the difference in the grammatical
structure of the languages, the possible ambiguity of the term, the heterogeneity of
modern special terminological systems, as well as the difficulties associated with the
developed system of abbreviations and shortening of terms. Therefore, the main goal
of this work is to identify the problems of adapting English neologisms in the military
sphere into the Ukrainian language and to propose effective methods for overcoming
them.

The process of translating neologisms from English to Ukrainian is often
difficult due to the lack of clear standards for the formation of new terms in the
Ukrainian language. In addition, the complexity of the terminology used in the
military field and the rapid development of new technologies and concepts make the
task even more difficult. With the beginning of the full-scale invasion of the Russian
Federation into Ukraine, this issue only intensified. Ukrainian servicemen paid more
attention to the study of military terminology and improved cooperation with foreign
military formations to improve their knowledge in the field of training, techniques
and tactics of NATO forces. This led to the enrichment of military vocabulary, which
became widely used both in professional military communication, in everyday life
and in the mass media. However, there is a problem of selecting Ukrainian
equivalents for English-language military terms, which is related to extralinguistic
and linguistic factors. As a result, the translation of neologisms in the military field
often leads to problems such as inconsistency, ambiguity and incorrect use of
terminology, which can affect the accuracy and clarity of the translation text.

Many researchers were involved in the translation of neologisms in the military
sphere, such as V.V. Balabin, M.B. Bilan, V.M. Lisovsky and others. According to
some studies, the adaptation of neologisms into Ukrainian can be problematic due to
differences in the structure and morphology of the two languages. According to the
calculation made by Yu. Zatsnyi, notably, most of the word-forming neologisms in
the English language were created by word-composition. In the Ukrainian language,
complex derivatives are quantitatively inferior only to the suffix method of word
formation [1, c. 191]. Along with affixation and conversion, compounding is one of
the three most productive ways of word formation in the English language. Such a
difference in the formation of neologisms can lead to inconsistent translation and
incorrect use of terminology.

Another problem related to the translation of neologisms in the military sphere
Is the non-uniformity of Ukrainian terminology. According to Kutsenko [2, p. 80-86],
non-unification of military terminology in the Ukrainian language can lead to
inconsistency in the translation of neologisms, since different translators can use
different terms for the same concept. This can lead to confusion and inaccuracies in
the translated text. The problem of translation of neologisms is relevant and is solved
by the translator for each specific case. However, there are traditional methods of
translation, which include equivalent selection, transformational translation, and
direct transfer. Tracing and transcoding are used for formal translation techniques,
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and descriptive and approximate translation for lexical-semantic ones. Let's consider
each of these methods of translation in more detail.

In the English-Ukrainian language pair, it was found that the most common
method of translating military terms is transcoding, a translation method where the
sound or graphic form of a word of the source language is written using the alphabet
of the target language. Transcoding of neologisms occurs in translation when there is
no corresponding concept and translation equivalent in the culture, in particular, in
the science of the country of the target language. In such a case, the translator cannot
choose a word or phrase in the language of translation that would convey the
meaning of the concept and meet the requirements of term formation. Transcoding is
divided into four subtypes: transliteration, transcription, mixed transcoding, adapted
transcoding [3, p. 70]. For example, with the beginning of the full-scale invasion of
Russia on the territory of Ukraine, such words as artillery - aptunepis, javelin -
mkaBeniH, bayraktar - oaiipakrap were formed due to the use of the transcoding
technique. In the first case, the word "artillery™ is translated by adaptive transcoding:
letters and sounds are partially preserved, but adaptation of the word to Ukrainian
morphemes is used. An example of transliteration is the word "mxapemin", the
original form of which before borrowing is “javelin™: that is, there is a difference in
pronunciation, the letters are kept according to Ukrainian language norms.

Ukrainian neologism terms presented in the form of abbreviations and
abbreviations can have several spelling options, for example HIMARS can be
rendered as XUMAPC, TUMAPC or XUMAPC. In general, a large volume of
military terminology consists of abbreviations, which are transmitted using various
methods and techniques, where the decoding of abbreviations, the definition of their
Ukrainian equivalent and the explanation of their meaning prevail, for example:
ATACMS (Army Tactical Missile System) - army tactical missile system, IFV
(infantry fighting vehicle) - BMII (GoitoBa MamiiHa MiXoTH).

Calque is a translation technique used to replace the constituent parts of a term
with their equivalents in the Ukrainian language, while preserving the internal form
of the term. Usually calque is applied to complex words and phrases with compound
bases. However, its use is permissible only when the adaptation of the term does not
violate the rules of the target language and the existing dictionary terms do not
change the meaning of the original lexeme. Thus, the purpose of calque is to preserve
the semantic connection between the term and its Ukrainian equivalent, for example:
the term firepower consists of two bases fire and power, so these bases are fully
translated.

Descriptive translation is a translation technique used in cases where it is
impossible to find an equivalent term. In order to achieve the most accurate
translation, the formation of a concise, clear and syntactically correct construction is
required, which does not detail the meaning of the original lexeme, but conveys an
adequate and understandable meaning. The term clothing allowance does not have a
Ukrainian counterpart in one word, so this term can be translated into Ukrainian as a
monetary allowance for obtaining a uniform (rpomosa nan®aBka Ha omep>kaHHS
dopmu ozATy).
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Contextual substitution is a translation technique used to interpret a term
according to its contextual meaning, without using dictionary equivalents. This
technique requires a high level of knowledge of the translator in the area being
translated and his level of knowledge of the language. Examples of word usage in
natural language may have a different meaning in professional language, which poses
a challenge for the translator. In order to achieve an accurate translation, a lexeme or
phrase requires research from several sources and a comparison of their meanings
with the context. For example: big voice - loudspeaker announcements (orosorieHHs
yepe3 rydHoMoBeIb) (a series of announcements, such as warning soldiers of attacks,
the schedule of future explosions, and when and where to hide during an attack). The
terms bombardment, shelling, and bombing are interpreted as 6ombapoysanns,
obcmpin, but these terms have different semantic loads: shelling is artillery shelling,
the act of attacking the battlefield with artillery (which fires explosive shells), while
bombing is bombing, the act of attacking a place with bombs, launched from aircraft,
and bombardment, a broad term that covers both types of attacks. The given example
shows the importance of taking into account the contextual features of the terms.

The analysis of literature and practical examples of translations in the military
sphere reveals a number of problems related to the adaptation of English neologisms
into the Ukrainian language. These problems include:

Non-uniformity of military terminology in the Ukrainian language. As
mentioned earlier, the non-uniformity of military terminology in the Ukrainian
language can lead to inconsistent translation of neologisms. This can lead to
confusion and inaccuracies in the translated text. For example, the English term
"countermeasures" 1s often translated into Ukrainian as «xoHTp3axoam» OfF
«koHTpMipm», Which are commonly used terms in the military sphere. However,
some experts claim that the translation «mportuzii» would be more appropriate, as it
better reflects the meaning of the English term [2, p. 80-86].

Differences in cultural context. Military neologisms often have cultural and
historical connotations that may not be immediately obvious to translators unfamiliar
with the military culture of English. For example, the English term "Groundhog
Day", derived from the film's title, refers to developments that happen exactly the
same despite attempts to change them; but this term can cause trouble for Ukrainian
translators who are not familiar with a large number of unique items and concepts of
the English military terminology system. In such cases, it is important that translators
explore the cultural context of the neologism and adapt it to the target language. [4, c.
55-60].

The problem of adapting English-language terms-neologisms in the military
field to the Ukrainian language has several aspects, which are related to the
development of the combat capability of the Ukrainian army and the development of
the field of translation of military terminology. Society's demand for European
integration accelerated the process of improving translation quality. Both linguistic
and non-linguistic skills of the translator are important for quality translation. The
accuracy and normality of the translation depends on these qualities.
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To translate terms that are not equivalent in the language, common techniques
are used: transcoding, tracing, contextual replacement, and descriptive translation.
Each of these methods has its own characteristics and is used according to certain
rules. The use of equivalents that are already present in the language is important for
its development and plays an important role in the process of establishing a unified
military conceptual apparatus of the Ukrainian language for deepening strategic
communication,
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FEATURES OF TRANSLATING REALIA WORDS BASED ON
THE MATERIAL OF LEIGH BARDUGO'S “GRISHAVERSE” BOOKS

It is an artistic endeavour to translate a text so that readers can understand it
fully without needing to be fluent in the original language. Translators work to
maintain the context and cultural quirks, ensuring accuracy while retaining the charm
of the original text.

Umberto Eco stated that "Translation is the art of failure”. One of the "failures”
inherent in a translator's routine is the term "realia”. Translating cultural-specific
words, or realia, is a challenging task for translators. It demands an in-depth
understanding of both the language and the cultural context, including social
structures and historical specificities. Some realia words are hard to translate
accurately without losing their original meaning.

According to V. I|. Karaban, "Realia words are lexical elements that denote
ethnospecific concepts (concepts inherent only to one culture)". Considering the

111



peculiarities of realia words, V. I. Karaban identifies three methods of translating
them:

1.  Transcoding, which includes transliteration and transcription.

2. Calquing or neologisms, which involves creating a new word by literal
translation from the original language to the target language.

3. Descriptive translation, where the translator employs descriptive means
to convey the meaning of a word or phrase.

The translation of Slavic surnames and names into the Ukrainian language is a
challenging yet fascinating task for translators and philologists. Due to the significant
cultural and linguistic heritage among Slavic nations, challenges arise in preserving
the accuracy and correspondence of the translation.

According to the rules of the new Ukrainian spelling of 2019, there are clear
guidelines for conducting translations: "The main spelling rules for surnames and
names of other Slavic nations are as follows: 1. Belarusian and Russian names are not
transliterated but rendered in Ukrainian equivalents according to tradition” [2, p.
143]. According to this rule, the Russian name "Apmén" would be translated into
Ukrainian as "Apmem™ not "Apmwom", and the Belarusian name "Ausxcanop"
becomes " Onexcanop™ and so on. A vivid example is the Belarusian writer Uladzimir
Karatkevich (Viaosimip Kapamxesiu), who indicated his name in Ukrainian as
Volodymyr Korotkevych (Borooumup Kopomkesuu).

The purpose of this work is to disclose and analyse the issues of translating
realia, specifically using the example of the fantasy universe "Grishaverse" [4] by
Israeli-American author Leigh Bardugo, and to analyse the peculiarities of the
Ukrainian translation carried out by Yelena Daskal.

This novel serves as an example of high fantasy, a genre of science fiction that
involves the existence of separate imaginary worlds without references to the real
world. However, in some descriptions, tendencies and similarities to the real world
can be traced. The events of the novel unfold in a powerful country called Ravka,
which is facing a threat of decline in difficult times. Leigh Bardugo herself refers to
the genre in which the entire series is written as "tsarpunk” [3], which is a fantasy
genre that incorporates aesthetics, mythology, politics, social structures, and the
culture of historical Russia and the Slavic world during the Tsarist era.

If we analyse the translation of names and surnames in Leigh Bardugo's novels,
it becomes evident that there is a challenge even in translating the names and
surnames of the main characters.

The main protagonist of the work is Alina Starkov, an orphan girl who has been
involved in cartography since childhood. In the Ukrainian translation by Yelena
Daskal, the variant "Alina Starkova" with the feminine ending -a was used. In the
English language (i.e., the original language of the Grishaverse), there is no concept
of declining surnames by gender. Based on these considerations, Leigh Bardugo used
the masculine variant for the female character. According to the rules of the
Ukrainian language, women have the -a ending in Russian surnames, so the
translation by Yelena Daskal is correct according to Ukrainian spelling. Additionally,
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from the perspective of Ukrainian readers, feminine endings for a female character
are more common, which makes the text more readable.

Things become more interesting when we delve into the antagonist of the
novel, the Darkling, or his real name, Alexander Morozova. In Yelena Daskal's
translation, the version according to Ukrainian rules was used, so the localization of
the name Alexander is "Oleksandr". As for the surname, which was used in the
feminine form for a male character, the translator used the masculine form
"Morozov". This is consistent with the context of the novel and the hidden motives
behind the author Leigh Bardugo's choice. However, it makes it easier and more
pleasant for Ukrainian readers to perceive the text written according to the norms of
the Ukrainian language.

In conclusion, we have examined specific examples from the "GrishaVerse"
series of novels by Leigh Bardugo and their translation specifics in the Ukrainian
language by Yelena Daskal. The author, Leigh Bardugo, made some mistakes in
writing the novels, such as mixing up the masculine and feminine endings in the
characters' surnames.

Regarding the Ukrainian version of the series, translator Yelena Daskal did not
achieve consistency in handling realia, using different methods of translating names
and surnames.

Therefore, names and surnames, like other realia, which are associated with a
particular culture, can impart specific cultural nuances to the text. However, what
remains important for both the author and the translator are deep research into the
chosen culture, communication with its native speakers, and studying intricacies in
order to avoid spreading misinformation and making mistakes.
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THE GRAMMAR OF MODERN ENGLISH-LANGUAGE FILM TITLES

The paper focuses on the analysis of grammatical structure, semantics, and
titles of English-language films, as well as on their relationships. It demonstrates how
grammar affects the creation of movie titles and how it contributes to setting a
specific mood and communicating the central theme of the film.

Movies play a significant role in today's world, and English has become the
primary language in this domain. Film titles hold immense importance in the film
industry, as they create the first impression that reflects the concept and idea of the
film.

Studying the grammar of modern English-language film titles can enhance
one's comprehension of English language and grammar rules. It can also improve
their ability to craft appropriate titles in similar scenarios. Analyzing the grammar of
film titles provides an insight into the accurate usage of linguistic structures and
grammar rules in the English language.

The grammar of the names of modern English-language films has its own
characteristics. Film titles play a crucial role in conveying information between the
creators, audience, and critics. They not only serve to identify a particular film, but
also establish the expected tone, communicate the main theme or issue, draw the
viewers' attention, and elicit an emotional response. These titles can be composed of
simple or intricate structures, involve various translation techniques, and utilize
direct, substitute, or transformative approaches.

According to some researchers, translating movies grammatically can be
compared to aphorisms and proverbs due to their similar textual characteristics and
translation approach.[2] To ensure effective translation, the translator must preserve
the meaning of dialogues and scenes, convey the emotions of the characters, and
maintain the rhythm and style of the original film. As movies are multimedia
products, translators must also consider contextual factors like body language, sound
effects, and other essential aspects.

There are three film translation strategies: direct translation, replacement, and
transformation.

The direct translation of English-language films is the process of translating
film titles from English without any changes or adaptations. The translator aims to
faithfully replicate the original words, phrases, and idioms, even if they may appear
uncommon or unfamiliar to the intended audience. However, this approach may not
fully capture the cultural and linguistic nuances, which can lead to a partial loss of
meaning and emotional depth from the original text. This method is appropriate for
the cases where conveying the language intricacies or nuances of the characters or
situations appears to be crucial. Film titles are good examples of this. "Gravity"
(Oscar Winner - Technical Awards) - "I'pasitamis” in Ukrainian, "Soul" (Disney) -
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"Nyma," "The Irishman" (Netflix) - "Ipnannmers,
nomrykax Jlopi."

It is true that there may be variations in film titles when translated directly, but
there are typically no changes in grammar, vocabulary, or meaning. For instance,
"Home Again" - "3HoBYy momomy," "Bridget Jones's Diary" - "lllogennux bpimxer
Jxouc." In these cases, we observe a shift in word order, with the last word in the
original placed first in the translation.

The replacement translation of English-language films involves altering the
content of the original to cater to the cultural and linguistic preferences of the target
audience. This can include modifying dialogues, characters, mood, and plot of the
movie while maintaining its essence and ambiance. The objective is to make the film
more comprehensible and relatable to the audience. Sometimes, alternative
translations are employed to increase the marketability of films in foreign countries
or to adjust the movie to different cultural settings. Several films have utilized
alternative translations to achieve this goal.

“Push” (2009) — is literally translated as "Tosuox" into Ukrainian, but it was
released under the title "IT'stuit Bumip™ ("The Fifth Dimension™). This film tells the
story of a group of people with different psychic abilities who fight for survival in a
world where they are pursued by the government and other organizations that want to
exploit their abilities. There is an allusion to the concept of the fifth dimension, which
Is the main topic of research for some characters. Therefore, the translators decided to
translate the film title as "IT'stuit Bumip” (""The Fifth Dimension™).

"Ozzy" (2016) - "O33i - micue xuttsa”. The film's title accurately captures its
central theme: a family's quest for the ideal home for their cherished dog, Ozzy. It
establishes a relatable bond with the viewers, hinting at a narrative centered around
the characters' living situations.

Transformation is the process of reworking the original text to fit a new context
while still maintaining its overall meaning. This can involve changing word order,
using different phrasing, and adding or removing details, all in an effort to improve
understanding. Although this approach implies more freedom in conveying the
meaning of the original text, it may result in some loss of accuracy in certain details.
However, translation transformation can also be useful in adapting the translation to
fit specific situation, audience, or goal, by altering different aspects of the text to
ensure it is well-received and meets the needs of the context.

"Scary Movie" (2000) - "lyxe crpamnuuii dimem". This film was translated
using a transformation strategy. The Ukrainian translation captures the humorous plot
and style of the film and emphasizes that it is not a typical horror movie but a
comedic parody of it.

"Die Hard" (1988) - "Mimnwuii ropimok". The decision to use "nut" as the title
of the translation was made with the intention of capturing the interest of Ukrainian
viewers. This is because "nut" is a folk word in Ukraine that arouses curiosity.
Additionally, the translators felt that the title aptly captures the essence and energy of
the film. The protagonist battles terrorists in a high-rise building in Los Angeles,
utilizing his cunning and engineering skills. "Mighty Nut" can be interpreted as a

Finding Dory" (Disney) - "B
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metaphor to how the main character overcomes obstacles, much like a nut that cracks
through its shell.

When it comes to translating films, there are various strategies available, each
with its own benefits and limitations. The selection of a specific strategy depends on
factors such as context, film type, and target audience. It's important to consider
linguistic, cultural, and aesthetic aspects to ensure the translation quality meets
viewers' expectations, regardless of the language they speak. It's also worth
mentioning that film translation can involve a combination of different strategies
depending on project-specific requirements and context. Therefore, each movie may
require a unique approach to translation, considering the best ways to convey its
content and aesthetics.

An anonymous survey was conducted among people of different age categories
- 18-29, and 30 + years for the translation of English movie titles.

Participants in the survey were tasked with selecting the most fitting Ukrainian
translation for English movies. Generally speaking, the process of translating the
well-known films was not particularly challenging ““ Fast and Furious” — «®opcax»,
“Frozen” — «Kpuxane cepue», “l feel pretty” — «Kpacyns Ha Bcio roynoBy», “The
Intouchables” — «1+1» ta “Two is a Family” — «2+1».

A film such as Last Christmas was translated literally - Last Christmas. The
original name of this film "IllacauBoro PizmBa”, got its name from the song of the
same name by the British band "Wham!," Which became a kind of Christmas
anthem, because it is often heard at Christmas celebration.

Another tape is "Chalet girl." It was also translated experimentally, and it has a
completely different translation - «fx BuiiTh 3amix 3a mimbspaepa»." The movie
revolves around Kim, the protagonist, who works as a governess in a luxurious chalet
owned by a wealthy family in the Alps. The chalet, a type of housing commonly
found in mountain resorts, adds to the movie's overall theme of opulence and high
status.

The movie, titled "The Other Guys" in English, is called "Konu Ha migxsarti"
into Ukrainian. The film tells the story of two unimportant police officers who are
often overshadowed by the department's top cops and main characters. In an effort to
prove themselves and gain the respect of their colleagues, they work to solve a crime
and uncover their hidden talents.

Based on our analysis of research, it's evident that English has become the
dominant language in the film industry, and the titles of films play a crucial role in
this domain. Modern English film titles have their own distinct grammar, which aids
in creating the desired ambiance, conveying the central theme, and captivating the
audience's attention. Translation involves direct, replacement, and transformational
techniques.

Hence, it's essential to consider the cultural and linguistic nuances of the target
audience while selecting a translation strategy. This ensures the maximum amount of
semantic and emotional information from the original title of the film is conveyed.
Literal translations can distort the movie's meaning and lead to misunderstandings.
Therefore, it's crucial to provide a high-quality translation that conveys not just the
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literal meaning but also the essence of the work. A translator must be meticulous
when translating the film's title, ensuring it's as catchy and appealing as the original.
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